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OBJECTIVE 


A  DVERTISING  for  the  sake  of  advertising 
/-%  produces  advertising — just  that,  noth¬ 
ing  more. 

Advertising  for  the  sake  of  merchandising 
produces  business — if  it  is  handled  the  right 
way. 

In  the  past  few  years  some  advertisers  for¬ 
got  that.  They  made  appropriations,  0.  K’d 
copy,  selected  media  and  plunged  in.  They 
called  it  advertising.  It  was— but  it  was  not 
merchandising.  .  ' 

For  they  made  advertising  the  end.  And  in 
merchandising  it  is  not  an  end.  It  is  the 
means  to  an  end.  The  real  objective  of  an  ad¬ 
vertising  campaign  must  always  be — 

To  sell  goods. 

But  before  you  can  successfully  sell  your 
goods,  you  must  consider  your  market.  Is  it  a 
productive  market — great  enough  to  yield  big 
returns,  compact  enough  to  be  easily  covered? 
Is  it  an  “easy”  market — adaptable,  accessible, 
responsive?  Can  reader  interest  be  aroused 


— dealer  co-operation  secured — and  above  all 
else  can  your  market  be  delivered  at  a  low  cost? 

Those  are  the  vital  points  on  which  every 
advertiser  must  be  satisfied  before  he  starts 
his  campaign  today. 

Apply  them  to  the  Chicago  market.  In  each 
case  the  answer  is  a  definite,  positive  yes!  For 
in  Chicago — a  rich,  responsive,  well-defined 
market  of  nearly  3,000,000 — the  buying  ma¬ 
jority  can  actually  be  covered  through  the  one 
evening  paper  that  is  read  by  nearly  every 
worthwhile  Chicago  family.  ; 

The  Chicago  Daily  News  is  bought  daily  by 
over  400,000  persons  —  is  read  by  over 
1,200,000 — and  94%  of  its  circulation  is 
concentrated  directly  in  Chicago  and  suburbs. 

There  is  the  all-important  fact  for  you  to 
remember  when  the  Chicago  market  is  your 
objective.  Once  you  have  it  firmly  planted  in 
your  mind  there  never  will  be  any  question 
about  the  paper  to  be  used  in  Chicago.  It  will 
always  be — as  in  the  case  of  every  successful 
merchandising  campaign  that  has  the  Chicago 
market  as  its  objective — 


THE  DAILY  NEWS 

First  in  Chicago 
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Pennsyifama 

THE  KEYSTONE  STATE 


received  its  name  through  the 
geographical  and  historical  rela¬ 
tion  to  the  original  thirteen  states; 
in  these  later  years  the  Common¬ 
wealth  of  Pennsylvania  has  proved 
itself  the  keystone  in  industry, 
manufacturing  and  agriculture. 

To  many  who  think  of  Pennsyl¬ 
vania  as  an  industrial  common¬ 
wealth  solely,  the  statement  that 
she  has  202,256  farms  representing 
an  investment  of  more  than 
$2,250,000,000  may  seem  an  exag¬ 
geration,  hut  it  is  true. 

The  total  estimated  value  of  mine 
field  crops  in  1919  was  almost 
four  hundred  millions  of  dollars. 

Last  year  Pennsylvania  stood  first 
in  production  of  buckwheat  and 
potatoes,  in  addition  the  farms 
maintained  a  dairy  herd  estimated 
at  917,306  head  and  valued  at 
$88,777,000. 


Prosperity  is  permanently  planted  in 
Pennsylvania. 

Pennsylvania  people  buy  merchandise 
from  Pennsylvania  merchants  and  na¬ 
tional  advertising  campaigns  run  in  Penn¬ 
sylvania  daily  newspapers  pay  hand¬ 
somely. 

Get  after  this  territory,  Mr.  Advertiser.  It 
is  mighty  worth  while. 
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ALL  OVER  NEW  YORK 


thousands  of  Private  Detectives  Kept  Busy  in  Varied  Lines, 
!  Couhter-Blackmail  Plot\  Uncovered  "Kept  From 
the  Public — Industrial  Work  Profitajble 


By  RAYMOND  Q.  CARROLL 

Sptcial  Tftrgram.  to  Pvhiie  Who  caunot  tdoti’ 
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I^ymond  G.  Carroll 


Irvin  S.  Cobb  says:  “Carroll  among  reporters  is 
what  Elihu  Root  is  among  corporation  lawyers.” 


doings  of  generals,  but  the  experiences  and 
heroic  acts  of  individual  men — giving  actual 
names,  dates  and  eye-witness  accounts. 

Now  from  New  York  he  writes  to  the 
Public  Ledger  a  daily  news  letter  out  of  his  vast 
acquaintance  with  the  important  people  who 
He  has  covered  big  stories  in  Mexico,  South  pass  through  the  metropolis. 

America,  Egypt,  Europe.  q 

The  Public  I.edger  sent  him  to  France  with  Through  the  Ledger  Syndicate  newspapers 

the  first  American  troops,  and  he  revolutionized  may  obtain  exclusive  city  rights  to  Mr.  CarrolVs 
war  reporting  by  cabling  day  by  day,  not  the  letters. 


Raymond  CarrolPs  first  job  was  carrying 
papers — his  second,  copy-boy  under  Sam  Blythe 
on  the  Buffalo  Express.  Following  the  scent  of 
printer’s  ink,  he  rode  the  rods  of  freight  trains 
and  worked  on  newspapers  all  over  the  United 
States. 
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Are  you  selling  your  brands  of 

FOOD  PRODUCTS 

to  the  families  of 

PHILADELPHIA? 


Philadelphia,  “the  city  of  homes,” 

(with  a  population  of  2,000,000) 
is  said  to  be  the  most  distinctly 
“home-making”  city  in  the  United 
States. 

Within  its  city  limits  there  are 
390,000  separate  dwellings,  and 
its  suburban  zone  is  also  closely 
built  with  the  homes  of  Phila¬ 
delphia’s  workers. 

Knowing  food  advertisers  concentrate  in  The  Bulletin;  it  goes  daily 
into  practically  every  home  in  and  around  Philadelphia. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  Phila¬ 
delphia  newspaper  “nearly  everybody  reads” — 


The  Bulletin 

The  net  paid  daily  average  circulation 
of  The  Bulletin  for  January  was 


497,102 


copies 


Examine  copies  of  The  Philadel phia  Bulletin  and  fiote  the  volume  of  Food 

advertising  printed  each  day 
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4avy  Radio  Is  Necessary  Factor  in  Upholding  American  Interests  in  Far  Elast — Propaganda  of  Other 
Nations  Is  Being  Met — Present  Arrangement  Has  Brought  Understanding 


VO  years  ago  facilities  for  news 

communication  and  control  of  news 
throughout  the  Far  East  were  entirely 
in  the  hands  of  the  British  and  the  Ja¬ 
panese.  So  much  so  that  even  our  own 
Philippines  received  no  news  of  the 
United  States  and  the  world  (aside  from 
mail  advices,  one  month  or  more  old), 
nd  sent  out  no  news  of  happenings  or 
sentiment  in  the  Islands,  which  did  not 

(t  through  British  or  Japanese  news 
agencies  and  censors. 

Some  time  before  then,  while  we  were 
is  the  big  war,  the  result  of  this  condi¬ 
tion,  permitting  vicious  propaganda,  de¬ 
structive  of  all  American  interest  and 
deliberately  designed  to  create  ill  will 
between  us  and  the  nations  of  the  Far 
East,  was  so  manifest  that  President 
Wilson,  under  the  extraordinary  powers 
conferred  upon  him,  and  through  the 
publicity  committee,  provided  for  the 
sending  by  Navy  Wireless  of  the  so- 
alled  "Com-Pub”  daily  report  and  its 
distribution  in  the  Far  East.  It  was 
offered  to  and  used  b>|  the  English  lan¬ 
guage  newspapers  in'  the  Philippines, 
japan  and  China,  and  some  of  it,  notably 
the  Wilson  manifestos,  published  in  the 
remacular  press. 

After  cessation  of  hostilities  and  dur¬ 
ing  the  Paris  Peace  Conference  this 
report  was  supplemented  by  a  wireless 
report  sent  from  Lyons  in  France,  and 
received  for  distribution  at  Peking, 
Shanghai,  Vladivostock  and  Manila.  In 
China,  for  the  purpose  of  reaching  all 
parts  of  that  nation  and  to  offset  active 
Japanese  propaganda,  a  digest  of  the  two 
reports  was  made  in  Shanghai  by  repre¬ 
sentatives  of  our  publicity  conjmittee, 
translated  into  Chinese  and  distributed 
ty  mail  to  over  two  hundred  Chinese 
newspapers  which  eagerly  used  it.  These 
measures  undoubtedly  preserved  Ameri- 
tan  prestige  in  the  Far  East  in  1918. 

A  Dangerous  Situation 

With  the  close  of  the  war,  an  end 
*as  put  to  the  extraordinary  powers  of 
•he  President  in  news  distribution,  as 
•dl  as  in  other  matters.  So  that  two 
years  ago  the  news  situation  in  the  Far 
bn  was  back  practically  to  conditions 
*hich  existed  before  we  went  to  war. 
How  serious  those  conditions  were  is 
otplained  at  length  in  articles  written 
by  me  after  my  return  from  China,  Ja- 
P*n  and  the  Philippines  in  April,  1919, 
“d  later  reprinted  under  the  title  “The 
wmany  of  Asia”,  and  recounted  in 
^I’lished  hearings  of  several  Congres- 
^wl  Committees,  held  in  the  Fall  of 
1919, 

h  will  suffice  for  purposes  of  this 
Wide  to  say  that  the  foreign  control 
d  news  sources  and  distribution  in  that 
9*rt  of  the  world  was  being  deliberately 
•*fd.  and  with  telling  effect,  to  misrep- 
tfsent  .American  policy  and  acts  and 
•wtiment,  to  conceal  from  us  the  real 


By  V.  S.  McCLATCHY 

editorial  note. — Mr.  McClatchy  is  publisher  of  the  Sacramento  (Cal.)  Bee 
and  a  student  of  the  Orient  and  its  affairs.  He  is  an  authority  on  Trans-Pacific  news 
communication. 


trend  of  events  in  China  and  Japan,  to 
cause  a  breach  between  the  Philippines 
and  the  United  States,  and  to  foster  dis¬ 
union  in  China  in  order  that  Japan 
might  have  an  excuse  for  stepping  in. 

All  agreed  that  the  situation  could  be 
met  adequately  only  by  full  knowledge, 
on  each  side  of  the  Pacific,  of  events 
and  sentiment  on  the  other  side. 

How  to  secure  the  necessary  inter¬ 
change  of  reliable  news  was  the  problem. 
The  single  American  cable  was  con¬ 
gested,  a  message  taking  from  ten  to 
twelve  days  for  delivery.  The  same  was 
true  of  the  Canadian  cable.  The  rate — 
seventy-five  cents  per  word — was  pro¬ 
hibitive  for  news  purposes.  Wireless  fa¬ 
cilities  had  not  yet  been  turned  back  to 
private  control,  and  relief  could  not  be 
looked  for  in  that  quarter  under  private 
operation  because  telegraph  and  tele¬ 
phone  and  wireless  lines,  when  busy, 
regard  news  as  undesirable  business, 
using  rush  hours  and  demanding  a  low 
rate. 

The  Remedy  Proposed 

The  solution  which  I  suggested  to  the 
State  Department  and  the  Navy  Depart¬ 
ment  and  the  two  committees  of  Con¬ 
gress  having  charge  of  radio  legislation 
— the  Senate  Naval  Committee  and  the 
House  Committee  on  Merchant  Marine 
and  Fisheries — (see  hearings  before 
those  Committees  in  September  and  Oc¬ 
tober,  1919) — was  this: 

To  grant  authority  to  the  Navy  De¬ 
partment  to  use  its  radio  facilities  for 
news  transmission  across  the  Pacific  at 
a  word  rafe  so  low  (I  suggested  a  maxi¬ 


mum  of  six  cents)  that  responsible 
American  news  associations  would  be 
enabled  to  inaugurate  and  maintain  self- 
supporting  daily  west-bound  and  east- 
bound  news  services,  the  report  to  be 
entirely  independent,  and  free  from  gov¬ 
ernment  control  or  censorship. 

It  was  evident  that  if  control  of  wire¬ 
less  was  turned  back  to  private  corpora¬ 
tions  without  some  provision  for  news 
service,  the  private  companies  would  not 
encourage  the  interchange  of  news  by 
granting  a  rate  and  facilities  which 
would  ensure  success.  It  was  equally 
evident  that  it  would  be  unwise  for  the 
(iovernment  itself  to  edit  and  distribute 
a  news  report,  as  it  had  been  compelled 
to  do  during  the  War,  since  such  a 
government  report  would  be  a  constant 
source  of  embarassment  to  the  Adminis¬ 
tration,  and  of  criticism  on  the  part  of 
all,  would  fail  to  cover  much  valuable 
news  and  could  not  inspire  general  con¬ 
fidence. 

The  proposed  plan  contemplated, 
therefore,  that  the  Navy  Radio  Depart¬ 
ment  act  as  a  common  carrier  in  acting 
and  transmitting  news  from  responsible 
news  agencies  and  newspapers  at  a  rate 
which,  while  low  enough  to  ensure  con¬ 
tinuation  of  comprehensive  service,  was 
still  high  enough  to  cover  operating  cost 
to  the  Government.  And  this  policy  was 
to  be  inaugurated  in  using  what  would 
be,  under  improved  facilities  in  trans¬ 
mission,  idle  time  of  Government  sta¬ 
tions  and  operators.  Such  use  was  fully 
justified  because  the  vital  interests  of 
the  nation  demanded  free  news  com¬ 
munication  between  the  United  States 


pEACE  and  proaparity  throuch 
undarstandinc  between  the 
peoples  of  the  Far  East  and 
the  United  States  ie  only  pos¬ 
sible  through  the  unhampered 
flow  of  news,  says  V.  S. 
McClatchy.  , 


and  the  Far  East,  and  because  such  free 
communication  could  not  be  secured  at 
this  time  under  any  other  plan. 

Congress  nnd  Departments  Approve 

This  presentation  of  facts  and  the  na¬ 
tional  interests  involved  won  cordial 
endorsement  of  the  plan  from  the  two 
Congressional  Committees,  in  the  face  of 
a  very  clearly  defined  opposition  in  Con¬ 
gress  to  extend  the  jurisdiction  of  the 
Navy  into  the  field  of  public  utilities 
or  to  interfere  with  return  of  all  com¬ 
mercial  business  to  the  private  radio 
companies. 

So  unequivocal  was  the  approval  of 
the  plan  indicated  informally  by  the 
Congressional  Committees  and  so  press¬ 
ing  the  necessity,  that  the  director  of 
communications  of  the  Navy  felt  justi¬ 
fied,  in  advance  of  Congressional  action 
or  even  of  a  report  from  the  committees, 
in  issuing  an  order  operative  January  1, 
1920,  announcing  that  limited  facilities 
for  news  transmission  by  Navy  wireless 
would  be  furnished  between  San  Fran¬ 
cisco  and  Manila,  and  way-points 
(Honolulu  and  Guam)  at  a  maximum 
of  six  cents  per  word.  It  was  not  until 
June  5,  1920,  that  President  Wilson 
signed  senate  Joint  Resolution  No.  170 
^(Public  Resolution  No.  48),  giving  au¬ 
thority  for  such  use  of  Navy  facilities 
for  two  years. 

A  Trans-Pacific  News  Service 

The  Associated  Press,  which  had  as¬ 
sisted  the  Navy  in  maintaining  meagre 
communication  with  Manila  after  gov¬ 
ernment  appropriations  ceased,  was  the 
first  to  take  advantage  of  the  new  order, 
commencing,  in  January,  1920,  a  daily 
service  to  the  English  language  and 
vernacular  newspapers  of  Manila,  with 
drop  at  Honolulu.  Lack  of  sufficient 
operators  and  high  class  equipment,  the 
presence  of  unfavorable  static  condi¬ 
tions,  and  the  necessity  for  taking  over 
cable  business  for  months  while  the 
cable  was  out  of  commission,  interfered 
materially  at  times  with  an  entirely  sat¬ 
isfactory  receipt  in  Manila  of  the 
theoretical  report  of  500  words. 

Those  conditions,  however,  steadily 
improved  and  the  service  became  grad¬ 
ually  more  certain  and  dependable.  In 
time  other  news  organizations  and  in¬ 
dividual  newspapers  availed  themselves 
of  the  facilities.  At  present  the  regular 
west-bound  reports  include:  The  Asso¬ 
ciated .  Press,  1,000  words;  the  United 
Press  (for  the  Japan  Advertiser),  400 
words,  and  a  service  for  Nippon  Dempo 
.^gency  of  Tokyo  of  400  words  (the  lat¬ 
ter  two  relayed  by  cable  from  Guam). 

Individual  American  newspapers  are 
also  receiving  occasional  specials  from 
their  correspondents  in  the  Far  East ; 
and  the  Navy  Department  has  given 
notice  that  it  is  now  prepared  to  receive 
and  transmit  eastward  from  Cavit  to 
San  Francisco  a  limited  daily  news  re- 
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port  of  the  Far  E)ast,  which  can  be 
gradually  increased  in  volume  as  facili¬ 
ties  permit.  / 

At  present  the  Associated  Press  re¬ 
port.  as  received  in  the  Philippines,  is 
broadcasted  by  the  Xavy  station  at 
Cavite  and  caught  by  the  United  States’ 
receiving  stations  in  Peking  and  Shang¬ 
hai.  and  by  our  warships  wherever  lo¬ 
cated  on  the  Far  Eastern  Station.  It 
is  also  caught  and  used  in  various  ways 
by  other  stations  not  under  American 
control.  The  report  is  thus  obtained  for 
publication  by  newspapers  in  China'  and 
Vladivostok,  while  Kokusai.  the  Ja¬ 
panese  news  agency,  has  it  relayed  by 
cable  from  Guam  for  use  in  Japan. 

So  marked  has  been  the  success  at¬ 
tending  this  experiment  on  the  Pacific, 
in  the  face  of  difficulties,  that  a  similar 
service  has  been  inaugurated  on  the 
Atlantic,  serving  Porto  Rico  and  keeping 
the  units  of  our  Xavy  everywhere  in 
.  daily  touch  with  the  latest  happenings  of 
the  W'orld.  .^n  effort  has  been  made 
recently  in  Congress  to  have  the  Navy 
handle  purely  commercial  messages  on 
tke  .\tlantic  wherever  privately  con¬ 
trolled  facilities  are  not  adequate. 

Under  the  present  authorization  a  cer¬ 
tain  amount  of  commercial  business  is 
thus  handled  on  the  Pacific,  where  there 
is  no  parelleling  private  line. 

Multiplying  Transmission  Capacity 

The  Navy  Department  is  installing 
high  power  machinery  and  control  sta¬ 
tions  (for  distant  sending),  and  auto¬ 
matic  tape-sending  and  dictagraph-re¬ 
ceiving  machines  (for  speed)  through¬ 
out  the  Pacific  District,  with  the  ex¬ 
pectation  that  all  stations  will  be  thor¬ 
oughly  equipi>ed  therewith  hy  June. 

When  that  is  accomplished,  there  will 
be  practically  unlimited  facilities  for 
news  and  little  or  no  trouble  from  delay, 
due  to  static  or  other  conditions.  With 
the  high  power  machines,  communication 
will  be  direct  between  Cavite  (for 
Manila)  and  Pearl  Harbor  (for  Hono¬ 
lulu)  without  relay  at  Guam.  San 
Francisco  has  already  received  direct 
from  Cavite. 

The  high  speed  equipment  will  give 
a  theoretical  speed  of  100  words  a 
minute,  although  at  present,  in  practice, 
the  maximum  speed  is  assumed  to  be 
80  words  and  the  actual  operating  speed 
60  words.  Under  the  present  conditions 
of  hand  operation,  20  words  a  minute  is 
excellent  average  speed ;  so  that  the 
capacity  of  the  stations  for  handling 
messages,  after  the  improved  machinery- 
lias  been  everywhere  installed,  will  be 
three  to  four  times  as  great  as  at  present. 

Wireless  Contact  with  China 

In  China,  while  our  Government  has 
in  its  compounds  at  Peking  and  Shang¬ 
hai  wireless  receiving  stations,  there 
have  l)ecn  complications  as  to  the  con¬ 
struction  or  operation,  for  other  than 
I’nited  States  Government  purposes  of 
sending  stations.  These  complications 
are  created  largely  hy  protests  from  the 
Governments  of  Great  Britain,  Belgium 
and  Japan,  which  claim  for  themselves 
or  their  nationals  certain  exclusive 
grants  from  the  Chinese  Government 
(secured  under  pressure)  fi)r  the  col¬ 
lection  and  distribution  of  news  aid 
commercial  messages. 

The  Chinese  Government  doubtless 
would  welcome  the  installation  of  .\mer- 
ican  wireless  stations,  since  she  would 
be  assured,  thereby,  direct  communica¬ 
tion  with  the  world,  through  her  great¬ 
est  friend,  .America,  and  the  sending  and 
receiving  of  truthful  and  uncensored 
news.  But.  in  the  face  of  pressure  from 
the  other  governments  named,  she  must 
at  least  make  a  show  of  protest. 

China  recently  made  contracts  with 
the  .American  F'ederal  Wireless  Company 
to  erect  certain  wireless  stations  in 
China  for  outside  and  inside  communi¬ 


cation,  but  Great  Britain  (and  perhaps 
Japan  as  well)  demanded  that  the  con¬ 
tracts  be  canceled  because  of  exclusive 
privileges  claimed.  The  United  States, 
at  this  writing,  has  interfered  on  behalf 
of  the  American  corporations ;  and  it  is 
probable  that  (Thina  will  carry  out  the 
contract,  regardless  of  British,  or  other, 
protests.  When  these  stations  are  erect¬ 
ed — they  are  to  be  high  power — there 
can  be  direct  news  communication  be¬ 
tween  China  and  this  country  by  wire¬ 
less. 

Communication  with  Japan 

In  Japan  the  government  will  not  per¬ 
mit  the  installation  or  operation  of  wire¬ 
less  stations  by  foreign  governments  or 
foreign  companies  for  commercial  busi¬ 
ness. 

She  has.  however,  favorably  consider¬ 
ed  the  proposition  to  permit  an  ex¬ 
change  of  news  reports  between  Japan 
and  the  United  States,  under  which  the 
correspondent  in  Japan  of  an  American 
newspaper  could  file  a  report  with  one 
of  the  Japanese  wireless  stations  and 
have  it  transmitted  to  his  paper,  while 
our  Xavy  station  at  San  Francisco 
would  similarly  receive  and  transmit  to 
Japan  a  story  filed  for  a  Japanese  news¬ 
paper. 

.At  present  the  Japanese  operators  are 
apparently  not  qualified  to  receive  re¬ 
ports  in  English,  since  Kokusai  has  the 
.Associated  Press  report  relayed  by- 
cable  from-«»Guam,  instead  of  catching 
it  from  the  air. 

This  statement  of  facts  indicates  the 
possiliilities  that  lie  in  an  extension  of 
the  present  plan  for  use  of  Navy  radio 
facilities  for  interchange  of  news  reports 
with  all  parts  of  the  world.  There  is 
no  better,  no  more  certain  way  to  put 
a  stop  of  vicious  propaganda,  to  defeat 
the  ends  of  war  agitators  and  promote 
world  peace,  than  to  secure  an  intimate 
knowledge  on  the  part  of  all  peoples,  of 
happenings  and  sentiment  throughout 
the  world.  .And  that  knowledge  can 
most  easily  he  spread  by  utilization  of 
idle  time  of  Navy  facilities  and  opera¬ 
tors  for  transmission  of  reliable  and  un¬ 
censored  news  reports. 

A  Censorihip  Complication 

There  is  only  one  difficulty  in  the 
present  arrangement.  Congress  evid¬ 
ently  intended  that  the  radio  depart¬ 
ment  of  the  Xavy  should  act  as  a  com¬ 
mon  carrier  in  the  handling  of  these 
news  reiKirts.  since  their  chief  value  lies 


in  them  being  free  from  Government 
control  or  censorship. 

The  Navy  Department,  however,  has 
not  gotten  away  from  war  policy  and 
feels  that  it  is  responsible  for  the  trans¬ 
mission  of  any-thing  in  these  reports  that 
might  hurt  the  sensibilities  of  a  friendly 
nation.  Because  of  this  policy  and,  in 
line  with  general  orders,  a  few  items 
have  been  held  up  by  the  naval  officers 
in  charge  of  the  sending  stations. 

It  is  evident  that  the  value  of  the  serv¬ 
ice  will  be  seriously  injured  if  this  pol¬ 
icy  continues,  for  the  more  important 
the  news,  the  more  likely  it  is  to  be 
viewed  with  distrust  by  the  officer  held 
responsible  for  its  transmission.  The 
absurdity  of  that  situation  is  apparent 
when  it  is  stated  that  the  same  item,  if 
offered  to  a  privately-owned  cable  or 
wireless  line,  would  go  without  ques¬ 
tion. 

Efforts  are  now  being  made  to  solve 
this  difficulty  by  securing  the  adoption 
of  a  policy  on  the  part  of  the  War  De¬ 
partment  relieving  thele  Navy-transmit¬ 
ted  news  reports  from  any  censorship 
which  would  not  be  exercised  over  the 
same  reports  if  sent  by  cable  or  privately 
owned  wireless. 

The  resolution  of  Congress  contem¬ 
plates  trial  of  the  present  plan  for  two 
years  —  that  is,  until  June,  1922  —  and 
this  question  of  censorship  is  apparently 
the  only  one  which  may  interfere  with 
authorization  by  Congress  for  perman¬ 
ent  use  of  Navy  wireless  for  news  trans¬ 
mission  under  the  present  general  plan. 

In  all  other  respects  the  plan  promises 
to  prove  entirely  successful.  ' 


NEW  DAILY  IN  PARIS 

Le  Cablogramme  Will  Fill  Place  of 
London  Financial  News’  Old  Edition 

{Special  to  Editor  &  Pi-blisher) 
Paris. — Another  daily  has  just  been 
added  to  the  list  given  in  Editor  &  Pub¬ 
lisher’s  International  Year  Book.  The 
new-comer  is  called  Le  Cablogramme 
and  is  published  from  fine  offices  in  the 
Place  de  la  Bourse. 

It  will  in  many  ways  take  the  place  of 
the  continental  edition  of  the  London 
Financial  News,  which  was  suspended  on 
August  4,  1914,  when  all  its  staff  was 
mobilized.  It  has  a  special  wire  w-ith  the 
Financial  News’  office  in  London  and 
special  telephone  services  from  Brussels. 
Frankfort.  Berlin  and  all  provincial 
stock  markets. 


PRESIDENT  HARDING,  WE  WISH  YOU  WELL 


jpEOPLE  of  all  classes  and  creeds  accept  the  formal  induction  into  office  of  the 
new  President  as  the  constitutional  consummation  of  the  public  will  as  ex¬ 
pressed  November  2.  The  responsibilities  of  this  office  are  many,  and  its  prob¬ 
lems  are  grave.  It  goes  without  saying  that  the  transcendent  wish  of  the  new 
Executive  is  to  promote  the  welfare  of  the  country.  Warren  G.  Harding  is  now 
President  of  the  United  States  of  America.  He  is  our  President,  and  if  emergency 
should  arise  he  will  claim  the  support  of  all  patriotic  citizens.  The  News  extends 
to  him  its  felicitations,  and’ indulges  the  hope  that  his  term  will  be  tranquil  and 
his  labors  fruitful  of  happiness  and  prbsperity  for  the  nation. 

JAMES  M.  COX, 

_  Publisher  Dayton  and  Springfield  (O.)  News  (Democratic). 

★  ★  ★ 

^HE  Boston  Post  pledges  to  President  Harding  its  active  co-operation  in  all 
efforts  for  the  public  welfare.  He  will  have  the  vigilant  support  of  the 
.American  press  regardless  of  party  affiliations  but  full  of  pardonable  pride  that  a 
representative  of  their  craft  should  lead  the  republic  at  this  crisis. 

EDWIN  A.  GROZIER, 

Editor  Boston  Post  (Independent  Democratic). 

if  it  -k 

^HE  occasion  of  the  inauguration  of  a  new-spaper  editor  and  publisher  into  the 
highest  office  within  the  gift  of  the  .American  people  calls  for  congratulations 
from  the  profession  which  is  so  signally  honored  by  your  belonging  to  it.  Permit 
me.  on  behalf  of  the  American  Xew-paper  Publishers’  .Association  to  offer  lieartie.st 
felicitations  and  best  wishes  for  a  happy  administration  which  will  not  only 
accomplish  notable  things  for  the  advancement  and  welfare  of  our  own  country, 
but  make  a  splendid  contribution  to  world  historv. 

T.  R.  WILLIAMS, 

President  .American  Newspaper  Publishers'  Association. 


PARIS  PRESS  PROTEST 
HIGH  RATE  FROM  Us. 

New  York-London  5-Cent  Radio 
Gives  Unfair  Advantage  to  BriU 
Editors  Say — Want  Direct  Ne«, 
From  America 


{Special  to  Editor  &  Publisbu) 

Paris.— French  newspapers  are  asld- 
why  it  costs  ten  cents  a  word  to  send- 
wireless  press  message  from  New  YeJ 
to  Paris  and  only  five  cents  to  send, 
similar  message  to  London.  This  - 
really  a  double  discrimination,  fromtfe 
point  of  view,  because  exchange  bef*e 
England  and  the  United  States  is  cni 
20  per  cent  below  normal,  while  tt 
franc  has  declined  to  far  below  halfij 
normal  value. 

The  result  is  that  not  a  single  Frep 
newspaper  is  taking  any  appreciasi 
amount  of  cable  or  wireless  “special 
from  the  United  States,  while  practical! 
all  the  big  English  dailies  are  receh-ia 
columns  of  American  news  from  tt; 
New  York  and  Washington  correspor; 
ents  every  day. 

The  way  France — and  indeed  the  whei 
European  continent — gets  its  .Amerfc 
news  is  by  arrangement  with  differa 
London  papers.  This,  outside  the  hh 
ger  bulletins  of  the  Havas  and  ofe 
agencies,  and  dispatches  sent  to  Eur; 
pean  editions  of  American  papers,  is  C 
only  telegraphic  news  from  America  tli 
reaches  the  continent  of  Europe. 

Editors  of  big  newspapers  in  Paris- 
some  of  which  have  enormous  circui 
tions  covering  the  whole  of  France- 
express  themselves  as  thoroughly  & 
satisfied  with  this  state  of  affairs.  1! 
service  they  get  through  London  is  fair! 
complete,  but  being  written  primarily  i 
English  readers,  it  does  not  always  gi) 
all  the  news  that  interests  France. 


Moreover,  as  one  editor  (who  didr; 
wish  his  name  used  because  he  has 
tions  at  the  present  time  with  an  Eg 
li.sh  newspaper)  expressed  it: 

“Suppose  an  acute  controversy  devt 
ops  between  England  and  the  Unifi 
States,  threatening  the  friendship  of :! 
two  nations.  Naturally  France  wot 
want  to  hear  both  sides,  fairly  and  cocj 
pletely,  for  it  might  involve  our  taki: 
sides.  If  all  our  American  news  coc 
through  British  sources,  can  we  everl 
sure  that  we  are  getting  the  .AmericJ 
case?  Will  not  the  British  correspoq 
ents  in  America  naturally  write  writi 
pro-British  prejudice?’’ 

It  is  pointed  out  that  the  French 
ernment,  which  controls  all  telegraplil 
communication  here,  whether  wirelessij 
cable,  has  for  many  months  continued 
cepting  press  messages  to  Amerka 
the  pre-war  rate,  in  spite  of  the  fatd  4 
it  has  had  to  pay  the  cable  companieJ! 
advance  due  to  depreciated  exchanj 
The  result  is  a  loss  of  hundredad 
thousands  of  francs  monthly.  UnaMC 
stand  the  loss  longer,  the  gover 
proposes  shortly  to  increase  the 
rate  from  50  centimes  to  1  franca, 
but  the  wireless,  which  is  govei 
owned,  will  continue  to  accept  pi^ 
messages  to  New  York  at  50  cenUP| 
or  less  than  four  cents.  Goven 
officials  believe  the  maintenance  of 
rates  to  .America  is  well  worth- 
from  the  point  of  view  of  getti^  J 
French  side  of  things  “over' 
.American  press. 


Annual  Party  of  Advertiiinf  W 

The  New  York  League  of  Advertidj 
Women  will  give  its  annual  dinner 
dance  March  IS  at  the  Hotel  P**| 
sylvania. 
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^  NEW  BEAUTY  (?)  WAS  ADDED  EVEN  TO  THE  WHITE  HOUSE  GROUNDS 


president  strives  for  working 

AGREEMENT  WITH  PRESS 

I  With  White  House  Correspondents  So  Far  Have  Been 
Highly  Satisfactory — ^Vital  Need  For  Restricting 
Conferences  With  Executive 


By  ROBERT 

ifVashington  Correspondent 
.^SHINGTON,  March  9. —  The  cyn¬ 
ics  insist  it  is  just  a  new  broom,  but 
who  know  Warren  Harding  con- 
there  is  nothing  of  pretense  in  his 
nrjcedented  conduct  as  President  in 
'dealings  with  newspapermen. 

1;  should  not  be  hard  for  newspaper- 
c  generally  to  appreciate  the  novelty 
the  tniHnight-interview  on  the  south- 
^jico  of  the  White  House,  but  the 
a  greater  innovation  of  a  president 
.Rising  a  Cabinet  meeting  with  the 
rps  may  lack  something  in  impressive- 
-i  due  to  unfamiliarity  with  the  me¬ 
trics  of  news-gathering  in  the  capital. 
\!r.  Harding  seems  to  have  developed 
marked  degree,  a  happy  faculty  for 
mrding  the  persistence  of  the  Wash- 
ion  correspondents  in  the  light  of 
t  he,  as  publisher  of  the  Marion 
ar,  might  expect  one  of  his  men.  To 
5t  he  adds  a  very  keen  appreciation  of 
:  fact  that  the  newspapermen  repre- 
:t  the  public  in  Washington. 

The  President  has  been  more  than 
rdial  in  his  relations  with  the  corps, 
has  done  unusual  things  and  all  but 
few  chronic  kickers  are  Hailing  him 
i  are  determined  to  work  with  him 

1  solution  of  the  manifold  problems 
ad.  The  great  majority  of  the  cor- 
■Mijcius  have  laid  aside  axes  and 
ic  tooth-combs  and  are  ready  to  do 
to  share  toward  making  permanent 
1:  program  of  mutual  helpfulness  thus 
julishetl  by  Mr.  Harding. 

The  President  came  into  office  with- 
ii>  flare  of  trumpets  to  herald  his 
votion  to  the  cause  of  full  publicity 
all  affairs  of  government.  He  had 
n  decent  to  the  men  who  were  with 
at  Marion  all  summer,  in  Texas 
d  Panama  and  Florida,  and  he  just 


of  Editor  &  Publisher) 

kept  on  being  that  after  he  had  handed 

his  hat  to  a  White  House  valet. 

We  all  heard  for  months  and  months 
that  Mr.  Harding  would  visit  the  press 
shack  at  Marion  or  roam  through  the 
correspondents’  cars  on  his  campaign 
train  until  he  became  president,  but  that 
he  would  be  like  afl  other  politicians 
from  chief  executive  to  chief  of  police 
once  he  had  gained  the  office.  There 
were  a  few  misunderstandings  at  Marion 
during  the  days  of  the  “best  minds’’ 
conferences.  Mr.  Harding  failed  to  see 
the  correspondents  for  a  ten-day  period 
and  some  of  them  felt  aggrieved.  He 
was  different  in  PTorida,  once  he  was 
free  of  the  storm  and  strife  of  job  hunt¬ 
ing  and  wire  pulling  and  could  be  more 
nearly  his  real  self.  His  relations  with 
the  “news  hounds’’  were  fine.  He  saw 
them  daily  and  “Bob”  Small  and  Sam 
Williamson  were  his  companions  on  the 
golf  course  at  St.  Augustine. 

In  all  fairness  to  the  new  President 
attention  must  be  called  to  the  fact  that 
he  announced  his  Cabinet  selections  in 
a  far  more  satisfactory  manner  than  any 
of  his  predecessors,  and  in  almost  every 
instance  he  did  so  because  he  wanted  to 
give  the  “fellows”  a  .story. 

Since  he  entered  the  White  House, 
the  President  has  sought  on  several  oc¬ 
casions  to  reach  a  working  understand¬ 
ing  with  the  correspondents.  He  has 
outlined  to  them  some  of  his  troubles 
and  he  has  voiced  a  generous  estimate 
of  their  probelms.  He  has  asked  for 
fair  play.  He  has  promised  a  square 
deal.  There  can  be  no  reason  in  the 
world  that  this  relationship  should  be 
terminated  by  the  n/wspapermen,  except 
that  they  permit  carlessness  to  take 
charge. 


Freedom  of  speech  by  the  President 
in  discussing  important  national  ques¬ 
tions  should  not  and  will  not  be  abused 
by  the  accredited  representatives  of 
newspapers  and  press  associations,  but 
there  are  no  ironclad  guarantees  that 
the  supineness  of  the  Standing  Com¬ 
mittee  will  prevent  “tipsters”  for  finan¬ 
cial  and  commercial  interests  doing  so. 
It  is  the  old,  old  problem  again.  It 
presses  forward  ever  and  anon.  Some 
day  perhaps  when  Harding  and  1921 
shall  have  passed  into  history,  news¬ 
papers  of  the  country  will  force  their 
representatives  in  Washington  to  take 
the  necessary  steps  to  apply  more  rigidly 
restrictions  to  membership  in  the  gal¬ 
leries  and  attendance  at  confidential  con¬ 
ferences. 

It  may  be  put  down  here  that  if  the 
cordial  relations  now  existing  with  the 
new  president  are  shattered  it  will  be 
due  to  abuse  of  privilege  by  some  one 
who  enjoyed  a  questionable  right  to  that 
privilege.  Will  any  newspaperman  in 
America  contend  seriously  that  the  corps 
of  Washington  correspondents  should 
not  be  just  as  cautious  about  admitting 
men  to  a  confidential  conference  be¬ 
tween  the  President  of  the  United  States 
and  newspapermen  as  to  a  debate  over 
free  seeds  in  the  House?  Yet,  it  has 
been  contended  here  time  and  again  that 
the  Standing  Committee  Itad  no  author¬ 
ity  to  act  in  any  matter  not  related  to 
the  press  galleries  of  Congress.  A  sort 
of  voluntary  and  unofficial  supervision 
has  been  exercised  at  the  White  House 
thus  far,  giving  the  laugh  to  the  silly 
position  of  some  interpreters  of  the 
Committee  laws,  but  no  one  has  yet 
explained  why  there  should  not  be  offi¬ 
cial  control  by  a  single  Committee  of 
newspapermen  over  all  such  activities  in 
VV’ashington. 


A  One-page  CongreBsional  Record 

Washington,  D.  C. — The  Congress¬ 
ional  Record  outdid  itself  for  brevity 
March  9.  It  consisted  of  one  page, 
printed  on  both  sides  and  devoted 
mainly  to  editorials  and  letters  inserted 
by  Senators  during  Wednesday’s  ten- 
minute  session. 


HARDING’S  INAUGURAL 
A  FAILURE 

— Take  It  from  Jim  Preston 

Nobody  Wanted  to  Mob  Him  and  Not 
a  Nerre  Jumped  Wbeif  He  Cuddled 
Up  in  Hi*  Little  Bed 

(By  Telegraph  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  10. — From 
Jim  Preston’s  standpoint  the  Harding 
inaugural  was  the  most  unsuccessful  in 
the  nation’s  history.  There  were  so  few 
formalities  that  the  generalissimo  of  the 
press  arrangements  had  little  or  nothing 
to  do.  He  was  so  idle  he  never  knew 
what  to  do  with  his  hands.  He  yawned 
repeatedly  and  almost  wept  over  recol¬ 
lections  of  the  Wilson,  Taft,  Roosevelt, 
and  Lincoln  ceremonies  where  he  had 
a  thousand  things  to  do  every  moment. 

It  is  true  the  agile  guardian  of  the 
sacred  rights  and  privileges  of  the  press 
galleries  of  Congress  had  a  half  hundred 
scatter-brained  photographers  and  movie 
camera  men  clamoring  for  space  and 
special  courtesies,  but  what  of  that? 
They  seemed  to  talk  like  they  worked. 
All  believed  they  had  to  chatter  as  well 
as  “click,  click”  in  unison.  Preston 
fairly  revelled  in  the  uproar  around  his 
desk.  It  was  his  one  real  joy  in  all  the 
festivities. 

Then  there  was  the  inevitable  clamor 
for  more  tickets  than  were  provided  for 
some  papers.  All  the  correspondents  in 
Washington  wanted  to  be  on  hand  and 
all  but  two  wanted  to  sit  in  the  front 
row  of  the  Senate  gallery.  Those  two 
were  generous  and  retiring  because  their 
respective  papers  had  asked  for  four 
seats  each  down  in  front  for  other  men. 

Since  Coolidge  was  featured  in  the 
Senate  show,  one  section  of  the  first  row 
was  reserved  for  the  Boston  correspon¬ 
dents.  The  enterprising  young  man  who 
had  a  paper  or  two  in  Texas  and  an¬ 
other  who  corresponds  for  a  clothing 
house  organ  in  New  York  had  the  choice 
seats.  Two  Boston  men  whose  names 
are  by-words  with  readers  in  the  Hub 
managed  to  find  standing  room  behind 
a  bevy  of  chattering  women  writers 
whose  only  function  was  to  obtain  de¬ 
scriptions  of  Mrs.  Harding’s  gown  and 


i. _  _____ 

the  country  there  is  a  deep-rooted  opinion  that  Washington  correspondents,  and  especially  those  on  the  White  House  and  Embassy  runs,  have  nothing  to  do  but 
**tice  tk*!"^*^"**  about  golf  scores  and  once  in  a  great  while  write  little  pieces  for  the  paper.  We  gathered  this  from  what  a  police  reporter  once  told  us  in  Butte,  but  you 
^**ith  tk  wvT**  Christian,  Secretary  to  the  President  (center  with  his  hand  in  his  money  pocket  and  no  hat)  looks  as  if  it  took  real  work  to  get  him  on  the  lawn  for  a 
■*  tse  White  House  press  clan.  Now  turn  to  the  next  page  and  meet,  face  to  face,  the  man  who  does  the  inaugural  thinking  for  all  the  news-hounds. 


8 


hat.  That  was,  of  course,  a  task  too 
difficult  for  performance  a  little  later  in 
the  afternoon. 

But  the  saddest  blow  of  all  to  Jim 
Preston  was  in  the  arrangements  for 
the  press  in  front  of  the  inaugural  stand. 
There  were  no  seats  to  be  allotted,  no 
press  section  of  half  the  necessary  size, 
very  few  visiting  publishers  demanding 
special  facilities.  The  correspondents 
and  women  writers  were  herded  into  an 
enclosure  of  such  amplitude  that  all  the 
guests  of  Senators  and  Representatives 
and  diplomats  and  politicians  were  ac¬ 
commodated  in  the  same  enclosure  and 
still  there  was  room. 

They  didn’t  even  have  a  parade  for 
“Jim”  to  fret  over  inadequate  facilities 
for  the  press  in  the  reviewing  stand. 
There  was  a  drive  up  the  avenue  but 
only  two  press  cars  were  permitted  anti 
they  were  filled  through  personal  ar¬ 
rangements  by  newspapermen.  Some 
correspondents  grumbled  because  they 
were  not  permitted  to  ride  in  an  open 
machine  to  hear  the  cheers  of  the  mob, 
but  some  of  them  managed  to  get  into 
“movies”  with  the  President  that  after¬ 
noon  and  were  pacified. 

But  Jim  Preston  went  home  early,  un¬ 
happy  because  he  was  not  physically  ex¬ 
hausted.  distrustful  of  the  tendencies  of 
Democracies  because  he  had  been  wor¬ 
ried  by  less  than  a  thousand  men,  ment¬ 
ally  distressed  because  some  radical 
newcomers  in  the  press  gallery  indicate 
a  disposition  toward  self-reliance  instead 
of  observing  the  honored  custom  of 
throwing  themselves  on  his  tender  mer¬ 
cies.  — 

SENATE  O.  K.’.  PRESS  CONGRESS 

Authorize*  State  Department  to  Invite 
Foreign  Delegates  to  Honolulu 

Wa.shi.nctox,  D,  C. — Approval  by  the 
United  States  Senate  of  plans  to  hold 
the  convention  of  the  Press  Congress 
of  the  World  in  Honolulu,  Hawaii,  next 
October,  was  expressed  on  March  5th 
by  the  adoption  of  the  following  resolu¬ 
tion  introduced  by  Senator  Selden  P. 
Spencer  of  Missouri: 

Whereas,  The  Senate  has  learned  with 
gratification  of  the  holding  of  sessions 
of  a  Press  Congress  of  the  World  in 
Honolulu,  Hawaiian  Islands,  October  4 
to  14,  1921,  the  Congress  having  been 
organized  at  the  Panama-Pacific  Ex¬ 
position  at  San  Francisco  in  1915  with 
the  sole  purpose  of  bringing  together 
representatives  of  the  world’s  journal¬ 
ism  for  acquaintanceship  and  conference 
in  the  interests  of  journalism : 

“Therefore,  Be  it  Resolved,  That  the 
Department  of  State  be,  and  it  is  hereby, 
requested  to  extend  through  foreign  gov¬ 
ernments  an  invitation  to  the  press  of 
the  world  to  be  represented  by  delegates. 
Provided :  That  nothing  herein  con¬ 
tained  shall  be  construed  to  create  any 
pecuniary  obligation  on  the  part  of  the 
Government  of  the  United  States. 


NEW  ASSOCIATICm  FORMED 

U.  S.  Bu»ine«s  Representative*  of 

Foreign  Publisher*  Elect  Chiver* 
President 

At  a  meeting  of  a  provisional  com¬ 
mittee.  in  New  York.  March  9th,  the 
Foreign  Newspaper  Publishers  Repre¬ 
sentatives  Association  was  organized, 
with  A.  B.  Chivers,  formerly  business 
manager  of  the  New  York  Globe  and 
now  associated  with  S.  S.  Koppe,  Times 
Building,  New  York,'  as  temporary 
president. 

The  association  is  to  compose  a 
group  of  men  who  represent  foreign 
newspapers  and  periodicals  published 
outside  of  the  United  States.  It  will 
shortly  hold  its  first  regular  meeting  at 
which  time  the  by-laws  will  be  acted 


Editor  &  Publisher 

upon.  The  purpose  of  the  association 
is  to  pass  upon  the  standing  and  credits 
of  advertising  agencies  placing  business 
in  newspapers  and  periodicals  outside 
of  the  United  States  and  it  will  func¬ 
tion  in  various  other  ways.  Repre¬ 
sentatives  of  foreign  newspapers  and 
periodicals  eligible  for  membership 
should  communicate  with  A.  B.  Chivers, 
Room  407,  Times  Building,  New  York. 


ELEVEN  PRINTERS  ON  STRIKE 


Bridgeport  Employe*  Try  to  Jack  Up 

Scale  Before  44-Hour  Week  Start* 

(Special  to  Editor  &  Publisher) 

Bridgeport,  Conn. — Printers  are  en¬ 
deavoring  to  force  a  new  scale  upon  em 
ployers.  Receiving  $38  for  a  48-hour 
week,  their  demand  is  $40  for  a  48-hour 
week  until  May  1,  when  a  new  demand 
for  $40  for  a  44-hour  week  will  be  made. 
Eleven  men  from  four  shops  are  on 
strike  because  the  demand  was  refused. 
President  G.  B.  Fayette,  of  Bridgeport 
Typographical  Union  No.  252,  says  108 
men  are  affiliated  with  the  union  here. 
The  original  intention  of  the  printers  was 
to  ask  a  $12  raise. 

Shops  where  men  are  out,  according 
to  the  union  officials,  include  Warner 
Brothers  Manufacturing  Company,  Un¬ 
ion  Metallic  Cartridge  Company.  Stand¬ 
ard  Print  Shop  and  Cutting  &  Worthen. 
The  Columbia  Graphophone  Company 
has  di.scharged  its  printers  and  is  dis¬ 
mantling  its  printing  department,  it  is 
reported. 

Newspaners  are  not  affected  now,  due 
to  an  arbitration  agreement,  but  pre¬ 
liminaries  to  arbitration  on  the  new 
scale  demanded  have  been  commenced. 

Pressmen  are  reported  to  be  agitating 
a  program  to  seek  a  comparative  increase 
with  the  printers. 


Paper  Mill  Cut*  Force  Again 

M.xdison,  Me. — Sixty  men  in  the  sul¬ 
phite  department  of  the  Great  Northern 
Paper  Company  have  been  laid  off  in¬ 
definitely.  More  were  laid  off  last  week, 
but  part  of  them  are  employed  in  other 
departments,  no  reduction  having  been 
made  in  the  paper  making  and  ground 
v/ood  sections. 


Strike  Stop*  New*paper* 

OmuijGEE,  Okla. — Publication  of  the 
Times,  a  morning  paper,  and  the  Demo¬ 
crat,  evening,  was  suspended  today  be¬ 
cause  of  a  strike  by  printers  due  to 
failure  of  union  officials  and  their  pub¬ 
lishers  to  reach  an  agreement  over  new 
contracts  for  next  year’s  wage  scale* 


for  March  12,  1921 

POTTER  AND  BOYLE  LEAVE  POST 


Latter  Join*  Evening  World — Luther 
Femald  Succeed*  Him 

The  resignation  of  Z.  L.  Potter,  busi¬ 
ness  manager,  and  J.  Mora  Boyle,  ad¬ 
vertising  manager,  of  the  New  York 
Evening  Post,  were  announced  this 
week. 

Mr.  Boyle  will  become  display  adver¬ 
tising  manager  of  the  Evening  World 
on  March  15.  Luther  D.  Fernald,  lately 
treasurer  and  business  manager  of  the 
Christian  Herald,  will  assume  charge  of 
the  Post's  advertising  department.  Mr. 
Potter  has  not  stated  his  plans,  nor  has 
any  successor  been  named  for  him. 


J.  M.  Boyle  Join*  Evening  World 

J.  Mora  Boyle,  at  present  advertising 
manager  of  the  New  York  Evening 
Post,  will  become  display  advertising 
manager  of  the  Elvening  World  on 
March  15.  Mr.  Boyle  has  made  an  ex¬ 
ceptional  record  as  an  evening  news¬ 
paper  advertising  executive  on  both  the 
Evening  Post  and  the  Evening  Tele¬ 
gram  and  is  one  of  the  most  popular 
men  in  the  field.  Hal  Fink,  formerly 
advertising  manager  of  the  Evening 
World,  will  have  charge  of  all  display 
advertising  for  all  editions. 


AIDING  AVIATION  IN  ECUADOR 


El  Telegrafo  Celebrate*  37th  Birthday 
by  Sending  Plane  Over  Ande* 

A  recent  flight  over  the  peaks  of  the 
-Andes  Mountains  of  Ecuador  by  an 
airplane  sent  out  by  El  Telegrafo  of 
Guayaquil  is  chronicled  in  copies  of 
that  paper  for  February  17.  which  have 
just  reached  Editor  &  Publisher.  The 
airplane,  El  Telegrafo  I,  flew  from 
Guayaquil,  a  seaport,  inland  to  Cuenca 
and  then  followed  the  line  of  the  .Andes 
through  Riohamba,  Quito.  Ibarra  and 
Tulcan,  where  the  flight  terminated. 
Tulcan  is  2.977  meters  above  sea  level 
and  the  other  points  are  between  that 
altitude  and  that  of  2,225  meters,  which 
is  the  level  of  Ibarra.  El  Telegrafo’s 
object  in  sponsoring  the  flight  was  the 
advancement  of  Ecuadorean  aviation 
and  the  demonstration  of  possibilities  of 
speedy  communication  in  a  country 
where  topographical  conditions  hamper 
the  development  of  land  travel  facilities. 

In  the  same  issue  are  printed  con¬ 
gratulations  from  governmental  officials 
and  contemporary  new.spapers  of  Ecua¬ 
dor  and  other  countries  upon  El  Tele¬ 
grafo’s  37th  birthday. 


1^  ERE  we  have  a  picture  of 
the  eaddeet  man  in  Wash* 
ington.  Doe»n*t  he  look  It  ? 
For  the  first  time  since-^dld 
we  hear  you  say  Lincoln-’^Jim 
Preston  went  through  an  inau* 
guration  without  even  raising 
a  fighting  threat. 


Briti*h  and  American  Comp*zi„|| 
Being  Liquidated 


The’  Cross-Atlantic  Newspaper; 
ice  has  suspended.  The  En^is|,| 
pany  is  in  process  of  liquidation.  ; 
action  on  the  American  compi 
awaiting  word  from  London.  H, 
companies  were  organized  ncatl; 
years  ago  by  W.  Orton  Tewson. 
cently  Albert  J.  Norton  and  W 
.A.  Read  of  the  American  bankinj 
of  Norton  &  Read  made  arrange 
to  finance  the  companies.  Mr 
became  chairman  of  the  Board  c 
English  company  and  Mr.  Xon 
the  American. 

Frank  Parker  Stockbridge  was 
managing  director  of  the  .Vitt 
company,  but  Mr.  Tewson  retain^ 
same  position  with  the  English 
pany.  Differences  of  opinion  rep 
management  arose  between  these 
ests  and  it  was  finally  decided  I 
English  company’s  shareholders  th 
only  possible  action  was  to  liq: 
The  directors  and  officers  rtprr 
the  Tewson  interests  in  the  .-he 
company  have  resigned. 

In  Canada  the  Cross-Atlantic 
represented  by  the  Dominion 
Bureau  of  Montreal,  which,  it  is  ; 
stood,  will  continue  a  foreign  sen 
its  clients  and  is  arranging  «?.' 
Tewson  to  become  its  foreign 
sentative. 


To  Sell  Manitoba  Pulp  Lrh^I 
(Ry  Telegraph  to  Editor  &  Prm, 

Wi.NNiPEG,  Man.,  March  9.— As 
in-ct)uncil  has  been  signed  iimvid 


the  offering  for  sale  of  a  larpgr 


rood  area  covering  Dominion 
lands  in  Manitoba,  east  of  Wr 
Lake.  The  total  available  area  is 
720  square  miles.  It  is  required 
purchaser  engage  with  the  mini;: 
the  interior  to  erect  within  the  li: 
pulp  and  paper  mill  costing,  withi 
ment  and  machinery,  not  lea 
$1,000,000,  and  operate  the  mill 
cluce  a  daily  output  of  not  less  tfe! 
hundred  tons  of  pulp.  At  least 
per  cent  of  this  pulp  must  be  mag'*  I 
tured  into  pai>^  at  the  same  plant 


thi 
lots 
he 

•try. 


Printers’  Strike  in  Binghanitg^ 
Binghamton.  N.  Y.— For  the 
time  in  its  history,  Binghamtm 
without  ne’wspapers  March  9  as  tg 
suit  of  a  printers’  strike.  At6ti 
Tuesday  evening  the  Binghamton 
graphical  Union  by  a  vote  of  11‘ 
voted  to  •  strike  for  an  increase  g'  ’ 
wage  schedule,  from  $38  and  $41 
and  $50  a  week  with  a  seven-hci 
The  employers’  offer  of  a  rene; 
the  present  working  agreement 
arbitration  of  the  differences 
dined  by  the  union.  An  effort*: 
made  to  continue  the  publican: 
both  papers  as  speedily  as  possil' 


Stand  by  44-Hour  W«ek  Pbw)  h 


•  Montreal,  Que. — Adoption 
forty-four-hour  week  in  all  comr' 
printing  shops  in  the  United  Staicl 
Canada,  effective  on  May  1.  * 
manded  in  a  resolution  adoptd 
at  the  Printers’  Industrial  Coitlf 
March  9. 


Cigars  on  J.  F.  Barbow 


istin  F.  Barbonr,  i 
A/lvprtinflf 
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SPRINT  PRICE  GOING  STILL  LOWER 
N.  E.  A.  MEMBERS  ASSURED 

er  Editors  in  Florida  as  Guests  of  State — Convention 
Sessions  Held  in  Pensacola  and  St.  Augustine — 

Valuable  Discussions 

By  FRANK  LEROY  BLANCHARD 

(by  Telegraph  to  Editor  &  Publisher) 

AUGUSTINE,  Fla.,  March  11. —  still  continued  as  late  as  December,  1920, 
fnai  the  price  of  newsprint  is  to  is  evidenced  by  the  Federal  Trade  Com- 
p  still  lower  than  it  is  today,  even  mission’s  report  of  236,857  tons  of  paper 
it  may  not  reach  the  levels  of  in  the  hands  of  publishers  at  the  end  of 
;  was  the  assurance  given  the  mem-  that  month,  as  against  162,954  tons  for 
of  the  National  Editorial  Associa-  December,  1919,”  said  Col.  Haskell, 
in  convention  here  today,  by  Col.  To-day  marked  the  close  of  the  third 
F  Haskell,  vice-president  of  the  In-  day  of  the  convention.  The  first  ses- 
miinal  Paper  Company.  Col.  Has-  sion  was  held  in  Pensacola,  Monday,  and 
advised  publishers  of  small  papers  the  second  in  this  city  yesterday.  The 
by  purchasing  co-o|>eratively  with  close  will  come  tomorrow,  with  the 
I  neighbors  under  contract  form  the  adoption  of  resolutions  on  1921  policies 
nearest  them,  they  can  be  assured  and  the  election  of  officers.  The  entire 
4'e.  supply  and  service  on  the  same  party  has  been  invited  to  spend  the  rest 
i  as  the  biggest  metropolitan  news-  of  the  month  in  Florida  as  the  guests  of 
■r  publisher.  Col.  Haskell’s  actual  the  State  business  men  and  the  State 
Blent  follows ;  Press  .Association. 

n  spite  of  the  pre.sent  high  peak  of  The  N.  E.  ,A.  members  gathered  from 
iacturing  costs,  the  price  of  labor,  all  parts  of  the  country  in  Birmingham, 
ood,  and  of  other  commodities  .Ala.,  last  Saturday.  They  were  enter- 
in  manufacturing  paper,  must  in-  tained  by  the  business  men  of  that  city 
bh  fall  in  common  with  the  general  for  one  day.  Sunday  was  spent  as  the 
on  which  is  necessary  to  bring  all  gue.sts  of  the  City  of  Montgomery, 
strv  and  living  to  a  normal  basis.  The  reply  in  behalf  of  the  N.  E.  A.  to 
Pool  Requirement*  the  welcome  of  Montgomery  was  made 

'  iwill  mean  a  gradual  lowering  in  '>>’  Blanchard,  of  Editor  & 

-ice  of  newsprint,  although  you  can-  Pi'b>-'sher.  Oyernjght  the  party  moved 
apect  that  it  will  ever  reach  the  Pensacola,  Fla.,  where  the  first 

Isof  1915  which  gave  such  meagre  session  of  the  convention  took  place 
it  to  the  industry  that  there  was  -  *onday. 

money  nor  encouragement  to  Warmly  Received  Everywhere 

inp  capacity  to  meet  such  an  enter-  Since  then  the  editors  have  been  taken 
was  we  all  experienced  in  1919.  special  train  to  DeFuniak  Springs, 

p'.Mgh  It  is  possible  that  during  Mariana,  Quincy,  Tallahasse  and  Jack- 

p«ait  period  of  readjustrnent  many  s^nville.  At  each  place  they  have  been 

''ll  will  be  able  to  purchase  spot  yyarmly  received  and  given  every  oppor- 
and  job  lots  at  prices  lower  than  {ynity  to  see  and  enjoy  the  scenic  cli¬ 
ent  contract  rates,  I  desire  most  agricultural  and  industrial  won- 

ly  to  advise  you  whereever  It  is  Sunshine  and 

I',  to  pool  your  requirements  with  piowers.”  To  say  that  every  one  has 
ring  publishers  and  to  purchase  deeply  impressed  is  putting  it  light- 

ivcly  under  contract  iroin  your  indeed.  But  their  hosts  say  that  what 
t  [«per  mill.  By  doing  this,  you  already  been  seen  is  nothing  to  be 
iable  to  secure  an, assured  supply  compared  with  what  the  future  program 
low  a  price  as  the  largest  rnetro-  gg  everyone  is  already  anxious 

'ripublisherandwillbesure  of  get-  j,,  tg. 

uniform  quality  and  service.  morrow's  business  is  over.  It  seems 

ir  president, Mr.  Dodge,  has  advo-  j^g^d  to  conceive,  though,  how  St.  Au- 
t  is  collective  purchasing  in  car-  gy, tine’s  reception  can  be  surpassed, 
lots  by  neighboring  publishers  ever  programs  have  been  filled 

he  has  been  connected  with  the  interesting  and  constructive  discus- 

-0.  But  unfortunately,  publish-  .^^d  advice.  Col.  Haskell’s  assur- 

rv  too  busy  with  other  matters  .^^ce  gf  better  newsprint  conditions, 

'  the  advice  serious  consideration  impressive. 

not  avallaWe*^^  ®  suPP  7  President  Wilke  in  his  annual  address, 

.  .  ,  ■  „  after  discussing  private  business  condi- 

nie»  I.  P.  Profiteer^  tions,  went  on  to  speak  of  the  work 

Witve  that  all  the  publishers  of  being  done  by  the  National  Editorial 

"untry  are  now  firmly  convinced  yyssociation’s  field  secretary  to  enlarge 
Psper  manufacturers  are  entitled  to  ^j.  rnembership  and  to  promote  the  adop- 
■«nablc  profit  that  will  enable  them  tjgg  gf  ^  reliable  and  accurate  system  of 
'heir  plants  to  their  highest  cost  production.  Continuing  Mr.  Wilke 
ncy  and  to  expand  production  to  said: 

!he  natural  increase  of  demand  •  n  j  j 

has  grown  from  3  pounds  per  Secretane.  Recommended 

•n  1880  to  approximately  40  “It  has  been  the  purpose  of  the  officers 
lis  per  capita  in  1920,  and  that  a  of  the  National  Editorial  .Association  to 

^'ier  relationship  with  the  manu-  assist  whenever  possible  the  work  of 

'ff  will  be  more  productive  of  a  field  secretaries  of  state  and  district  as- 
•aule  and  stable  market  level  than  sociations,  affiliated  or  not  with  the  Na- 
tnimosity  which  refuses  to  accept  tional  Editorial  Association  and  to  some 
*nd  feeds  itself  on  suspicion.”  extent  this  policy  has  been  carried  out 
'"'phatic  denial  that  his  company  during  the  period  since  the  last  annual 
profiteered  and  a  statement  that  it  meeting.  Representatives  of  the  assoct- 
hone  its  level  best  to  look  after  the  ation  have  attended  state  and  group 
==ts  of,  and  be  fair  to,  not  only  its  meetings  of  organized  newspaper  pub- 
Wstomers,  but  others  who  were  in  lishers  advocating  the  adoption  of  the 
Sraits  during  the  past  year,  were  field  secretary  plan  for  local  develop- 
by  Col.  Haskell,  an  unprecedent-  ment  and  business  assistance  where  none 
ertising  year  and  panicky  hoard-  was  employed.  Much  good  in  a  general 
®  paper  by  some  publishers  caused  way  has  prevailed  from  closer  contact 
'rouble,  he  said.  “That  hoarding  gained  by  attendance  at  those  meetings 


enlarging  the  influence  of  the  National 
Editorial  -Association. 

"It  is  to  be  hoped  that  by  the  con¬ 
tinued  growth  of  membership  the  Na¬ 
tional  Editorial  Association  will  be  able 
to  adopt  a  plan  of  district  meetings  and 
to  so  district  its  activities  as  to  permit 
of  the  appointment  or  selection,  with 
compen.sation,  of  assistant  field  secre¬ 
taries.  The  holding  of  district  gather¬ 
ings  or  meetings  of  business  sessions 
among  members  will  make  certain  the 
discussion  of  business  problems  of  im¬ 
portance.  and  will  insure  a  closer  rela¬ 
tion  among  publishers.” 

In  reviewing  the  work  of  the  year 
President  Wilke  complimented  the  ex¬ 
ecutive  secretary,  H.  C.  Hotaling  and 
the  corresponding  secretary,  George 
Schlosser  for  the  efficient  manner  in 
which  they  discharged  their  duties  dur¬ 
ing  the  first  year.  Mr.  Hotaling  has 
been  able  to  assist  members  in  securing 
a  supply  of  paper  when  there  was  a 
dearth  of  paper  in  the  market.  Had 
it  not  been  for  his  aid  some  of  the  pub¬ 
lishers  would  have  been  compelled  to 
suspend  their  issues. 

Oppoied  to  44-Hour  Week 

Under  present  conditions  advertisers 
cannot  expect  any  decrease  in  advertis¬ 
ing  rates.  Some  work  is  being  done  by 
publishers  to  secure  a  .standardization  of 
rates  for  legal  notices. 

ITie  tendency  to  make  the  printers’ 
week  one  of  forty-four  hours  is  being 
opposed  by  publishers  and  the  opposi¬ 
tion  to  a  lessening  of  a  forty-eight  hour 
week  should  be  supported  if  the  in¬ 
dustry  is  to  continue  as  efficient  for 
production  as  will  be  expected  when 
compared  with  other  industrial  prob¬ 
lems,  Mr.  Wilke  said. 

“Organization  seems  to  be  the  one 
thing  that  will  bring  the  printers  together 
and  get  them  to  give  their  own  consent 
to  the  making  of  a  reasonable  profit,” 
according  to  Frederick  W.  Smith,  of 
the  Porte  Publishing  Company,  of  Salt 
Lake  City,  compiler  of  the  Franklin 
List  System,  speaking  at  the  opening 
session  in  Pensacola,  Monday. 

“In  most  lines  of  industry  the  pro¬ 
ducer  is  content  with  nothing  less  than 
a  50  per  cent  profit  on  his  product  and 
in  the  great  majority  of  all  industries 
100  per  cetit  profit  on  production  cost 
is  the  basis  on  which  their  work  is 
figured,”  said  Mr.  Smith. 

“This  is  a  long  way  from  being  true 
in  the  printing  business  and  it  may  be 
many  years  before  the  printing  industry 
takes  its  proper  place  in  the  ranks  of 
industrial  America. 

Fine  Financial  Report 

“The  National  Editorial  .Association 
is  doing  a  great  work  along  this  line. 
The  various  State  Press  Associations 
are  also  doing  a  great  work,  but  the 
covering  of  the  newspaper  field  alone  is 
not  enough  as  there  are  very  many  in¬ 
dependent  job  printing  concerns  and  all 
of  these  should  be  taken  into  the  fold 
either  directly  or  through  subsidiary 
organizations.  Until  the  time  comes 
when  practically  every  printing  plant  in 
the  country  is  a  member  of  some  organi¬ 
zation  and  all  are  willing  to  work  to¬ 
gether  for  the  good  of  the  industry, 
there  will  be  a  comparatively  small 
amount  of  profit  for  the  printer.” 

In  his  annual  statement.  Executive 
Secretary  and  Treasurer  H.  C.  Hotal¬ 
ing  of  St.  Paul  reported  the  association 
to  be  better  financially  than  it  ever 
was  before.  His  receipts  for  the  nine 
months  since  the  last  annual  meeting 
were  $11,520.67.  Expenditures  were 
$6,330.45.  Cash  balance  on  hand  was 
$5,190.22.  In  reviewing  the  work  of 
the  year,  Mr.  Hotaling  said : 

“Every  effort  has  been  made  to  edu¬ 
cate  the  publisher  to  the  necessity  of 
cutting  out  the  vast  amount  of  free 


publicity  which  has  been  poured  upon 
his  desk  the  last  few  years.  There  are 
many  men  who  are  being  paid  tremen¬ 
dously  big  salaries  for  their  ability  to 
‘work’  the  publisher  and  get  him  to 
publish  propaganda  for  this  or  that 
cause  without  paying  for  it.  These 
men  frankly  state  that  they  are  willing 
to  pay  for  the  publicity  in  the  big 
dailies,  but  that  there  is  no  use  paying 
the  smaller  country  papers  because  they 
can  get  them  to  publish  it  for  nothing. 
If  the  publishers  would  consign  this 
stuff  to  the  wastebasket,  we  would  soon 
be  in  position  to  obtain  some  remunera¬ 
tion  for  the  space  used. 

“The  findings  of  the  advertising 
committee  given  out  a  year  ago  proved 
of  untold  value  to  the  publishers  of 
this  country,  pointing  out  as  they  did  a 
rate  that  would  permit  of  a  profit.  This 
report  came  at  a  psychological  moment. 
At  the  time  it  was  issued,  hundreds  of 
publishers  considered  its  rates  too  high, 
but  with  the  advancing  costs  of  paper 
and  labor  they  soon  found  that  the  rates 
recommended  were  absolutely  sound. 

Group  Buying  Successful 

“The  print  paper  situation  throughout 
the  year  has  been  one  that  has  tried  the 
souls  of  those  engaged  in  the  publish¬ 
ing  business.  Many  publications  were 
forced  out  of  existence  and  thousands 
more  would  have  lost  the  savings  of  a 
lifetime  had  it  not  been  for  the  activi¬ 
ties  aided  or  brought  into  being  by  the 
N.  E.  A.,  the  most  prominent  being  the 
Publishers’  Buying  Corporation,  largely 
officered  by  members  of  our  organiza¬ 
tion.  This  corporation  figures  that  it 
has  saved  the  publishers  of  America 
millions  of  dollars,  for  every  time  the 
price  of  paper  went  down  one  cent,  the 
publishers  were  saved  a  million  dollars. 

“There  should  be  some  plan  of  paper 
distribution  worked  out  whereby  pa¬ 
pers  could  obtain  th^r  supplies  from 
the  nearest  mill  available  instead  of 
shipping  it,  as  is  the  case  in  many  in¬ 
stances,  thousands  of  miles.  This  be¬ 
comes  more  apparent  now  with  the  in¬ 
creased  freight  rates,  and  it  would  seem 
as  if  it  were  one  of  the  duties  of  this 
organization  to  co-operate  with  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  the  Inland  Daily  Press  Publish¬ 
ers  and  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  and  work  out  some 
way  whereby  orders  may  be  distributed 
in  closer  proximity  to  the  office  of 
consumption.  The  waste  in  this  direc¬ 
tion  will  run  into  the  hundreds  of  thou¬ 
sands  of  dollars  which  can  be  saved  by 
proper  co-operation.  Taking  into  con¬ 
sideration  that  three  carloads  of  raw 
material  must  go  to  the  mill  for  every 
carload  of  the  finished  product  pro¬ 
duced,  not  only  should  the  waste  of 
long  shipments  be  eliminated,  but  a 
movement  should  be  started  at  once  to 
secure  lower  freight  rates,  present  tolls 
being  such  as  to  discourage  production 
and  postpone  prosperity’s  return.” 

Sawgras*  Paper  Pulp 

Sawgrass  paper  pulp  insures  a  supply 
of  material  for  practically  all  purposes 
to  which  paper  can  be  put,  according  to 
Gilbert  D.  Leach,  president  of  the 
Florida  Press  Association,  who  ad¬ 
dressed  the  members  today  and  invited 
them  out  Monday  to  see  sawgrass 
growing  and  hear  experts  explain  its 
paper  making  possibilities.  Already, 
Mr.  Leacl^  said,  a  site  has  been  ob¬ 
tained  for  a  mill  to  actually  make 
paper.  Mr.  Leach  said : 

“Sawgrass  paper  pulp  will  gradually 
lower  the  cost  of  practically  all  kinds 
of  paper  and  eventually  stabilize  prices 
upon  a  much  lower  plane  than  now. 
The  source  of  supply  is  practically  in¬ 
exhaustible;  there  will  be  no  deteriora¬ 
tion  in  quality  of  paper,  but  rather  an 
accession  through  its  use;  and,  finally, 
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Editor  &  Publisher  for  March  12,  1921 


inrDC  DDllMTIMr*  M  Y  QFQQIOM  1  AW^  publication  is  the  object,  it  is  against  se\-^ral  months  after  enactment.  Lay- 
1^1x11^  1  11^ V*  lx.  1.  OCjOOIWXx  1-ir^TT.j  public  policy  and  the  weight  of  public  men,  he  said,  were  told  in  the  news 

RFSENT  CHARGE  OF  GRAFT  '  "  opinion,  ignorance  of  the  law  is  no  columns  of  their  local  papers  of  legis- 

excuse,  it  has  been  said  time  and  again  lation  introduced  by  their  representa- 
by  the  courts  and  the  public  can  only  tives,  and,  in  the  case  of  matters  of  more 
tor$  Demanding  Repeal  Say  Present  Statute  Leads  to  Abuses  avoid  this  ignorance  by  having  the  new  than  local  interest,  in  the  news  columns 

_ Courtland  Smith  and  Betts  in  Warm  laws  of  the  state  placed  at  their  con-  of  papers  throughout  the  state,  which 

— .  1  .  .  A 11.  u  •  venience.  If  it  is  amendment  of  rate  closely  followed  the  progress  of  a  law 


— Courtland  Smith  and  Betts  in  Warm 
Debate  at  Albany  Hearing 


that  is  the  real  question,  that  is  a  sub¬ 
ject  for  legislative  investigation.” 


from  its  inception  to  its  passage  and 
kept  their  readers  informed  at  every 


By  ARTHUR  T.  ROBB,  Jr. 


Congdon  of  the  Watertown  stage. 


„  . ,  ,  .  Times  and  F.  H.  Keefe  of  the  New-  Printing  of  session  laws  in  newspa- 

li.\NY,  N.  Y.,  March  9.— Facts  and  The  Legislature  shall  provide  for  the  speaking  in  the  interest  pers,  Mr.  Betts  told  the  committees, 

ystrtions  and  interpretations  of  facts  speedy  publication  of  all  statute  laws  newspapers,  paid  little  attention  dated  back  to  1845,  whereas  the  consti- 

r’irding  the  printing  of  state  legisla-  and  of  such  judicial  decisions  as  it  may  session  laws  angle  of  the  bill,  tutional  provision  cited  by  opponents  of 

i,*!  tnactments  in  the  newspapers  of  deem  expedient  so  as  to  render  the  same  ^ant  adjustment  of  rate,  as  set  the  law  was  not  effective  until  1846. 

lies  York  State  flew  back  and  forth  for  easy  of  acquisition  by  the  people,  and  forth  in  Editor  &  Publisher  last  week.  The  law  under  which  the  printing  is 
hours  today  in  a  public  hearing  on  all  laws  and  judicial  decisions  shall  be  (Congdon  told  the  committee  how  now  awarded  went  on  the  books  in  1892, 

Pitcher-Betts  bill  to  “amend  the  free  for  publication  by  any  person.  present  scale  of  advertising  rates  he  further  declared,  while  the  new  con- 

law  and  the  legislative  law  in  Statements  that  the  session  laws  were  publication  of  concurrent  reso-  stitution  was  not  adopted  until  two  years 

.non  to  eliminating  the  publication  of  not  read,  as  charged  by  the  sponsors  of  worked  unjustly  toward  the  later. 

;ion  laws  in  newspapers”  before  the  the  bill,  were  characterized  by  Judge  ^  county  in  which  Regarding  expense  of  publication,  it 

mbly  Committee  on  Public  Printing  Lewis  and  other  speakers  as  impossible  second  class  city  is  located,  was  demonstrated  that  the  appropriation 


laws  in  newspapers”  before  the  the  bill,  were  characterized  by  Judge  ^ 

Iv  Committee  on  Public  Printing  Lewis  and  other  speakers  as  impossible  f.  cpponrl  rl.nss  ritu  ic  loe.nteH 


Sion  laws  m  »  uciuic  me 

mbly  Committee  on  Public  Printing  Lewis  an 
the  Senate  Committee  on  Internal  of  proof 
>;airs.  The  committees  adjourned  to  jl, 

Uider  the  matter  at  a  later  date. 


The  Poor  Man’s  Law  Book 


no  first  or  second  class  city  is  located,  was  demonstrated  that  the  appropriation 
For  newspapers  in  counties  having  a  hi  years  of  a  Gubernatorial  election  was 
citv  of  the  first  class,  the  rate  allowed  from  five  to  ten  times  as  large  as  in  the 


wider  the  matter  at  a  later  date.  ^  Scribner  publisher  of  the  Mon-  is  $112  an  inch,  in  counties  having  a  alternate  years  during  the  past  decade 

Spokesmen  for  134  newspapers,  most  '  '  *  Op  ,,,,i^.j,,^Vatchman  told  the  city  of  the  second  class,  84  cents  an  and  was  steadily  increasing  in  both, 
i  which  are  country  dailies  or  weeklies,  .i,.,*  made  a  poll  of  inch,  and  in  counties  having  neither  first  Neither  the  committee  nor  the  friends 

stiW  that  the  publication  was  com-  readers  and  found  that  the  laws  'loc  second  class  cities,  30  cents  an  inch,  oi  the  bill  seemed  able  to  explain  the 

anded  by  the  Constitution,  that  it  was  ‘  .  j  .  ,  carefully  These  rates  are  irrespective  of  the  cir-  high  cost  of  printing  session  laws  when 

Kessarv  that  the  public  be  guarded  j  '  ‘1  1  ‘  P  culation  of  the  newsoaoers  Messrs,  a  Governor  was  to  be  elected,  though 


.e»ary  that  the  public  _ be  guarciec  culation  of  the  newspapers,  Messrs 

rom  Ignorance  of  the  law,  and  that  it  f  indexing  the  laws  as  Congdon  and  Keefe  declared,  and  re- 

•ntd  an  educational  purpose  for  law-  ^  suited  in  some  oaners  of  small  circula- 


a  Governor  was  to  be  elected,  though 
both  commented  upon  the  coincidence. 
In  discussing  the  “necessity  of  pub- 


ntd  an  educational  purpose  lor  i.iw-  Republican-Watchman  suited  in  some  papers  of  small  circula-  discussing  the  necessity  ot  piib- 

irand  layman  alike.  '  I,i,„limr  them  for  his  use  thereby  t'on  published  near  a  large  city  receiv-  hshing  the  laws  stressed  by  the  news- 

Udby  Assemblyman  Charles  H.  Betts,  the  cost  of  bound  volumes.  He  >"8  as  much  as  $14,000  for  their  print-  Papers  opposing  the  measure,  Mr.  Betts 

jitor  of  the  Lyons  Republican,  propo-  '  ^  ,  u  i  ‘t  nc  tr.  th«  lnwvpr’«  ing  while  others  including  their  own  read  into  the  record  the  names  of  the 

.  cot  thnt  tiio  t-ivvc  declined  to  be  definite  as  to  the  lawyers  *"«•  wnne  ouur!,,  iieuiumg  mcir  own  „  „  ,  .  , 

ats  of  the  bill  set  forth  that  the  laws  answers  to  questions  Papers,  with  circulations  well  over  10,-  ‘wo  New  York  newspapers  which  re- 

rcflding  for  printing  of  session  laws  in  ‘  -ommittee  members  getting  as  low  as  $855  for  the  same  ceived  $2,827  apiece  for  publishing  the 

iwspapers  antedated  the  constitution  •  «;,„;tii  ntVirPort  tho  Kill  r>n  work.  laws  in  1920  and  learned  from  residents 

fonsions  bearing  their  speedy  piiblica- 


liy  committee  members. 

Courtland  Smith  attacked  the  bill  on 


7  V  ard  n  ^  t>’e  ground  that  its  protagonists  had  Urge  Sliding  Ad  Rale  xo.k  m  me  cnamuer  mar  mey 

in.  that  the  award  ot  tins  printing  to  ,  ,  ,  V,-  u  t  _  had  never  heard  of  either  of  the  papers 

(newspapers  has  always  been  consid-  branded  the  country  publishers  who  ac-  They  urged  the  adoption  of  the  amend-  .^yhich  had  been  given  the  mission  of 
d  as  political  patronage,  that  their  '^‘'pted  the  session  laws  printing  as  printed  in  Editor  &  Publisher  telling  the  city  what  the  legislature  had 

ibllcation  in  their  present  form  ren-  grafters  and  that  its  passage  would  be  awarding  the  printing  on  the  done.  Both  are  papers  of  small  circula- 


:  newspapers  has  al  ways  been  consi.l-  branded  the  country  publishers  w  ho  ac- 


laws  in  1920  and  learned  from  residents 
of  New  York  in  the  chamber  that  they 
had  never  heard  of  either  of  the  papers 
which  had  been  given  the  mission  of 


id  was  conducive  to  abuses.  ,  Kcete  how  accurate  circulation  intor-  not  publish  the  session  laws  in  newspa- 

F.  R.  Champion,  general  manager  of  *'’e  bill  would  have  a  permanent,  tar-  nation  was  to  be  obtained,  he  stated  pers  while  33  published  concurrent  res- 
t  Schenectady  Union-Star,  led  the  fight  reaching  and  destructive  effect  upon  the  that  publi.shers  and  advertising  space-  olutions  in  the  press.  He  pressed  the 
ain>i  the  bill,  warmly  supported  by  pre.ss  ot  .^w  \oric  aside  trom  buyers  regarded  the  Audit  Bureau  of  point  by  asking  how  the  people  of  those 

urtland  Smith,  Jr.,  president  of  the  "bicli  he  contended  would  be  Circulations’  statements  and  listings  by  states  avoid  the  “ignorance  of  the  law” 

.ncrican  Press  Association  and  heir-  by  depriving  the  people  of  infor-  Barbour’s  Advertising  Rate  Sheets  as  which  was  feared  by  his  opponents. 

(parent  to  an  assistant  nostmaster-gen-  that  they  must  have.  reliable  and  accurate  in  their  fields.  Unon  conclusion  of  the  testimnnv  the 


bparent  to  an  assistant  postmaster-gen-  mation  that  they  must  have.  reliable  and  accurate  in  their  fields, 

phtiip.  Mr.  Champion  read  into  the  I'l’O'n  the  brief  filed  by  Judge  Lewis  Sworn  statements  of  circulation  could 
rcord  the  names  of  newspapers  and  conclusion  of  his  address,  Mr.  |,e  secured  from  the  weekly  newspapers 

ess  associations  represented  as  oppos-  pointed  out  that  the  average  cost  ^ot  covered  by  these  agencies,  he  de- 

j  the  measure  and  called  uiion  Judge  printing  to  the  state  for  the  past  clared,  adding  that  the  Post  Office  state- 

arlcton  H.  Lewis  of  Schnectady  to  yeairs  had  been  $227,500  a  year,  de-  ment  of  circulation  had  fallen  into  dis- 

esent  the  legal  aspects  of  their  case.  *1’’^.®  printing,  repute  with  publishers  and  space-buyers 


Upon  conclusion  of  the  testimony  the 
committee  adjourned  to  consider  the  bill 
in  executive  session  “at  a  later  date.” 


spite  the  high  cost  of  the  1920  printing,  repute  with  publishers  and  space-buyers 
which  included  the  new  civil  practice  act,  alike  because  of  its  indefinite  nature, 
publication  of  which  cost  $148,490.  Every  Commercial  rates,  both  soeaker.s  de- 


igine  measure  ana  caiiea  upon  juage  >.i,ue.i.  auumg  nuu  me  r-osr  Limce  state-  Argue  Legal  Daily  b,  Alban* 

jrlcton  H.  Lewis  of  Schnectady  to  '""c  .'cars  had  been  ^7,500  a  year,  de-  ,ncnt  of  circulaKon  had  fallen  into  dis-  ^  ^  ^ 

resent  the  legal  aspects  of  their  case.  spite  the  high  cost  of  the  1920  printing,  repute  with  publishers  and  space-buyers  Albany,  N.  Y, — The  appeal  of  Charles 

which  included  the  new  civil  practice  act,  alike  because  of  its  indefinite  nature.  Finnegan,  owner  of  the  Buffalo  Corn- 

Bound  Volume*  Not  Enough  publication  of  which  cost  $148,490.  Every  Commercial  rates,  both  speakers  de-  niercial,  from  a  reversal  by  the  appellate 

Judge  Lewis  cited  the  section  of  the  dollar  spent  for  dissemination  of  infor-  clared,  were  a  proper  charge  for  public  division,  fourth  department  of  an  order 

ste  constitution  adopted  in  1894,  which  mation.  Mr.  Smith  declared,  would  in  a  advertising.  Justice  Wheeler  at  the  Erie  Special 

ads;  “The  Legislature  shall  provide  short  time  return  as  many  benefits,  if  Defense  of  the  bill  was  undertaken  by  granting  an  injunction  on  his  ap- 

r  the  speedy  publication  of  all  statutes  not  more,  than  the  same  amount  spent  Assemblyman  Betts  and  Senator  Pitcher,  P)*cation  as  a  taxpayer  restraining  the 

nd  shall  regulate  the  reporting  of  the  for  the  collection  of  information  and  who  answered  Mr.  Smith  by  deny-  council  of  Buffalo  from  designat- 

Kisions  of  the  courts ;  but  all  laws  and  fliat  $227,500  a  year  was  a  small  amount  i„g  any  intent  to  brand  the  country  Legal  Daily  of  Buffalo  as  the 

idicial  decisions  shall  be  free  for  pub-  to  the  state,  trifling  to  individual  tax-  press  as  “grafters,”  Mr.  Betts  reading  o^cial  city  newspaper  for  the  publica- 

siion  by  any  person.”  He  pointed  out  payers  and  unimportant  to  individual  the  report  of  ex-Governor  Smith’s  Re-  notices  required  to  be 

'at  with  the  repeal  of  the  section  of  the  publishers,  but  of  benefit  to  all  through  construction  Committee,  which  applied  Published  was  argued  before  the  Court 

pslatiye  law,  which  provides  for  the  its  educational  value.  the  word  “graft”  to  the’  printing  of  the  Appeals. 

Plication  of  the  session  laws  in  news-  He  urged  that  the  question  of  elimi-  session  laws  in  its  report  to  the  execu-  - 

would  leave  as  media  for  “speedy  nating  the  session  laws  printing  be  di-  tive  on  possibilities  of  economy  in  the  Brockton  Printer*  Refused  Raise 
=  .ication”  only  the  3,000  bound  vol-  vorced  from  that  of  advertising  rates  for  government.  ,  R  -  -  -  M  a 

containing  the  laws,  which  are  is-  other  printing  and  that  the  printing  be  It  was  on  this  report  and  on  Gover-  .,7'*: ''^Ouest  for  a 

“d  by  the  secretary  of  state,  and  the  awarded  on  an  efficiency  basis,  subject  to  nor  Miller’s  message  urging  retrench- 

:ibcation  in  one  daily  newspaper  of  the  closest  scrutiny  by  experts  in  pub-  ment  that  the  bill  stood,  Mr  Betts  said  »«lf-holiday  asked  by  members  of 

Ibanv  Icnnivn  ”  IiVitv  t.  ociis  saiu.  Brockton  Typographical  Union  No. 

,  Known  as  the  state  paper.  Iicitj.  \o  matter  what  the  expense,  whether  it  224  hie  heen  refnspft  hv  F  Rar 

«>ber  of  these,  he  argued,  was  in  the  “This  is  an  advertising  age,  ’  he  de-  was  $200,000  or  $500,000,  it  was  far  be-  ,  K-f  I 

”ds  of  the  men  who  drew  the  state  clared.  “Tlie  session  laws  are  advertis-  yond  any  benefit  that  could  accrue  to  the  ^ ^  appointed  arbitrator.  The 

"sp„,ly  puMicatiop.”  inp  a„d  ,l,p.,ld  be  awarded  as  such.  The  L.e  ori.s  .axpayers.  Se  value  o?  Z  a  a°  Tuf  setl'e  »f 

Rebound  volumes,  Judge  Lewis  stat-  country  publi.sher  is  not  a  grafter,  even  publication  under  present  forms  was  weeklv  similar  to  that  heintr  oaid^ 

Uo  not  become  available  for  seven  to  with  the  word  ‘honest’  prefixed.  He  has  rendered  negligible  by  the  fact  that  there  Boston  The  present  scale  in^Brockton 

ie  months  after  the  laws  are  enacted  printed  the  session  laws  under  legisla-  was  no  summary  of  each  act,  no  descrip-  ««  en  LL  “ 

•li  their  distribution  is  limited  by  stat-  tive  mandate  and  is  willing  to  submit  to  tion  of  it,  no  indication  of  whether  it  was  Anrii  i  ^  wage^ag  eement 


t---  -.ocuunuii  IS  iiiiiiicu  uy  siai-  t.v,.  ...aimoic.  aiirj  lu  suuiiui  lu  tiQii  oi  11,  no  inuication  Ot  wncttter  it  was  expires  April  1 

'•  While  printing  of  the  laws  in  an  most  rigid  investigation  as  to  whether  or  a  new  law  or  a  change  in  the  wording  of  ^  _ L 


Brockton  Printers  Refused  Raise 

Brix'kton,  Mass. — A  request  for  a 
wage  increase  and  the  granting  of  Sat- 


Boston.  The  present  scale  in  Brockton 
is  $37.50.  The  existing  wage  agreement 


ihiy  newspaper,  he  said,  “could  hardly  not  that  his  newspaper  is  giving  full  existing  law,  no  index  or  effort  to  group 

‘  Contended  to  be  the  publication  pre-  value.  laws  of  similar  character.  As  they  were 

“"jed  by  the  constitution.”  “If  economy  is  the  aim  of  this  meas-  published,  Mr.  Betts  said,  the  laws'were 

,,  *j°"stitiitional  convention  of  1846,”  ure,  as  has  been  stated,  the  facts  have  unintelligible  to  lawyer  or  layman. 

‘“Ke  Lewis  said,  “was  the  first  which  been  distorted,  for  the  amounts  paid  to  He  added  that  thev  were  n(  nn  *alMe 


ws  of  similar  character.  As  they  were  Harte  a  Railroad  Director 

iblished,  Mr.  Betts  said,  the  laws'were  San  Angelo  Tex. — At  a  recent  meet- 
lintelligible  to  lawyer  or  layman.  ing  of  the  stockholders  of  the  Kansas 
He  added  that  they  were  of  no  value  City,  Mexico  and  Orient  Railroad,  Hous¬ 


ton  \  requiring  the  pub-  the  newspapers  have  not  averaged  half  to  lawyers,  who  were  fully  informed  on  ton  Harte,  the  publisher  of  the  San 

»on  a°  fi  session  laws  and  the  reso-  of  those  stated  by  the  interests  behind  new  legislation  long  before  publication  Angelo  Standard,  was  elected  a  director 
I  ®  rst  proposed  read :  the  bill.  If  abolition  of  the  session  laws  in  the  newspapers,  which  is  delayed  for  and  assistant  secretary  of  the  company; 
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NEW  PAPER  PROJECTS 
FOR  ALASKA 

Power  CommiMion  Has  Application  for 

14.000  Horsepower  Permit  from 
Alaska  DeTelopment  and 
Mineral  Co.  at  Bradfield 

(Special  to  Editor  &  Pcbusheh) 

Seattle. — Reports  have  been  con¬ 
firmed  in  Juneau  to  the  effect  that  no¬ 
tice  has  been  given  by  the  Federal 
Power  Commission  of  the  application 
made  by  the  Alaska  Development  & 
Mineral  Company  for  a  power  permit 
on  the  shores  of  Bradfield  Canal  in 
southeastern  Alaska,  where  big  paper 
mills  will  be  erected.  No  definite 
statement  has  yet  been  made  as  to  the 
proposed  size  of  the  paper  mills,  but 
the  application  asks  for  14,000  horse¬ 
power.  This  is  the  second  large  pulp 
and  paper  mill  contemplated  for  south¬ 
eastern  .Maska.  B.  L.  Thane,  promi¬ 
nent  .Alaska  mining  man  and  banker, 
and  his  associates  propose  to  start  work 
on  their  plant  at  Thane  this  spring. 
The  plant  will  cost  several  million  dol¬ 
lars,  it  is  said. 

The  Public  Utilities  Company  of 
Cordova.  .Alaska,  has  applied  for  a  per¬ 
mit  to  build  a  dam  near  Cordova, 
where,  it  is  understood,  a  pulp  and 
possibly  a  paper  mill  will  be  erected. 

Those  returning  from  .Alaska  who 
have  been  investigating  pulpwood  and 
paper  manufacturing  possibilities  in  the 
Northland  declare  that  another  year  will 
witness  unusual  activity  along  this  line. 
Alaskans  generally  endorse  the  declara¬ 
tion  of  the  Secretary  of  Agriculture 
that  decentralized  administration  is 
necessary  to  obtain  the  best  results  in 
the  development  of  Alaska’s  natural 
resources. 

Under  regulated  use  the  Tongass 
National  Forest  in  .Alaska  can  alone 
produce  indefinitely  1.500,000  tons  of 
newsprint  yearly,  along  with  ample 
quantities  of  timber  for  local  purposes. 

The  administration  of  the  national 
forests  is  intimately  related  to  every 
form  of  industry  and  to  every  com¬ 
munity  in  the  coastal  area,  and  because 
of  this  relation  a  peculiar  responsibility 
rests  on  the  Forest  Service  in.  Alaska, 
officials  of  the  Department  of  Agricul¬ 
ture  point  out.  Long-range  adminis¬ 
tration  is  unsatisfactor>'.  The  public 
resources  in  .Alaska  can  be  properly 
managed  only  by  lodging  authority  in 
men  on  the  ground  to  act  without 
waiting  to  consult  distant  superiors  in 
Washington. 

The  investment  of  capital  enter¬ 
prises  for  the  development  of  resources 
which  can  be  developed  in  no  other 
way  is  the  greatest  need  of  Alaska  to¬ 
day,  and  the  pulpwood  supplies  of  the 
coast  forests  offer  the  best  immediate 
opening  for  capital. 

“To  the  task  of  securing  their  utiliza¬ 
tion  on  a  large  scale,  the  energies  of 
the  Forest  Service  are  now  being  di¬ 


price  has  been  announced,  experienced 
pulp  and  paper  men  believe  that  between 
$1,000,000  and  $2,000,000  are  involved. 
Mr.  Draper  owns  large  tracts  of  pulp 
land  in  Nova  Scotia,  and,  it  is  said, 
plans  to  bring  the  wood  to  Bangor  by 
steamship,  transform  it  into  commercial 
pulp  at  his  mill  twelve  miles  up  the 
Penobscot  River  from  Bangor,  and 
make  it  into  paper  at  Bangor. 

B.  C.  Fore«t  Wealth  $92,000,000 

Victoria,  B.  C. — The  total  value  of 
pulp  paper  products  sold  by  British  Col¬ 
umbia  mills  during  1920  aggregated  $21,- 
000.000,  according  to  the  report  of  T.  D. 
Pattullo,  Minister  of  Mines.  .An  in¬ 
crease  in  the  total  value  of  the  forest 
products  of  the  province  of  over  $22,- 
(XX),000  last  year,  was  shown  in  the 
figures  for  the  year.  The  value  of  the 
forest  products  of  the  province  in  1919 
was  $70,285,095,  the  value  for  1920  is 
given  as  $92,628,807,  and  is  twice  the 
production  of  three  years  ago.  Pulp 
and  paper  increased  in  value  from  $12,- 
000,000  to  $21,000,000  during  the  year. 

Canada  May  Tax  Paper  Makers 

Toronto. — As  indicating  the  great 
growth  of  the  Canadian  pulp  and  paper 
industry,  Sir  Henry  Drayton,  finance 
minister  of  Canada,  speaking  at  the  an¬ 
nual  banquet  of  the  Canadian  Pulp  & 
Paper  Association  in  Montreal  last  week 
said  that  while  in  1881  the  number  of 
employees  was  but  1,592,  in  1919  it  had 
increased  to  26,775.  He  intimated  that 
taxes  would  have  to  be  imposed  on  the 
pulp  and  paper  industry  for  this  year. 

Canada  Paper  Making  Started  Small 

Toronto. — A  paper  on  the  develop¬ 
ment  of  the  Canadian  pulp  and  paper 
industry  was  read  by  T.  Linsey  Cross- 
ley.  at  the  annual  meeting  of  the  Insti¬ 
tute  of  Canada,  held  here  recently.  In 
1881,  Mr.  Crossley  stated,  Canada  had 
five  pulp  mills,  capitalized  at  $92,000  and 
having  an  output  of  $63,000  annually.  In 
1918,  there  were  94  pulp  mills,  with  a 
capital  of  $241  ,.344,704  and  an  output  of 
$117,000,000. 

New  Bond  Issue  for  Brompton’s 

Toronto. — .A  special  hieeting  of  the 
shareholders  of  the  Brompton  Pulp  and 
Paper  Company  will  be  held  shortly  to 
discuss  the  new  proposal  to  issue  $3,000,- 
000,  par  value  bonds  of  the  company. 
The  total  funded  debt  of  the  corpora¬ 
tion,  with  its  two  United  States  subsid¬ 
iaries.  and  exclusive  of  .the  new  issue, 
amounts  to  $3,843,000. 

To  Reintroduce  Snell  Bill 

Washington,  D.  C. — The  Snell  Bill, 
now  pending  in  Congress  and  providing 
a  program  for  a  future  forest  policy 
for  the  United  States,  by  which  a  con¬ 
tinuous  supply  of  timber  will  be  assured 
will  be  re-introduced  in  unchanged  form, 
early  in  next  Congress. 


PAPER  MEN  URGE  LAW 
FOR  FIRE  PROTECTION 

Provincial  Mills  of  Canada  Announce 
Grant  to  Cut  Pulpwood  in  Ontario 
1,300-Mile  Area  for  Next 
Twenty  Years 

(Special  to  Editor  &  Publisher) 
Toronto,  Ont. — In  an  address  to  the 
Timiskaming  (Ont.)  Associated  Boards 
of  Trade  last  week,  R.  .A.  Meinnis, 
president  of  that  body,  declared  that  the 
paper  companies  of  Ontario  would  wel¬ 
come  any  charges  the  government 
might  impose,  even  if  they  raised  the 
price  of  wood,  provided  they  would  give 
fire  protection  and  make  the  companies 
clean  up  their  forests. 

Some  of  the  companies,  Mr.  MeInnis 
said,  were  already  trying  out  reforest 
schemes,  although  this  was  the  business 
of  the  government,  which  should  protect 
its  own  resources.  The  only  thing  to 
do,  however,  was  to  make  all  companies 
protect  their  holdings  by  law.  the  gov¬ 
ernment  to  do  its  share  in  addition. 

Following  the  report  that  the  Interna¬ 
tional  Paper  Company  would  reduce 
newsprint  prices  to  5.70  cents  a  pound, 
it  is  understood  an  announcement  will 
be  made  almost  immediately  by  the 
Canadian  Export  Paper  Company  of  a 
reduction  in  Canadian  prices  to  5*^  cents 
for  the  quarter  commencing  April  1. 

Toronto,  Ont. — At  the  annual  meet¬ 
ing  of  the  Provincial  Paper  Mills,  Ltd., 
President  I.  H.  Weldon,  reviewing  the 
plans  of  the  company,  said :  "During 
the  year  we  received  from  the  Ontario 
Government  the  rights  for  twenty-one 
years  to  cut  pulpwood  on  an  area  con¬ 
taining  more  than  1,300  square  miles. 
Now  that  our  supply  of  pulpwood  is  as¬ 
sured,  we  are  in  a  position  to  proceed 
with  our  plans  for  the  extensions  at 
Port  .Arthur,  which  include  a  paper 
mill.” 

President  Weldon  also  referred  to  the 
abnormal  demand  which  the  company 
had  experienced  for  its  product  all 
through  the  year.  .All  plants  had  been 
crowded  to  capacity,  and  this  with  the 
concurrent  high  values,  had  resulted  in 
total  sales  reaching  the  high  record  of 
$7.6.58,176. 

The  retiring  board  of  directors  was 
re-elected  without  change. 

More  Newsprint  From  Abitibi 

Toronto — .A  prominent  official  of  the 
Abitibi  Power  &  Paper  Company  states 
that  the  present  plans  of  the  company 
call  not  only  for  the  doubling  of  the 
present  output  of  newsprint,  but  a  large 
increase  in  the  other  products  of  the 
company.  By  May  1,  new  machinery, 
which  is  being  installed,  will  increase  the 
production  of  newsprint  to  about  500 
tons  a  day  and  the  output  of  sulphite, 
ground-wood  and  boards  will  be  in¬ 
creased  to  between  200  and  240  tons  a 
day.  The  increase  will  give  the  com¬ 
pany  a  total  production — most  of  it  for 


export — of  about  700'  tons  a  dayn^ 
making  Abitibi  the  largest  productr,; 
newsprint  and  sulphite  pulp  in  Ciiai^ 
Hydraulic  power  development  of  ti» 
company  is  also  being  considerably^ 
creased  and  by  May  1,  the  power  anj 
able  will  amount  to  50,000  horsepoae 

ANOTHER  GIANT  CAUSEWAY 

Annual  Pulp  Wood  Contumpfioi  ri 

Canada  Measured  in  Piln 

(Special  to  Editor  &  I’ubushh) 
Toronto. — If  the  Canadian  tiirA- 
crop  is  to  be  perpetual,  there  is . 
imperative  need  for  a  policy  of  refors 
tation  in  Ontario,  declared  Rols- 
Black,  editor  of  the  Canadian  Pulpi 
Paper  M.agazine  and  a  former  Tors;" 
newspaper  man,  to  the  members  of  6 
Toronto  Kiw'anis  Club  a  few  days’- 
lliere  were  two  ways  of  looking  a, 
forest,  he  said,  one  from  the  viewp, 
of  the  sentimentalist  or  poet,  and  t 
other  from  the  viewpoint  of  the  pob 
wood  manufacturer.  The  poet  and  st 
timentalist  have  done  little  in  the 
of  reforestation,  he  declared,  alt!!>: 
in  recent  years  the  manufacturer  t 
business  man  have  taken  hold  of  t- 
problem. 

To  illustrate  the  amount  of  pulp*, 
consumed  by  the  newspapers  of  t 
United  States  and  Canada,  a  great  [v 
of  which  is  obtained  from  Canada  li: 
Black  explained  that  the  annual  c; 
sumption  was  equal  to  a  pile  four  fs 
high,  extending  across  Canada  fr^ 
Hajifax  to  Vancouver  three  times.  T: 
Sunday  issue  of  a  certain  New  Yr 
paper,  for  example,  takes  the  cn;: 
crop  of  spruce  on  15  acres  in  North- 
Ontario.  Only  one-third  of  the  for.- 
of  75  years  ago  in  Ontario  exist  to^f; 
he  said  in  conclusion,  and  we  caiis 
foretell  what  will  happen  within  thep- 
.50  years  if  we  fail  to  take  steps  fori 
perpetuation  of  this  natural  asset 

200-Ton  Mill  at  Fort  George 

Ott.aw.a,  Ont. — Local  lumbermen  r 
financially  interested  in  the  esta^' 
ment  of  a  pulp  and  paper  mill  to! 
built  at  Fort  George,  B.  C,  at  a  cost 
$8,000,000.  The  syndicate,  which ; 
eludes  M.  B.  Preisch,  a  Buffalo  luir'- 
man,  has  selected  the  site  because 
will  have  large  pulp  wood  resenes 
draw  upon,  and  it  will  have  an  ad  - 
tage  over  eastern  mills  in  supplying; 
pers  in  the  prairie  provinces  and  on  i 
western  coast  of  the  States.  The  f- 
will  have  a  capacity  of  200  tons  ofui 
print  daily. 

Paper  Employees  Want  Increin 

Toronto — -At  the  annual  conferenu 
the  International  Paper  Makers  hell 
Toronto  recently,  it  was  asserted 
paper  manufacturers  were  trying 
force  their  employees  to  sign  indb- 
contracts  and  thus  prevent  the 
bility  of  collective  bargaining.  A  it 
lution  was  passed  taking  a  strong  sb 
against  the  open-shop  policy. 


rected  with  every  promise  of  success,” 
say  officials  of  the  Department  of  Agri¬ 
culture.  “One  large  sale  has  already 
been  closed  and  othefs  are  in  prospect. 
Through  such  enterprises  the  popula¬ 
tion  of  the  territory  will  be  built  up, 
its  wealth  increased,  and  other  forms 
of  development  stimulated.” 

Draper  Pulp  Intereats  Expand 

Boston. — EMward  B.  Draper  and  a 
coterie  of  Boston  financiers  are  behind 
the  Nekonegan  Paper  Company,  of 
which  Mr.  Draper  is  president,  which 
has  purchased  the  plant  of  the  Bangor 
Shipbuilding  Company  at  Hampden, 
near  Bangor,  Me.  While  no  purchase 


fsident  of  the  Associa-  acquired  some  experience  in  organiza- 
md*’Bi!isin^ss  'pi’pe?*:’  t'O"  ^ork.  I  knew  the  advantages  com- 
■  the  National  Associa-  ing  from  co-operatioii  even  among  those 
ent“of'thrAdvertising  "ho  were  business  competitors.  My 
imer  D.  Bryant,  presi-  mind  worked  in  that  sort  of  groove. 
r¥'*Advert?sin^’  Men”s  Consequently  one  of  the  first  things  I 
Hn,  president  of  the  did  after  I  began  to  feel  at  home  at 
dvertlsers’ Association!  Vantine’s  was  to  inquire  whether  or  not 
president  of  the  New  there  was  an  advertising  organization  of 
if»  some  kind  concealed  somewhere  in  this 

great  city.  The  answer  was  in  every 
case,  “No.”  I  could  not  understand  why 
such  an  organization  did  not  exist  but 
it  took  me  a  long  time  to  come  around 
to  the  thought  that  I  ought  to  take  the 
initial  step.  I  was  willing  to  let  George 
do  it,  but  I  could  not  locate  George  nor 
even  a  would-be  George. 

I  recall  that  at  that  time  I  read  a 
newspaper  article  on  the  resumption  of 
specie  payment  by  the  United  States 
In  telling  the  story  of  its  Government  several  years  after  the  close 
nd  that  I  must  go  back  to  the  of  the  Civil  War.  The  article  quoted 
year.  It  was  during  that  year  Gen.  U.  S.  Grant,  President  of  the 
idvertising  manager  for  A.  A.  United  States,  as  having  said:  “The  way 
Company’s  big  oriental  goods  to  resume  is  to  resume.” 

Van-  That  gave  me  the  right  idea.  The  way 

;  'then,  [=.»  advertising  men’s  organization 

one  of  !  was  to  stop  talking  about  it  and  st^  one. 

places  ^  **^‘^*’  P''0”’P*'y  called  at  the  office 

n.  My  of  the  St.  Denis  Hotel,  a  well-kept  old- 

vas  my  fashioned  hostelry  at  Broadway  and  11th 

portant  *Iv  ■  street,  with  the  famous  lunch-room  at- 

in  the  ^Wik4  v.  «  tachment,  and  inquired  if  I  could  use 

;  busi-  t  "lie  of  its  parlors  for  a  meeting  of  busi- 

<ed  the  -  ness  iiien.  I  was  told  that  parlor  D 

he  job  was  at  my  service  and  I  engaged  it  for 

o  like  a  date  about  a  week  ahead.  That  hap- 

pened  early  in  March,  1896,  twenty-five 
f  the  years  ago. 

ivliy  I  Frederic  J.  Gibson  I  then  wrote  to  George  P.  Rowell 
,as  be-  '  .\rtemas  Ward  and  Charles  Austin 

•ought  me  in  touch  with  many  Bates,  with  whom  I  was  not  acquainted, 

?  people.  I  was  a  comparative  to  M.  M.  Gillam,  whom  I  had  met 
stranger  in  the  city  and  acquaintanceship  ""cc  and  with  whom  I  had  had  a  few 
which  also  contains  the  signatures  of  what  1  needed  and  I  got  it.  My  minutes’  conversation  about  my  pet  proj- 

diose  who  subscribed  to  the  original  one.  duties  brought  me  in  contact  with  a  large  I  invited  them  to  meet  me  at  the 

Ihe  cup  was  brought  into  the  pres-  number  of  the  most  chaming  and  per-  St.  Denis  for  the  purpose  of  discussing 
ence  of  the  diners  by  two  boys  dressed  suasive  persons  who  seemed  to  be  unan-  ^^e  organization  of  an  advertising  men’s 
as  Egyptians  and  who  carried  the  enp  jmously  of  the  opinion  that  they  repre-  c'ub  in  this  city.  I  verbally  invited  two 
on  a  litter  between  them.  sented  publications  which  could  be  of  three  other  persons  including  Theo- 

Other  speakers  were  Job  Hedges,  great  service  in  increasing  the  X’antine  ('ore  Samuel  Holbrook,  and  the  late 
Newcomb  Cleveland,  one  of  the  charter  business.  One  of  the  most  charming  and  Edward  Yates  Thorpe,  of  the  firm  of 
mernbers  and  a  past  president  of  the  persuasive  of  them  all  was  a  very  tall.  Holbrook  &  Thorpe,  advertising  agents. 
Sphinx  Club:  Charles  .Austin  Bates  and  slender,  handsome  young  man  who  said  Holbrook  was  my  predeeessor  at 

Manley  M.  Gillam.  be  was  R.  F.  R.  Huntsman,  New  York  Vantine’s.  , 

At  the  beginning  of  the  evening  a  representative  of  the  Newark  Evening  The  meeting  took  place  according  to 
bugle  summoned  the  diners  to  fall  into  News.  For  fear  that  my  erstwhile  schedule  and  Mr.  Ward  opened  the  pro¬ 
line  and  a  long  snake-line  was  formed,  youthful  caller  may  not  be  recognized  in  ceedings  by  moving  that  Mr.  Rowell 

.'\s  the  diners  wriggled  into  their  seats  bjs  present  disguise,  please  let  me  say  take  the  chair.  I,  as  the  person  who  had 
they  sang  “Hail,  Hail,  the  Gang’s  All  without  fear  of  successful  contradiction  called  the  meeting  together,  was  asked 
Here!”  that  he  is  the  R.  F.  R.  Huntsman  who  by  the  Chair  to  state  its  object.  In  re- 

The  speaking  program  was  followed  now  so  ably  decorate.s,  ornaments,  adorns  sponse,  I  .said  something  like  this : 
by  a  minstrel  show  .staged  by  Harry  and  otherwise  beautifies  the  presidential  “Nearly  every  trade,  business  and  pro- 
Hoyt  Good’s  troup,  aided  and  abetted  by  chair  of  the  Sphinx  Club.  fession  in  this  city  has  at  least  one  or- 

James  P.  Gilroy,  Samuel  E.  Leith,  I  still  look  back  with  pleasure  to  my  ganization.  The  advertising  business, 

George  M.  Osborn  and  Josiah  B.  Free  old  job  at  Vantine’s  because  I  realize  although  it  spends  millions  of  dollars 

as  end  men.  that  it  enabled  me  to  be  of  some  service  every  year  in  this  city  alone,  has  no 

The  list  of  guests  included :  to  the  advertising  fraternity  in  assisting  organization  whatever.  Don’t  you  think 

T.  R.  WilHams.  president  of  the  .\merican  to  organize  the  Sphinx  Club.  we  ought  to  get  busy?” 

Barnhdir'^prefident  "^of  t'he'' Representatives^  Before  Coming  to  this  Country,  I  had  The  Chair  immediately  appointed  Mr. 


Mr.  Gibson  was  greatly  moved  by  the  {jon 
token  presented  to  him,  of  the  esteem  president  . 
in  ,tvhich  he  is  held  by  the  members  of 
the  Sphinx  Club.  ^  Harry  H 

“I  thank  you  for  the  beautiful  watch,” 
he  said  simply.  “I  value  it  highly ;  I  am  president 
sure  I  need  not  tell  you  that.  I  value 
it  because  it  is  a  thing  of  beauty,  be-  president  o 
cause  of  its  intrinsic  worth,  but  much  Vo^k**^Busi 
as  I  value  it  for  tho.se  things,  I  value  -V  U^®*'**^ 

it  a  million  times  more  because  it  comes  Agendes*; ' _  _.  . . . . 

from  the  Sphinx  Club  and  because  of  »he  J’ublishers’  Assocution  of  New  York,  and 
the  esteem  and,  good  will  that  accom¬ 
pany  it. 

“It  is  true  I  cannot  see  it.  but  I  can 
hear  it.  It  is  talking  to  me.  I  can  even 
hear  it  telling  me  of  things  that  hap¬ 
pened  long  ago,  of  a  cold  night  in  March, 

1896.” 

The  founder  went  on  to  tell  of  the 
organization  of  the  Sphinx  Club  twenty- 
five  years  ago. 

The  Sphinx  Club  and  Oscar  have  be¬ 
come  inseparable,  Oscar’s  specialty  has 
been  the  Sphinx  Club  and  all  that  was 
necessary,  and  still  is,  for  the  club  to  do 
is  to  tell  him  that  they  want  something 
done  and  it  is  done. 

Has  Attended  Every  Dinner 

“Oscar's  motto,”  President  Hnnt.sman 
said,  “has  always  been.  ‘We  can  do  it!’ 

We  learned  recently  that  the  sterling  sil¬ 
ver  loving  Clip  given  to  Oscar  about  ten 
years  ago  had  been  stolen  from  his  New 
York  City  residence.  This  cup  con¬ 
tained  the  facsimile  signatures  of  sev¬ 
eral  hundred  member.s.” 


sphinx  club  reaches 
25TH  anniversary 

j^mantality  Dominatei  Occation — 
j.  F.  Gib»on,  Pre»ented  With  Watch 
^0,car  GeU  Loving  Cup — All- 


of  the  famous  Sphinx  Club,  its  silver 
jubilee  dinner— was  fitly  celebrated 
ilarch  8,  at  the  Waldorf-Astoria,  New 
York,  under  the  guiding  hand  of  Presi- 
(joit  R.  F-  B.  Huntsman  and  it  was  a 
junction  of  which  the  grand  old  organi- 
,ihnn  may  well  feel  proud.  The  affair 


FIVE  OF  ORIGINAL  SPHINX 
STILL  ACTIVE 


By  Frederic  James  Gibson 


Waldorf 


cu|)  to  Oscar,  the 
chef,  who  has  never  missed  a  Sphinx 
Chib  dinner,  marked  the  jubilee. 

The  presentation  of  the  watch  was 
inade  by  efx-President  Collin  .Armstrong. 
\  silence  fell  over  the  five  hundred  din- 
iers,  guests  and  friends  as  he  spoke  of 
the  services  contributed  to  the  Sphinx 
Qob  by  Mr.  Gibson  as  he  praised  him 
:r  touching  words. 

"Some  men  live  only  for  themselves,” 
File  former  president  said.  “Their  vis- 
n  does  not  extend  beyond  their  re- 
i,pa[i\e  pathways,  which  they  constantly 


ite  because 
)d  resenes^ 
ave  an  ad: 


THEY  CALL  IT  THE  SPHINX  BUT  THE  MEMBERS  HAVE  MADE  A  LOT  OF  NOISE  IN  25  YEARS 
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Ward,  Mr.  Gillam,  Mr.  -  Bates,  Mr. 
Thorpe  and  myself,  an  organization  com¬ 
mittee.  Mr.  Bates  promptly  invited  the 
committee  to  dine  with  him  at  his  resi¬ 
dence.  At  the  Bates  dinner,  the  plan  and 
scope  of  the  work  before  us  was  dis¬ 
cussed. 

Mr.  Ward  suggested  that  the  proposed 
association  be  called  the  Sphinx  Club. 
The  membership  was  to  be  limited  to 
thirty  and  not  more  than  two  persons  in 
any  one  branch  of  the  advertising  busi¬ 
ness  were  invited  to  join.  It  was  sub¬ 
sequently  arranged  that  the  inaugural 
dinner  should  be  given  at  the  old  Wal¬ 
dorf  Hotel,  now  the  Waldorf-.\storia, 
on  the  14th  of  the  following  July.  The 
l  inner  was  preceded  by  a  business  meet¬ 
ing  at  which  Mr.  Gillam  was  elected 
president,  Mr.  Rowell  vice-president, 
.\lr.  Bates  treasurer  and  I  secretary.  The 
executive  committee  consisted  of  the 
officers  and  Mr.  Ward.  The  weather 
was  and  had  been  for  some  weeks  ex¬ 
tremely  hot  and  many  of  the  thirty  per¬ 
sons  selected  for  charter  members  were 
out-of-town. 

Sixteen  persons  were  present  at  the 
Inaugural  Dinner,  whose  names  as  I 
remember  them  are: 


M.  M.  Gillam. 

Geo.  P.  Rowell, 
Artemas  \V.ard, 
New’comb  Cleveland, 
VVili  Phillip  Hooper, 
Geo.  F.  Fielder, 

F..  Y.  Thorpe, 

T.  S.  Holbrook, 


E.  H.  Masters, 

R.  R.  Remington, 

E.  A.  Wheatley, 

Geo.  R.  Studwell, 

Geo.  C.  Kissam, 

A.  Frank  Richardson, 
Henry  Drisler, 
Frederick  James  Gibson. 


Five  of  the  sixteen  are  still  alive  and 
in  the  club.  They  are : 

M.  M.  Gillam, 

.\rtenjas  Ward, 

W.  P.  Hooper, 

Newcomb  Cleveland, 

F.  J.  Gibson. 

.At  this  dinner  Mr.  Cleveland  had  the 
honor  of  suggesting  the  first  Sphinx 
Club  topic  for  discussion:  “Are  .Adver¬ 
tising  Rates  Too  High?”  with  the  sug¬ 
gestion  that  it  be  taken  up  at  the  next 
meeting. 

I  recall  that  Mr.  Rowell  and  Mr.  Ward 
seemed  to  know  everyone  present  and 
that  very  few  of  the  others  seemed  to 
know  many  of  them.  It  was  a  real  get- 
together  meeting  and  exactly  what  was 
needed. 

.At  the  next  meeting  held  in  the  fol¬ 
lowing  November,  Mr.  Cleveland  pre¬ 
sented  his  topic  and  it  was  thoroughly 
discussed  by  many  of  the  members.  The 
second  meeting  was  as  great  a  success 
as  the  first.  Other  meetings  followed 
in  due  course  and  before  long  the  Sphinx 
Club  was  recognized  as  one  of  the  well 
established  institutions  of  our  great  city. 


WORLD  STAFF  CELEBRATES 

Tenth  Annual  Dinner  Held  at  Hotel 
Commodore — Executive!  ai  Guests 

The  10th  annual  dinner  of  the  New 
York  Morning  World  was  held  March 
6  at  the  Hotel  Commodore  starting  at 
1  .A.  M.  and  lasting  until  another  day 
was  well  started  on  its  way.  .About  one 
hundred  and  twenty-five  newspaper  men 
laid  dull  care  aside  for  the  time,  and 
the  affair  was  one  of  the  most  success¬ 
ful  which  has  ever  taken  place,  much 
credit  being  due  to  .Alexander  L. 
Schlosser,  acting  day  assignment  edi¬ 
tor,  who  was  chairman  for  the  occa¬ 
sion. 

Seated  at  the  speakers’  table  were 
Ralph  Pulitzer,  president  of  the  Press 
Publishing  Company ;  Herbert  Bayard 
Swope,  executive  e'ditor,  Arthur  C. 
Clarke,  day  managing  editor;  A.  E. 
Wood,  news  editor ;  .Alexander  L. 
Schlosser.  chairman  for  the  occasion; 
M.  D.  Stettenbenz.  and  acting  night 
editor. 

Mr.  Schlosser  opened  the  e\'ening’s 
program  with  a  short  talk,  after  which 


songs  were  sung,  led  by  Frank  Warren, 
music  critic  of  the  World.  Two  spe¬ 
cial  stunts,  “Breaking  into  the  World” 
and  “The  Council  Meeting,”  occasioned 
much  amusement.  In  the  latter,  Earl 
Qausen  played  the  part  of  Herbert 
Swope;  D.  P.  Bezell  the  part  of  Pu¬ 
litzer  and  Frank  Warren  the  part  of 
Frank  I.  Cobb. 

A  three-round  bout  by  Capt.  William 
E.  Simmons,  aged  75  and  Edward 
Carey,  aged  70,  and  a  stunt  by  three 
office  boys  were  other  features  of  the 
evening’s  fun. 


ADVERTISE  STEEL  BOND  DRAW 


N.  Y.  Tribune,  Journal  of  Commerce, 
Pittsburgh  Post,  and  Leader  Selected 

.Award  of  the  annual  advertising ’of 
the  United  States  Steel  Corporation 
Bond  drawing  has  been  made  for  this 
year  to  the  New  York  Tribune,  New 
York  Journal  of  Commerce,  Pittsburgh 
Leader  and  Pittsburgh  Post.  This  is 
said  to  be  the  largest  order  for  financial 
advertising  ever  given.  It  was  first  or¬ 
dered  by  J.  P.  Morgan,  Sr.,  in  .April, 
1913,  to  be  placed  annually  for  50  years 
by  the  Metropolitan  .Advertising  Agency, 
of  New  York,  in  two  New  York  and 
two  Pittsburgh  newspapers,  advertising 
the  drawing  and  purchase  by  J.  P.  Mor¬ 
gan  &  Co.,  in  the  open  market  for  the 
Steel  Corporation  Sinking  Fund  of  a 
certain  amount  of  its  outstanding  5  per 
cent  10-60-year  sinking  fund  gold  bonds. 

Charles  L.  Young,  president  of  the 
Metropolitan  .Agency,  gives  his  ]>ersonal 
attention  to  the  copy  each  year  to  avoid 


errors  in  printing  the  numbers  of  the 
bonds  to  be  redeemed,  which  not  only 
would  invalidate  the  drawing  but  would 
cost  an  additional  $1,100,  the  price,  with 
a  10  per  cent  premium,  a  gold  bond  re¬ 
deemed.  Special  care  is  also  exercised 
by  the  newspapers  which  receive  the 
advertising  contract.  Verrer  &  Conklin, 
representing  the  Pittsburgh  Leader,  will 
send  their  financial  advertising  man  to 
supervise  the  copy  until  printed. 

The  bonds  to  be  drawn  on  May  1, 
1921,  are  valued  at  $2,097,000,  and  will 
be  added  to  the  $27,856,000  in  bonds 
which  have  already  been  advertised  for 
and  placed  in  the  sinking  fund.  The 
value  of  the  outstanding  securities  sub¬ 
ject  to  annual  drawing  is  $172,144,000. 


New  Haven  Wins  Ad  Convention 

New  Haven,  Conn. — The  annual  con¬ 
vention  of  the  New  England  division  of 
the  Associated  Advertising  Clubs  of 
the  World  has  been  awarded  to  the 
New  Haven  Club.  It  will  be  held  in 
October.  The  officers  of  the  New 
Haven  .Ad  Club  will  be  elected  for 
1921-1922  at  the  annual  meeting  on 
.April  5th.  They  will  be  John  Demarest 
of  the  Wilson  H.  Lee  Company,  presi¬ 
dent  ;  Nathan  B.  Stone  of  Stone’s 
Business  College,  vice-president ;  Mary 
E.  Carr,  advertising  manager  of  the 
Geometric  Tool  Company,  secretary. 


To  Meet  at  Penn  State 

State  College,  Pa. — A  gathering  of 
unusual  interest  to  newspapermen  will  be 
held  at  the  Pennsylvania  State  College 
during  the  coming  spring. 


I  FOUR  N.  Y.  PAPERS  GAIN,  BUT  FEBRUARY 
UNEAGE  LOSS  IS  14  PER  CENT 


pOUR  New  York  evening  newspapers 
made  advertising  gains  during  Feb¬ 
ruary,  1921,  over  February,  1920,  accord¬ 
ing  to  lineage  figures  for  the  city  issued 
by  the  New  York  Evening  Post  Statis¬ 
tical  Department. 'They  were  the  Even¬ 
ing  Journal,  with  a  gain  of  24,318  lines, 
the  Evening  Mail,  with  20.660  lines 
ahead  last  year,  the  Evening  Post,  with 
115.283  lines  increase,  and  the  Evening 
World,  with  7,548  lines.  The  total  line¬ 
age  for  the  month,  which  had  four  Sun¬ 
days  in  1921,  against  5  in  1920,  was  10,- 


278,254,  against  11,948.764  lines  in  Feb¬ 
ruary,  1920.  The  net  loss  is  1,670,510 
lines,  or  about  14  per  cent,  which  com¬ 
pares  with  a  loss  for  January.  1921,  of 
1.609,121  lines,  or  11.1  per  cent.  Five 
Sundays  in  January,  1921,  against  four 
in  January,  1920,  helped  to  keep  that 
month’s  lineage  high. 

The  tabulated  figures  for  the  month 
of  February  in  1921  and  1920  and  a  sup¬ 
plementary  tabulation  which  carries  the 
comi)ari.son  all  the  way  back  to  1915 
follow : 


RECORD  FOR  FEBRUARY.  1921 


Pages  Percentage  of 

1921  1920  total  space 

820  892  American .  7.0 

864  1,016  Brooklyn  Eagle . 8.1 

340  ....  Brooklyn  Times . 2.1 

304  292  *Commcrcial  . 2.1 

572  518  *Evening  Journal .  6.7 

402  386  *Evening  Mail .  4.3 

510  516  ‘Evening  Post . 4.5 

480  482  ‘Evening  Sun .  5.6 

522  566  Evening  Telegram. , . .  4.4 

514  492  ‘Evening  World . 6.2 

424  444  ‘Globe  .  4.8 

826  912  Herald  .  8.2 

480  _  ‘News  (Tabloid) .  1.2 

544  668  Standard  Union .  4.4 

1.090  1.254  Times  . 14.2 

750  880  Tribune  .  6.3 

880  1.102  World .  9.9 


9.982  10,420  Total . 

•No  Sunday  Edition. 

Brooklyn  Times  figures  not  included  n 
figures  were  not  recorded. 


1921 

1920 

(lain 

Loss 

7.19.050 

948.760 

209.710 

849.000 

223.6.16 

219.142 

1,027,212 

178.212 

247,024 

27,882 

798.444 

684,126 

24,318 

446.822 

426.162 

20.660 

474.447 

359.164 

115.283 

580.848 

6.17.608 

56.760 

457  984 

522,082 

64,098 

645.194 

637.736 

7.458 

506.364 

623.402 

117.038 

859.950 

130.658 

459.898 

931.296 

71,346 

683,180 

223.282 

1.493.692 

1.889,444 

395,752 

663.821 

794.900 

131.079 

1.042.940 

1,536.668 

493.728 

10.278.254 

11.948,764 

1.670,510 
Net  I. os. 

total.  Although  published-  both  years,  1920 


TOTALS  FOR  FEBRUARY,  1921—1915 


1921 

1920 

1919 

1918 

1917 

1916 

1915 

American  . 

739,050 

948.760 

612,536 

612,015 

692,000 

666,234 

598.266 

Brooklyn  Eaffle.. 

849,000 

1,027,212 

700,924 

599.996 

658,104 

613,906 

601,223 

Brooklyn  Times.. 

223.636 

t . 

t . 

t . 

t . 

t . 

t . 

(  ommercial  . 

219.142 

247,024 

142,888 

128.420 

136,017 

t . 

t . 

hvening  Journal. 

708,444 

684.126 

640,032 

472,469 

493,770 

491.069 

518,251 

KveninR  Mail.... 

446.822 

426,162 

301.236 

335,534 

323,142 

277,318 

307,214 

Ex'eninK  Post.... 

474.447 

359,164 

299,354 

264,650 

286,469 

265.159 

251,941 

Kvcninjf  Sun.... 

580.848 

637,608 

538,396 

292.205 

388,708 

362.374 

323,189 

KveninR  Telegram 

457,984 

522,082 

625.818 

478.660 

562,273 

462.063 

533.620 

Evening  World... 

645,194 

637,736 

456.648 

312.732 

376.969 

344,767 

388.325 

(il(»be  . 

506.364 

623,402 

519.260 

347,256 

405,575 

389,940 

336.541 

Herald  . 

859.950 

t93 1.296 

571,108 

433.449 

560.966 

511.358 

569,122 

News  (Tabloid).. 

130.658 

t . 

t . 

t . 

t . 

t . 

t . 

Standard  Union.. 

459,898 

683,180 

434.374 

391,380 

430.526 

388,365 

378,411 

Sun  . 

t . 

372.524 

237,006 

304,214 

239,397 

247.796 

Times  . 

1.493,692 

1,889,444 

1,202,332 

854.249 

834.662 

740.669 

613.592 

Tribune . 

663.821 

794  900 

405,508 

258,980 

375,152 

269,112 

184.257 

\N  orld  . 

1,042,940 

1.536.668 

1,134.494 

896,413 

1,021.830 

851.468 

676.784 

Totals . 

10.501.890 

11.948,764 

9.017.432 

6.915. 414 

7.850.377 

6.873.199 

6,528.532 

tSun  and  Herald  combined  into  Sun-Herald  Feb.  1,  1920:  name  changed  to  Herald 
Oct.  ’  1920. 


tFigures  not  recorded. 


DANIELS  IS  WELCOMa 
HOME  BY  RALEIGH 


Civic  Ceremony,  Lead  by  His  Edit,,y 
Contemporary,  Extends  Forntl 
Greeting  to  Retiring  Secretary 
of  Navy,  After  Eight  Years 
Absence 


Raleigh,  N.  C. — His  home  town  a 
masse  welcomed  Josephus  Daniels,  rs 
tiring  Secretary  of  the  Navy  bm  ^ 
private  life  Sun¬ 
day.  Mr.  Daniels 
immediately  re¬ 
sumed  active  edi¬ 
torial  direction 
of  his  newspaper, 
t  h  e  News  and 
Observer,  after 
eight  years’  serv¬ 
ice  in  President 
Wilson’s  Cabinet. 

The  homecoming 
ceremonies,  inci¬ 
dentally,  were  in 
charge  of  John 
.A.  Park,  publish¬ 
er  of  the  l  imes, 
porary. 

With  speeches  of  welcome,  with  son. 
his  favorites  and  the  favorites  of  Mr 
Daniels,  who  sat  beside  him  on  the  st:. 
and  shared  the  honors  with  him;  «■,; 
stirring  numbers  by  Raleigh’s  Sympli - 
Orchestra  that  Raleigh  didn’t  know: 
had  until  it  was  heard  to  play,  the  r 
of  eight  years  away  was  bridged  ou 
Editor  and  Mrs.  Daniels  were  made 
know  that  they  are  at  home  again  «- 
their  friends.  It  was  not  a  noisy*: 
come,  nor  was  there  great  demon.! 
tion.  It  was  just  plain, .sincere,  wk; 
hearted  welcome  home. 

-And  in  kind  Mr.  Daniels  thanked: 

neighbors  ar 
pledged  hiir 
to  take  on  r 
harness  of  »: 
among  his  r 
people  laid  do; 
eight  years  ii 
when  he  wenit 
be  Secretary 
the  Navy  fort 
u  n  m  a  t  c  h  f 
period  in  the  b 
tory  of  the  wo-: 
.And  after  it;: 
although  she  c 
n  o  t  been  ; 
down  for  a  speech,  .Mrs.  Daniels,  witli 
few  brief  sentences  that  O'.nieti- 
halted  at  obstacles  of  emotion,  thart 
lier  neighbors  for  their  very  kindly  «• 
come. 

Although  contemporaries,  Mr.  Pi 
and  Mr.  Daniels  are  warm  friends  a: 
.Mr.  Park’s  chairmanship  of  the  wo 
coming  committee  was  only  arid' 
development  in  the  way  they  have  c 
ducted  competitive  newspapers  in 
leigh  for  years  past. 

Explaining  their  relations  to  Kn 
&•  Plblisher  recently,  Mr.  Park  si 
proudly : 

“We  never  had  a  real  scrap  with 
Daniels,  although  the  two  Raleigh  r 
pers  have  .said  some  mighty  p«k’' 
things  about  each  other.  Even  wl' 
the  Secretary  of  the  Navy  was  iik 
fire  some  years  ago.  the  Times  nf' 
ran  a  line  of  critici,sm  about  him  [s' 
sonallv'.  Then,  when  the  News-P' 
server  building  burned  and  the  ^7 
was  about  to  suspend,  the  Times  f'’ 
up  its  entire  plant  for  issuing  the  m  ' 
ing  paper— and  kept  it  up  for  a?  ' 
nine  months  until  a  new  building 
erected. 

“So  you  see  why  the  one  person <; 
might  be  inclined  to  make  Mr.  I^’ 
(Continued  on  page  38) 


John  A.  Parr 


JOSEPHI'S  Dariu 

Mr.  Daniels’  conten 
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he  NEWS’’  PICTURES  RUSHED  BY  PLANE 
TO  PHILADELPHIA  LEDGERS 


l^in  Army  Flyer,  Demon  Cameraman  and  Airedale  Mascot  Live  Court  House. 


By  EDWARD  A.  MUSCHAMP 

|)\RAPHRASING  a  statement  made  lished  part  of  the  Ledger  organization. 

^  Lord  Northcliffe  after  he  had  Capt.  Wallace  Stryker,  veteran  flyer, 

. -d  the  story  of  the  building  of  the  is  the  Ledger  aviator,  and  Walter  H. 
jiest  magazine  circulation  in  the  Crail  is  the  flying  camera  man  who  prisoner  reached  Philadelphia,  Mr.  Crail 
■<J-“the  hunt  of  the  American  makes  the  Ledgers’  aerial  pictures. 

.(tp^rs  for  news  and  news-pictures  The  first  assignment  that  Capt.  Stryker 
^  most  thrilling  in  the  world!”  and  Mr.  Crail  were  sent  on  was  the 

opening  game  of  the  last  World  Series 
at  Ebbets  Field,  Brooklyn.  They  flew 
from  Philadelphia  to  Brooklyn — a  dis¬ 
tance  of  90  miles,  circled  over  the  ball 
field,  came  down  within  a  few  hundred 
feet  of  the  players  and  the  cheering 
multitude  of  spectators  and  made  the 
pictures,  shot  up  into  the  air  again,  and 
as  on  the  wings  of  a  bird,  raced  back 
to  Philadelphia,  another  90  miles,  landed 
n(rto-the  minute  modern  newspaper,  at  their  flying  field.  Mr.  Crail  rushed 

UTiat  the  Ledger  Company  is  doing  his  plates  to  the  Ledger  office  by  auto- 

■  ugh  the  morning  Public  Ledger  mobile,  developed  and  printed  the  pic- 

d  4e  Evening  Public  Ledger  and  its  tures,  engravings  were  made  and  the 

rial  photo  service  is  something  that  illustrations  were  printed  in  the  Eve-  made  the  trip  to  Princeton,  got  their 

its  not  only  a  thrilling  human  in-  ning  Ledger  that  afternoon  in  the  pictures  of  the  great  gridiron  struggle, 

est  story,  but  shows  what  a  live  Sporting  Edition  with  a  full  account  of 

;  paper  organization  can  do  in  a  way  the  game ! 
lit  should  interest  every  newspaper  Shortly  after  that  first  experience  a 

murder  was  committed  in  Philadelphia. 


illustrates  this  fact  better  than 
tork  of  the  Philadelphia  Public 
l^s  through  their  aerial  photo 
-iice,  which  has  been  in  operation 
j  enough  now  to  demonstrate  its 
Booicy  as  a  most  effective  and  most 
li^lar  featuie  in  gathering  the 
idrial  news  of  me  day  and  present- 
that  news  with  a  speed  and  pic- 
ueness  thoroughly  in  keeping  with 
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as  they  had  arrived  at  this  little  Mary¬ 
land  town,  they  made  a  landing  in  the 
nearest  available  field.  Dan  was  left 
in  charge  of  the  flying  machine  and 
Stryker  and  Crail  hurried  over  to  the 


Alert”  to  Get  Distant  Happenings  into  Papers 
B^ore  a  Day  Passes 


They  arrived  just  in  the  nick  of  time, 
for  detectives  in  charge  of  the  suspect 
were  about  to  board  the  train  to  bring 
their  prisoner  to  Philadelphia  to  see  if 
he  could  be  identified.  Crail  made  sev¬ 
eral  pictures,  he  and  Stryker  hurried 
back  to  their  flying  machine  and  before 
the  train  bearing  the  detectives  and  the 


had  arrived  at  the  Ledger  office,  de¬ 
veloped  his  plates,  made  two  prints  and 
delivered  one  of  them  to  Detective 
Headquarters  in  Philadelphia  City 
Hall ! 

Off  Again 

It  was  but  a  little  after  noon  and  the 
manager  of  the  Ledger  Photographic 
Service  called  his  two  flyers  and  in¬ 
formed  them  that  there  was  a  big  foot¬ 
ball  game  that  afternoon  at  Princeton. 
The  trip  to  Princeton  and  back  is  about 
140  miles. 

“Can  you  make  it  in  time  for  the 
sporting  extra?”  said  the  manager. 

“You  bet  we  can !”  replied  Stryker 
and  Crail,  and  away  they  went  again. 


siihcr,  editor,  photographer  and  re- 
rter  throughout  the  country. 

Annihilate  Time  and  Space 
Through  their  aerial  photo  service. 
Ledgers  have  annihilated  both  time 
i  distance.  In  the  early  days  of 
«rs  photography  the  newspaper 
'lera  man,  when  he  was  sent  out  on 
local  picture  assignment,  was  de- 
dent  on  Shank’s  Mare  or  a  trolley 
ir,  or  at  best  one  of  the  familiar  old 
lea-piiiig"  hacks.  Then  came  the  au- 
loliile  and  the  taxicab.  Out-of- 
iwn  assignments  generally  meant  wait- 
|g  for  trains,  or  long,  tedious  rides  in 
iburban  or  interurban  trolleys. 

A  big  step  forward  was  taken  when 
»ipapers  put  in  their  own  motor 
nice  for  their  photographers.  Then 
TO  the  War  and  the  rapid  develop¬ 
ment  of  aerial  photography,  and  out  of 
pt  development  came  the  occasional 
of  a  hired  aeroplane  for  the  making 
special  news  pictures. 

But  the  Ledgers  have  gone  one  step 
ether  and  added  to  their  staff  their 
ni  aeroplane.  Machine  and  pilot  are 
instantly  in  readiness  for  service,  and 
IS  one  of  their  photographers  who 
specialized  in  aerial  pictures. 

The  Ledger  Building  is  located  in  the 
atral  part  of  Philadelphia,  and  neces- 
eil.v  the  Ledger’s  flying  field  is  lo- 
ted  in  one  of  the  outlying  sections 
[  the  city.  But  the  aviator  is  always 
■'•hin  instant  call,  either  at  his  home, 
^the  flying  field,  or  at  the  Ledger 
If  at  home,  or  at  the  office,  a 
A  automobile  is  waiting  at  the  curb, 
“dy  to  shoot  out  to  the  flying  field. 
“C  is  on  duty  at  the  flying  field  he 
"t  he  reached  by  telephone  in  equally 
”cl(  time.  The  photographer  is  also 
’ays  equally  available, 
n  an  amazingly  short  time  after  an 
Pment  is  given  the  two  flyers  are 
the  air.  And  incidentally  “Dan,”  the 
•’’^scot.  is  also  on  his  way, 
™mg  through  the  air  at  the  rate  of 
K  hundred  miles  an  hour !  But  more 
Dan.  later. 

e  Ledger’s  Aerial  Photo  Service 
installed  last  October.  For  some 
■ifj*  necessarily  an  experiment. 
^  _  /'’’d  ffie  Fall  and  Winter  it  has 
'■n.'.tratcd  its  value  on  innumerable 
a'lons  and  is  now  a  securelv  estab- 


The  murderer  fled  and  one  morning 
several  days  later,  a  long-distance  tele¬ 
phone  message  told  of  the  arrest  of  a 
.-.uspect  at  Elkton,  Md.,  about  100  miles 
south  of  Philadelphia.  The  train  serv¬ 
ice  to  Elkton — the  popular  Gretna  Green 
of  the  East  today — seems  to  be  good 
enough  and  fast  enough  for  eloping 
couples,  but  it  is  not  quick  enough  to 
suit  the  Ledgers.  Capt.  Stryker  and  his 
side  partner  Crail  hopped  into  their  car 
which  was  waiting  for  them  outside  of 
the  Ledger  Building,  sped  out  to  the 
flying  field,  tuned  up  the  aerial  boat, 
jumped  into  their  respective  places — 
Dan,  the  airedale,  hopping  in  with  them 
and  cifrling  up  at  the  captain’s  feet, 
and  were  off  toward  Elkton.  As  soon 


were  back  in  Philadelphia  while  the  sun 
was  still  high  in  the  heavens,  complet¬ 
ing  about  225  miles  in  one  day,  and  the 
football  pictures  appeared  in  the  Eve¬ 
ning  Ledger  that  afternoon! 

Innumerable  other  instances  might  be 
given  showing  the  news  efficiency  of 
this  aerial  photograph  service,  but  these 
two  or  three  will  serve  the.  purpose. 

Straight  news  pictures,  however,  are 
only  one  result  of  this  new  service. 
Another  and  equally  interesting  side  of 
it  is  the  feature  pictures — local  and 
near-local — that  the  Ledgers  are  able  to 
get  through  their  aeroplane.  For  in¬ 
stance,  every  other  day  the  Evening 
Ledger  carries  on  its  pictorial  page  an 
interesting  aerial  view  of  some  well- 
known  section  of  Philadelphia  or  the 
surrounding  country.  The  morning 
Ledger  likewise  gets  striking  aerial 
views  of  the  city’s  picturesque  sections 


FRONT  PAGE  NEWS  “IN  THE  AIR’ 


To  the  extreme  left,  juet  showing  his  head  under  Mr.  CraiPs  right  arm,  Dan,  the  Hying 
Mascot.  The  Ledger's  aeroplane  is  a  Canadian-Curtiss  machine.  It  is  painted  yellow, 
with  the  words  '*l'he  Ledger"  in  large  black  letters  on  the  fuselage  and  on  the  bottom  of 
the  wings.  « 


— its  industries,  parks,  rivers,  wharves, 
ship  yards,  etc.,  etc.,  and  these  aerial 
pictures  have  developed  into  exceedingly 
interesting  features  of  the  two  papers. 

The  Ledger  aeroplane  makes  a  flight 
almost  every  day  and  generally  stays  in 
the  air  about  an  hour,  travelling  any¬ 
where  from  100  to  150  miles,  depending, 
of  course,  upon  the  wind.  Captain 
Stryker  and  Mr.  Crail  work  entirely  on 
assignments  just  the  same  as  regular 
newspaper  photographers.  However,  in 
addition  to  covering  their  specific  as¬ 
signments  they  hardly  ever  make  a 
flight  but  that  they  see  something  that 
is  of  peculiar  and  special  interest  and 
photograph  it. 

In  working  over  the  city  proper,  they 
are  forced  to  fly  at  an  average  height 
of  from  1,500  to  2,000  feet.  This  is 
made  necessary  by  the  air  conditions 
that  result  from  the  aerial  confusion, 
so  to  speak,  caused  by  the  high  build¬ 
ings.  Air  currents  strike  the  sides  of 
the  sky-scrapers,  shoot  directly  upwards 
and  create  what  is  practically  a  whirl¬ 
pool  of  air. 

At  the  same  time,  the  smoke  from 
the  stacks  of  the  city’s  industries  and 
office  buildings  create  hazy  conditions 
that  add  to  the  difficulties  of  the  pho¬ 
tographer.  Their  problem  is,  therefore, 
to  fly  low  enough  to  penetrate  this  haze 
and  yet  keep  the  machine  high  enough 
to  be  on  the  side  of  safety. 

Know  Air  '‘Like  a  Book” 

“But  we  have  overcome  much  of  this 
difficulty,”  said  Mr.  Crail,  the  other  day 
in  telling  the  representative  of  Editor 
&■  Publisher  about  his  work.  “I  had 
made  a  good  many  flights  and  taken 
many  pictures  on  specail  aerial  assign¬ 
ments  before  we  put  in  the  Ledger 
Aerial  Service.  Captain  Stryker  knows 
the  air  like  a  book.  Since  our  service 
has  been  installed  we  have  made  dozens 
ot  flights  and  taken  hundreds  of  pic¬ 
tures. 

“VV’e  work  together  on  the  proposi¬ 
tion.  Of  course,  you  understand  that 
while  my  seat  is  not  far  from  the 
captain’s,  the  noise  of  the  motors  is  so 
loud  that  you  can’t  even  hear  your  own 
voice.  At  first  we  used  signals,  but 
now  we  have  a  speaking  tube.  The 
captain  knows  all  the  tricks  of  flying 
and  by  tricks  I  don’t  mean  spectacular 
stunt's,  although  he  does  know  some¬ 
thing  about  them.  What  I  mean  is  that 
he  knows  the  science  of  flying  thor¬ 
oughly.  I  try  to  profit  by  every  expe¬ 
rience  in  the  air.  I  study  each  picture 
carefully.  The  captain  knows  just  what 
I  am  trying  to  do  and  by  keeping  in 
touch  with  one  another  when  we  are  in 
the  air,  through  the  use  of  the  speaking 
tube,  the  captain  is  able  to  manoeuver 
the  plane  to  the  very  best  possible  ad¬ 
vantage  for  my  taking  the  pictures.” 

Mr.  Crail  does  not  exaggerate  when 
he  says  that  Captain  Wallace  Stryker 
is  a  veteran  and  knows  flying  from 
A.  to  Z.  The  captain  hails  from  Oak¬ 
land,  Cal.  Although  a  marine  engineer 
by  profession.  Captain  Stryker  has  been 
flying  since  1909  and  may,  therefore,  be 
accurately  described  as  one  of  the  most 
experienced  airmen  in  the  country — 
probably  in  tbe  world.  He  took  his 
first  flying  lessons  from  the  late  Charles 
K.  Hamilton,  one  of  the  pioneer  air 
men  and  he  also  made  a  number  of  his 
earliest  flights  with  the  late  Lincoln 
Beachy,  another  one  of  the  pioneers  in 
the  flying  game. 

Throughout  part  of  the  War,  Captain 
Stryker  was  an  instructor  in  the  United 
States  Army  Flying  Corps  at  Kelly 
Field,  Tex.  Later  he  commanded  the 
178th  Aero-Squadron  and  saw  overseas 
service.  Trying  to  get  Captain  Stryker 
10  talk  about  himself  and  his  own  expe- 
(Continued  on  page  29) 
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TELEGRAPH  UNION  CARD  MADE  HOME  FOR 
KELLY  IN  ONTARIO  WILDERNESS 


REAL  SPECIALIST  IN  BIG 


INTERNATIONAL  NEWS 


PORTLAND,  Ore. — How  a  cardinthe 
telegraphers’  union  stood  him  in 
good  stead  when  he  was  covering  the 
story  of  the  missing  naval  balloonists 
in  the  wilds  of  Canada  is  told  by  James 
R.  Kelly  of  the  United  Press  in  a  letter 
to  a  Portland  friend.  The  card  gained 
him  shelter  in  an  outlying  station  where 
he  had  been  told  it  was  useless  to  seek 
accommodations  and  enabled  him  to  get 
off  the  first  bulletin  of  the  balloonist’s 
safe  arrival  at  the  outposts  of  civiliza¬ 
tion. 

Kelly  said  that  on  his  arrival  at  Coch¬ 
rane,  Ont.,  he  found  that  the  other  cor¬ 
respondents  had  decided  not  to  go  to 
Mattice,  the  first  station  where  the  bal¬ 
loonists  would  arrive,  because  of  lack 
of  accommodations.  In  company  with 
one  other  correspondent  he  decided  to 
take  a  chance  and  boarded  the  first  train 
out  of  Cochrane. 

“W'hen  the  train  arrived  at  Mattice,” 
the  letter  continues,  “the  other  reporter 
rushed  up  to  the  operator  ahead  of  me. 
The  operator  told  him  there  was  abso¬ 
lutely  no  place  to  stay  and  no  place  to 
eat,  and  that  he  himself  ate  and  slept 
in  the  depot. 

“The  reporter  ihen  turned  to  me  and 
spoke  his  first  words,  though  we  had 
ridden  110  miles  together. 


DEBATE  ON  BLUE  LAWS 


^HE  Philadelphia  Record  has  done 
a  very  interesting  and  genuinely 
democratic  thing  in  opening  its  col- 
ums  to  a  public  debate  on  the  much- 
mooted  Blue  Law  question.  Recently 
“The  Record”  published  an  editorial 
on  the  question  of  enforcement  of  an¬ 
cient  Pennsylvania  State  Blue  Law  of 
1794,  to  which  Rev.  W.  B.  Forney,  secre¬ 
tary  of  Philadelphia  Sabbath  Association, 
took  some  exceptions,  subsequently, 
challenging  the  Record  to  debate  the 
question.  The  subject  was  finally  agreed 
upon:  “Resolved,  That  the  Sunday  Law 
of  1794  Be  Repealed.” 

The  result  was  that  the  Record 
set  aside  two  columns  on  its  editorial 
page  to  be  used  on  five  Mondays  and 
five  Thursdays  for  the  debate,  a.nd 
taking  the  affirmative  side  of  the  dis¬ 
cussion  made  the  first  plea  for  the 
repeal  of  the  Sunday  Law.  The  Rev¬ 
erend  Mr.  Forney  replied.  This  week 
the  Record  made  its  second  “speech” 
and  the  clerygman  made  his  second  re¬ 
ply.  The  debate  will  continue  for  three 
more  weeks.  In  announcing  the  debate, 
the  Record  said:  “the  Record  accepted 
the  challenge  believing  this  a  good  means 
to  acquaint  the  public  with  the  character 
of  the  law  covering  a  question  now  at¬ 
tracting  so  much  attention.” 

Newspapers,  editors  and  publi.shers, 
throughout  the  country  will  be  inter¬ 
ested  in  this  debate  and  will  un¬ 
doubtedly  find  the  idea  applicable  to 
the  discussion  of  various  questions  of 
timely  interest  in  their  own  localities. 


“  ‘Well,’  he  said,  ‘we  will  have  to  go 
to  Hearst.’  That  was  a  small  town  40 
miles  away. 

“I  said  never  a  word  but  followed  him 
to  the  train,  which  had  begun  to  move. 
He  got  on  the  steps  and  I  right  after 
him.  He  turned  and  went  into  the  car. 
I  closed  the  door,  dropped  off  the  train 
and  rolled  down  an  embankment  in 
the  snow,  which  was  three  feet  deep  and 
dry. 

“I  was  then  at  the  source  of  the  news 
with  the  nearest  correspondent  40  miles 
aw'ay.  I  climbed  back  to  the  track,  re¬ 
turned  to  the  depot  and  found  the  opera¬ 
tor  already  in  his  blankets.  I  routed 
him  out  and  after  showing  him  my  union 
card  as  an  operator  he  took  me  in,  and 
from  then  on  I  owned  the  station.” 

After  waiting  two  days  the  balloonists 
came  in  sight.  Kelly  continues: 

“.^t  2:10  in  the  afternoon  they  were 
ill  sight.  I  had  my  watch  on  the  trail 
and  got  the  news  ahead  of  them  all.  My 
story  was  in  the  New  York  office  45 
minutes  before  any  of  the  other  papers 
heard  of  it. 

“After  sending  my  story  I  grabbed 
Lieutenant  Farrell  and  told  him  my 
name.  It  was  like  telling  him  I  had 
money  for  him,  for  after  that  he  stuck 
bv  me.” 


By  Herm.^n  Suter 


WILUAM  ALLEN  WHITE  says 


some  very  interesting  things  about  Journalism  as  a  Career  in  a  coun- 
munication  that  will  appear  on  this  page  next  week.  He  is  one  of 
twenty  leaders  in  the  American  newspaper  world  who  have  been 
asked  to.  write  on  that  subject  for  this  forum.  Others  will  follow  each 
week  and  all  readers  of  this  page  are  invited  to  enter  the  discussion. 


OSBORN  NEW  JOURNALISM  HEAD 

Baton  Rouge,  La. — Changes  in  the 
department  of  journalism,  Louisiana 
State  University,  have  been  made  where¬ 
by  M.  G.  Osborn,  for  the  past  several 
years  agricultural  editor  of  the  extension 
division  of  the  university,  takes  complete 
charge  of  the  department.  The  depart¬ 
ment  of  journalism,  one  of  the  first  of 
its  kind  established  in  the  South,  has  an 
enrollment  of  70  students  for  this  ses¬ 
sion.  A  feature  of  the  work  in  this  de¬ 
partment  is  that  the  advanced  students 
are  given  practical  newspaper  work  in 
the  plant  of  the  Baton  Rouge  State- 
Times.  — 


Hanling  to  Attend  “Gridiron” 

Washington. — ,\n  invitation  to  at¬ 
tend  the  annual  Gridiron  Club  dinner 
on  April  9  has  been  accepted  by  Presi¬ 
dent  Harding. 


KANSAS  PAPERS  IN  CONTEST 

Manhattan,  Kan. — One  hundred 
Kansas  daily  and  weekly  newspapers 
participated  in  a  contest,  conducted  by 
the  K.S.A.C.  for  its  Farm  and  Home 
Week,  for  the  best  general  makeup  and 
community  news.  The  Pittsburg  Daily 
Sun  w'on  first  prize  for  the  daily  class, 
with  the  Leavenworth  Daily  Post  and 
the  Eldorado  Daily  Times  winning  hon¬ 
orable  mention.  The  .Anthony  Repub¬ 
lican  won  first  prize  in  the  weekly 
class,  with  the  Minneapolis  Better  Wat 
and  the  Columbus  Modern  Light  receiv¬ 
ing  honorable  mention.  The  prizes  were 
$25  each. 


years  spent  in  reporting  world  events — 
Frederic  William  Wile.  Wile  comes 
from  the  soil  that  produces  newspaper 
men,  politicians  and  poets — what  he  calk 
“my  sainted  Indiana.”  Although  sta¬ 
tioned  at  Berlin  for  thirteen  years  be¬ 
fore  the  war,  as  the  representative  of 
papers  like  the  Chicago  Daily  News, 
Chicago  Tribune,  New  York  Times  and 
Public  Ledger,  and  during  the  war  he 
was  on  the  editorial  staff  of  Lord 
Northcliffe’s  Daily  Mail  in  London, 
Wile  came  back  to  the  United  States 
still  talking  with  a  pronounced  Hoosier 
accent  and  still  looking  at  things  from 
an  incorrigibly  American  angle.  Spats, 
he  claims,  are  the  only  European  affec¬ 
tation  that  he  resolutely  sticks  to. 

-After  making  a  reputation  as  a  re¬ 
porter  in  Chicago,  Wile  was  sent  to 
England  in  1900  by  Victor  F.  Lawson 
to  report  the  Boer  war,  along  with  that 
fellow-Indianian  and  famous  news¬ 
paper  man,  Edward  Price  Bell.  The 
death  and  funeral  of  Queen  Victoria, 
and  the  coronation  of  King  Edward 
\  11,  were  some  of  the  big  stories  it  fell 
to  Wile’s  lot  to  cover  for  the  Old 
Chicago  Record.  -At  the  end  of  1901 
Mr.  Lawson  appointed  Wile  his  Berlin 
correspondent,  and  there  he  remained 
during  those  silent,  stolid  years  of  pre- 


HUNCHES 


^YRUS  H.  K.  CURTIS,  proprietor  of 
the  Public  Ledger,  is  making  a  big 
bold  and  persistent  bid  to  make  his  fam- 
o  u  s  newspaper 


Managing  editors  and  city  edilon 
al-eays  on  the  lookout  for  news  and 
ideas  that  be  used  locally. 
Publisher  unll  fay  $1  for  each  kunckn 
lished  under  this  head.  The  fact  t/u,. 
hunch  is  now  being  worked  sucm/ 
in  your  city  does  not  bar  it  from  fiiit 
fartment.  Address  your  contributM,"' 
the  Hunch  Editor. 


national  and  in¬ 
intern  at  ion  a  1. 

More  than  a 
year  ago  he  en¬ 
gaged  William 
Howard  Taft, 
former  P  r  e  s  i- 
dent  of  the 
United  States, 
to  become  the 
Public  Ledger’s 
chief  special 
writer  on  Amer¬ 
ican  political  Frederick  \V.  Wile 
affairs.  Recent¬ 
ly  Mr.  Curtis  secured  the  services  of 
Colonel  Edward  M.  House  to  supply 
editorial  comment  on  foreign  affairs. 

To  supplement  the  activities  of  these 
luminaries,  Mr.  Curtis  early  in  1920  de¬ 
cided  to  place  at  the  head  of  his  Wash¬ 
ington  news  service  a  live-wire,  Ameri¬ 
can-trained  correspondent  with  the 
unique  background  of  nearly  twenty 


Thousands  of  boys  are  now  shrr 
real  interest  in  radio.  Every  coniisa 
has  hundreds  of  wireless  telephoM; 
telegraph  outfits.  The  Boston  Tnvg 
is  winning  new  boy  readers  wi;: 
twice-a-week  department  in  which  e; 
problem  of  the  amateur  owner  r 
radio  outfit  is  discussed  by  an  er* 
While  unsigned  the  department  s 
charge  of  a  professor  of  the  Ma 
chusetts  Institute  of  Technology'.  Xj 
of  the  local  boys  is  carried  and  ii 
time  to  time  tests  and  connections  j 
arranged  through  the  columns.— M.  i 


“Now  My  Idea  Is  This”  is  thetfe 
an  interesting  e'ditorial  page  featmt; 
The  Evening  Public  Ledger  is  ni:: 
and  which  is  attracting  considerablt 
tention.  Each  day  The  Evening  Ld 
publishes  an  interview  with  some  F: 
delphian  who  is  recognized  as  an 
thority  on  some’  local  public  qu« 
The  interviews  average  a  little  less: 
a  column  in  length.  On  the  pic: 
page — the  back  page  of  pictures-! 
Evening  Ledger  runs  a  portrait  oi 
man  or  woman  giving  the  infen 
This  is  a  feature  that  can  be'deve!: 
in  any  locality  and  can  be  elaliorat;; 
modified  to  meet  the  space  conditi  :■ 
any  paper. — E.  A.  M. 


paration  during  which,  as  he  says. 
Prussian  tiger  was  crouching  for 
attack  upon  a  peaceful  and  happy: 


In  1906  Lord  Northcliffe  tec: 
Wile  away  from  his  Chicago  paper: 
put  him  in  charge  of  the  extensive! 
man  news-service  of  The  Daily  5 
England’s  most  widely  circulated 
paper.  Between  1906  and  1914  " 
.specialized,  with  unerring  eye,  in  re? 
ing  the  palpable  plans  of  Germaiiy 
“The  Day.”  He  foresaw  the  wan 
courageously  foreshadowed  it  in  hisi 
patches  for  eight  years.  Never  dc 
his  representation  of  The  Daily  M:' 
Germany  did  Wilef  cease  to  rep's 
prominent  American  newspapers  sc 
taneously.  When  the  Prussian  [o 
threw  him  into  jail,  after  ht  ' 
savagely  attacked  by  the  mob  on 
night  of  August,  4,  1914,  Wile  or 
the  credentials  of  the  New  York  Tc 
Chicago  Tribune  and  Public  Dc 
Had  it  not  been  for  the  vigorous  ic 
vention  of  Ambassador  Gerard, 
might  easily  have  paid  the  extreme? 
alty  of  his  unpopularity  with  the  ^ 
sian  militarist  party.  Meaning  Ws  “ 
time  activities  in  reporting  Germt-' 
war  schemes,  the  German  Ft*’ 
Office  told  Ambassador  Gerard  ' 
Wile  “was  one  of  the  men  mainly' 
strumental  in  causing  the  war.  ^ 
“I’m  mighty  glad  to  have  come  >< 
home*  just  when  I  did.  I  mean  the* 
in  which,  whether  we  wish  it  nt  ^ 
(Continued  on  page  3J) 


I 


to  the  daily  Newspaper 


all  other  mediums  are  supple¬ 
mentary.  Compare  on  basis  of : 

Influence. 

Adaptability. 

Timeliness. 

Market  selection. 

Saturation. 

Least  waste. 

Lowest  cost. 

Greatest  results. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Ebtablished  1888 

^  Publishers’  Representatives 

Chicago  York 

Kansas  City  San  Francisco 


t 


This  is  Number  S5- 

We  have  built  up  a  reputation  among 
advertisers,  agents  and  publishers  for 
having  accurate  knowledge  of  our 
territories,  publications  and  competi¬ 
tion. 

Exact  and  complete  information. 

E.  Katz  Special  Advertising  Agency 
IS  East  26th  Street,  New  York  City 
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Editor  &  Publisher 

STUDYING  DAILY  NEWSPAPER  COMICS 
WILL  HELP  AD  WRITERS 


Those  That  Are  Successful  Have  the  Thing  Called  Human  Interest 
suid  Every-Day  Slant — Failures  Lack  Characteristics 
With  Which  General  Public  Is  Familiar 


By  FRANK  H.  WILLIAMS 


J^X'ERV  writer  of  advertisements 
wants  to  write  ads  that  will  catch 
and  hold  the  attention  of  the  public. 

But  not  every  copy  writer  succeeds  in 
doing  this.  In  fact  some  copy  writers 
seem  to  find  it  exceedingly  difficult  to 
prepare  the  sort  of  ads  which  will  make 
the  people  sit  up  and  take  notice  and 
show  their  approval  by  a  veritable  del¬ 
uge  of  purchases. 

And  this  gives  rise  to  the  question : — 
How  is  the  copy  writer  to  learn  what 
sort  of  things  will  “get”  the  public? 
How  is  he  to  frame  ads  that  will  turn 
the  trick? 

Well,  if  you  want  to  write  ads  that 
will  register  a  big  hit  with  the  public, 
study  the  comic  pictures  in  the  news¬ 
papers  ! 

Yes,  we  mean  just  that.  Study  Mutt 
and  Jeff  and  the  Katzenjammer  Kids 
and  .Abie  Kabibble  and  all  the  rest  of 
them.  View  them  from  every  angle, 
study  them  carefully,  analyze  them. 

Why  do  newspapers  buy  these  comics 
and  run  them  day  after  day? 

What  sort  of  stuff  do  the  artists  and 
the  newspapers  try  to  get  into  comics? 

Why  do  the  most  successful  comics 
have  a  definite  slant,  if,  such  is  the  case? 

-After  you’ve  worked  out  the  answers 
to  these  questions  in  your  own  mind, 
hook  up  the  knowledge  you’ve  gained  to 
the  solution  of  some  puzzling  advertis¬ 
ing  question.  You’ll  be  surprised  at  the 
new  light  given  to  your  problem  and 
you’ll  be  surprised  to  see  how  easy  it  is 
to  do  the  thing  which  formerly  looked 
exceedingly  hard. 

Sounds  like  a  far-fetched  proposition, 
doesn’t  it? 

But  this  study  of  newspaper  comics 
is  a  much  more  vital  and  pertinent  mat¬ 
ter  for  advertising  men  than  appears  on 
the  surface. 

Let’s  see  just  how  pertinent  it  is  by 
giving  the  answers  to  the  questions  pro¬ 
pounded  above. 

First — Newspapers,  of  course,  buy 
comics,  and  run  them  day  after  day 
because  comics  have  proved  themselves 
exceedingly  efficient  in  building  and 
holding  circulation.  Many’s  the  time 
that  a  newspaper  has  retrieved  slumping 
circulation  by  putting  on  a  page  of  com¬ 
ics  or  a  couple  of  strips  and  many’s  the 
time  that  a  paper  has  gained  new  cir¬ 
culation  through  the  same  method.  So 
often  has  this  matter  been  tested  out 


that  the  relation  of  comics  to  newspaper 
circulation  could  almost  be  called  an 
exact  science.  Of  course  there  are  in¬ 
stances  where  comics  have  failed  to  do 
the  expected  thing,  but  compared  with 
the  times  when  comics  have  done  all  that 
was  expected  and  more,  too,  these  in¬ 
stances  are  few  and  far  between.  Also 
there  are  some  newspaper  publishers 
and  editors  who  don’t  run  comics.  But 
despite  these  exceptions  to  the  general 
situation,  the  fact  remains  that  comics 
do  build  and  do  retain  circulation  and 
that  hundreds  of  newspapers  are  now 
buying  them  and  printing  them  day  after 
day  for  circulation  purposes. 

But — to  proceed  to  the  second  ques¬ 
tion — newspapers  do  not  buy  everything 
in  the  way  of  a  comic  presented  to 
them.  They  pick  and  choose  from  the 
many  subjects  on  the  market  and,  gener¬ 
ally,  unless  the  price  is  prohibitive,  se¬ 
cure  the  best  known  subjects.  Appar¬ 
ently,  judging  from  an  examination  of 
the  comic  pages  in  a  large  number  of 
newspapers,  the  editors  try  to  secure 
comics  which  are  human,  which  deal 
with  every-day  sort  of  people  or  every¬ 
day  situations  and  which  are  really  hu¬ 
morous.  Also  they  seem  to  avoid  any¬ 
thing  that  is  fantastic  or  weird. 

The  public  generally  is  not  aware  of 
the  fact  that  many  seemingly  good 
comic  strips  have  died  the  death  of  a 
rag  doll — as  one  syndicate  man  put  it. 
But  the  fact  remains  that  they  have 
died  unhonored  and  unsung,  and  it  is 
safe  to  say  that  a  majority  of  them  have 
failed  to  get  across  because  they  lacked 
the  human  interest  and  every-day  slant 
of  the  successful  comics.  The  unsuc¬ 
cessful  facts  have  been  weird,  or  fantas¬ 
tic  or  utterly  foreign  to  the  ordinary, 
rather  humdrum  life  of  the  average 
newspaper  reader.  They  have  been  de¬ 
void  of  any  redeeming  human  charac¬ 
teristic  with  which  the  general  public  is 
familiar. 

Now  Mutt  and  Jeff,  the  Katzenjam¬ 
mer  Kids  and  others  of  that  type  are 
human,  no  matter  how  extravagant  and 
wild  their  adventures  may  be.  The 
Gumps,  the  folks  in  the  Penny  Ante 
series  and  all  comics  of  this  type  are 
regular  folks — the  sort  of  people  you 
meet  on  street  cars  and  subways,  the 
sort  of  people  who  constitute  ninety  per¬ 
cent  of  the  newspaper  readers. 

It  is  because  ninety  per  cent  or  even 


STANDARD  NEWSPRINT 

We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  b2isis. 

Get  our  price  before  placing  your  orders. 

flIal6mpU  T^nptx  Companil 

Incorporated 

489  Fifth  Avenue  New  York 

“  Caldwell  serves  well  ” 
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mor»  of  a  newspaper's  readers  are  just 
ordinary  folks,  without  the  slightest  pre¬ 
tensions  to  high  browism  or  bolshevism, 
or  any  other  ism,  that  the  successful 
newspaper  comics  have  such  a  definite 
slant  toward  the  commoner,  more  or¬ 
dinary  things  of  life.  They  deal  with 
people  and  newspaper  readers  have,  as 
a  general  thing,  one  big  interest  in  life 
outside  their  own  home  and  that  interest 
is — people.  You  and  I  and  all  the  rest 
of  the  folks  are  mainly  interested  in 
other  folks — what  they  do  and  say  and 
how  the\'  get  into  scraps  and  out  of  them 
and  all  that  sort  of  stuff.  It  is  for  the 
ui>pcr  ten  per  cent  to  be  interested  in 
high  brow  art  and  diction  and  all  that 
sort  of  stuff.  But  the  upper  ten  per  cent 
can’t  keep  the  majority  of  newspapers 
going  and  so  newspapers,  not  being  in 
business  for  their  health,  give  the  ma¬ 
jority  of  their  readers  what  these  read¬ 
ers  want — which  is  human,  every-day, 
“common”  comics. 

I'he  slant  in  most  of  the  successful 
newspaper  comics  toward  every-day 
things,  ordinary  people  and  the  well 
known  general  topics  in  life  is  there  for 
anyone  to  see  who  wishes  to  do  a  little 
investigating.  And  it  is  there,  too,  for 
advertising  men  to  profit  by  if  they  will 
only  be  wise  enough  to  do  so. 

But — to  come  to  the  sum  and  sub¬ 
stance  and  basis  for  this  entire  article — 
just  how  can  the  slant  in  newspaper 
comics  have  a  definite  bearing  upon  the 
writing  of  advertisements  which  will 


register  emphatic  and  unmistabbt  k  J 
with  the  public? 

The  connection  is  simply  this- 
same  public  which  constitutes  the  t 
for  newspaper  circulation  is  the  ida 
cal  field  to  which  a  majority  of  thep 
ent  national  advertisements  are^ 
dressed.  It  is  this  public  which  k- 
ninety  per  cent  of  the  breakfast  f-.i 
shaving  soaps,  gum,  six  cent  pac^ 
candy,  medium  priced  automobiles 
hundreds  of  other  articles.  And" 
same  things  which  make  a  hit  with  i 
public  in  newspaper  comics  will 
make  a  hit  in  national  advertisemr-. 

So  if  you  want  to  frame  advenl 
ments  which  will  register  big  with  -1 
public  lay  off  anything  that  smackjj 
high  browism,  or  that  is  weird  or -a- 
tic.  Such  things  simply  will  not  get 
with  the  ordinary  sort  of  folks. 

And  give  to  your  readers  in  your  a 
vertisememts  the  simple,  human,  ev;l 
day  interesting  things  of  life.  Put  ,^ 
self  in  the  place  of  a  comic  “strip’s 
tist  who  has  to  give  the  public  «h;:i 
wants  in  order  to  make  a  living.  Ft; 
that  you  are  paying  for  the  space: 
are  going  to  fill.  Try  to  write  s;: 
thing  that  would  be  so  interesting; 
“common”  and  human  that  the  ed:: 
would  actually  pay  you  good  money  j 
it.  And  then  you  will  be  in  the  me:: 
write  an  advertisement  which  will  rj 
such  a  hit  with  the  public  as  to  zi 
the  country  resound  with  entlie 

Study  the  comics  in  the  daily  p 


All  Newspaper 
Advertising  Minds| 
Can  Focus  on  This  Thought- 

that  of  developing  more  national  newspaper  advertisinu!  Its  accompliskn® 
entails  the  casting  aside  of  little  differences  and  the  cutting  out,  core  and  all,  oi  ) 
destructive  competition  between  ourselves  in  our  respective  markets. 

Quoting  Judge  C.  I.  Orbison  of  Indianapolis.  “There’s  plenty  of  business  » 
this  country  and  Europe  but  it’s  up  to  the  business  men  to  go  out  and  get  i 
Specifically,  there’s  plenty  of  accounts  that  can  be  developed  into  national  news¬ 
paper  advertising,  but  it’s  up  to  us  newspaper  men  to  prove  our  case. 

Here  are  possibilities — the  products  represented  in  Baltimwe  by  D.  J;  IW- 
mann;  the  Conserve  Steam  Cooker,  Toledo  Fireless  Cookers,  Gibson  Refrige 
and  Waterman  Gas  Stove.  While  the  Steam  and  Fireless  Cookers  enjoy  a  w 
distribution  through  the  efforts  of  Mr.  Kaufmann  alone,  it  stands  *0  teason  tun 
backed  by  newspaper  advertising  these  Cookers  could  be  put  into  thoasanai  w 
homes  in  Baltimore  which  Mr.  Kaufmann’s  sales  work  or  dealers  cannot  reaci 
Likewise  the  Gibson  Refrigerator  and  the  Waterman  Gas  Stove!  There  inu« 
newspaper  men  who  know  these  manufacturers  who  can  convince  them  that 
mum  returns  from  a  market  can  only  be  enjoyed  when  the  selling  is 
by  advertising  equally  as  intensive,  for  instance,  here  in  Baltimore  tnrougn  u 
187,000  circulation  of  The  NEWS  and  The  AMERICAN,  daily  and  Sunday. 

Our  success  in  developing  more  national  business  depends 
upon  co-operation  among  ourselves  as  well  as  that  extended  Ad¬ 
vertising  Agents  and  the  broad  constructh'e  work  that  all  the 
newspapers  in  the  U.  S.  can  do  with  and  through  manufacturers 
agents  in  their  respective  towns. 

THE  BALTIMORE  NE^^S 

Evening,  Daily  And  Sunday., 

■ '"srijE  BaltiniffreAramciS^ 


Morning,  Daily  And  Sunday. 


DAN  A.  CARROLL 
Eastern  Representative 
ISO  Nassau  Street 
New  York 


▲dTartUlnf 


wfslera^RepWjffi  1 
First  National  B"**! 
Chicago 
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Business  Good  in  Pittsburg! 


The  Pittsburg  Press 


CARRIED= 


Columns  Advertising 

//  / 4  (216,935  agate  lines) 

in  its  great  Sunday  issue,  March  6,  1921,  containing  124  pages, 
including  the  annual  Spring  Automobile  Show  number,  with 

Columns  Automobile  Advertising 

1/2  (83,636  agate  lines) 

Exceeding  next  two  highest  competitors  combined.  And  more  than 
25  columns  of  advertising  were  omitted  on  account  of  lack  of  space. 

This  enormous  advertising  record  not  only  reflects  good  busi¬ 
ness  conditions  in  Pittsburg,  but  emphasizes  the  value  of  THE 
PRESS  as  an  advertising  medium  due  to  THE  PRESS’ 

an(/*GROWTH  In  Circulation 

Daily  Average,  Feb.,  1920  ....  121,71211  Sunday  Average,  Feb.,  1920  131,125 

Daily  Average,  Feb.,  1921  151,830  Sunday  Average,  Feb.,  1921  171,967 

And  Still  Growing  Each  Day. 

GREATEST  RESULT  GETTER 

THE  PITTSBURG  PRESS 


O.  S.  HERSHM.AN, 
President-Editor 
H.  C.  MILHOLLAND, 
Vice.  Pres.-Adv.  Mgr. 


Eastern  Representative, 
I.  A.  KLEIN,  ' 
Metropolitan  Tower, 
New  York 


Western  Representative 
JOHN  GLASS, 
Peoples  Gas  Bldg., 
Chicago 
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AMERICA 


(From  New  York  Daily  News) 


First  in  a  Year,  or  We  Forfeit 

$10,000 

The  daily  news  win  forfeit  ten  thousand  dollars  to 
any  charity  named  by  the  Chicago  Tribune  and  Boston 
Post  or  either  of  them  if  it,  the  DAILY  NEWS,  has  not 
the  largest  daily  morning  circulation  in  the  United  States 
within  one  year. 

The  Audit  Bureau  of  Circulation  shall  be  sole  judge. 


The  First  Three  Morning  Newspapers  in  the  United  States 
in  Order  of  Circulation  Now  Are  as  Follows: 

Morning  Circulation 
(excluding  Sunday) 

^  The  Chicago  Trihune  ■  ■  -  470,000 

^  The  Boston  Post  -  ■  -  Second  Largest  440,000 

^  The  Daily  News  (New  York)  -  iu  i.,.,  375,000 

Note — As  this  is  written  the  latest  available  information  is  that  the  circulation  of  the 
New  York  Daily  News  now  exceeds  330,000 


UNITE* 


United  Press  Associations  Headquarters 


Wofl 


GREATEST 

The  three  greater  morning  news¬ 
papers  have  various  wire  services,  hut 
the  ONLY  ONE  they  have  in  common  is 

UNITED  NEWS 


The  New  York  Daily  News  has  no  other 
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WITH  THE  AD  AGENTS 


The  F.  Wallis  Armstrong  Advertising 
Agency  plans  to  move  its  offices  from 
the  North  American  Building,  Philadel¬ 
phia,  to  the  southwest  corner  of  16th 
and  Locust  streets.  This  contemplated 
move  is  decidedly  novel  in  that  16th  and 
Locust  streets,  while  practically  within  a 
stone’s  throw  of  the  heart  of  the  business 
section  of  the  city,  is  likewise  in  a  local¬ 
ity  that  until  a  few  years  ago  was  ex¬ 
clusively  residential.  Many  of  Philadel¬ 
phia’s  oldest  residents  still  live  in  this 
neighborhood,  although  the  last  few 
years  have  seen  many  of  the  old  resi¬ 
dences  converted  into  professional  of¬ 
fice  buildings  for  doctors  and  dentists. 
The  .\rmstrong  Agency  has  taken  a 
four-story  house  with  a  frontage  of  20 
feet  and  a  depth  of  30  feet  assessed  at 
$75,000. 

The  W.  G.  Bryan  Organization,  “Ad¬ 
vertising  Newspaper  Advertising,”  has 
taken  temporary  quarters  in  the  Guar¬ 
anty  Trust  Building,  522  5th  avenue, 
pending  the  completion  of  its  new  offices 
in  the  Knickerbocker  Building. 

The  Melvin  Advertising  Company, 
Detroit,  has  been  reorganized  with  John 
Forest  as  president,  Malcolm  R.  Mc- 
Callum,  vice-president,  and  C.  B. 
Shields,  secretary-treasurer. 

Stanley  Campbell,  formerly  connected 
with  the  Ford  Motor  Company’s  adver¬ 
tising  department,  has  joined  the  staff 
of  the  Metcalfe  .Advertising  Service,  Ma¬ 
con,  Ga.  Recently  he  has  been  connected 
with  the  Southwestern  Advertising 
Agency  at  Dallas,  Tex. 

Miss  E.  Grace  Wood  has  been  added 
to  the  staff  of  the  DeForest  Porter  .Ad¬ 
vertising  Service,  Buffalo.  Miss  Wood 
was  formerly  feature  writer  for  the  New 
York  Times,  Brooklyn  Eagle  and  Even¬ 
ing  Post.  She  was  recently  with  the 
advertising  department  of  J.  N.  .Adam 
&  Co.,  of  Buffalo. 

Sam  C.  Dobbs,  Jr.,  has  joined  the 
staff  of  the  D’.Arcy  Advertising  Com¬ 
pany,  St.  Louis.  He  is  a  son  of  Sam  C. 
Dobbs  of  Atlanta,  Ga.,  former  president 
of  the  Coca-Cola  Company  and  a  for¬ 
mer  president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World. 

The  Gardner  Advertising  Co.,  St. 
Louis,  has  opened  an  office  in  New  York, 
with  John  Gully  Cole  in  charge. 

W.  H.  Evans,  formerly  of  the  W.  G. 
Watrous  Agency,  Chicago,  has  joined 
the  advertising  service  department  of 
Buxton  &  Skinner,  St.  Louis. 

Marclay  Meldrum  has  sold  his  inter¬ 
est  in  the  firm  of  Snodgrass  &  Gayness. 
Inc.,  New  York  advertising  a.gency,  and 
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has  returned  to  N.  W.  Ayer  &  Son,  ciated  with  Simmonds  &  Simmonds, 
Philadelphia.  Chicago. 


Miss  M.  Beulah  Leech,  who  has  been 
in  advertising  and  newspaper  work  in 
San  Francisco  and  Los  Angeles,  has 
resigned  from  the  firm  of  Stowell-Leech- 
Sinsabaugh,  Los  .Angeles,  and  has  opened 
an  advertising  agency  under  her  own 
name  there. 

Mrs.  Louise  H.  Pierson,  recently  as¬ 
sistant  advertising  manager  of  Eaton, 
Crane  &  Pike,  has  joined  the  staff  of 
the  Florence  Burchard  .Advertising 
.Agency,  New  A’ork. 

A.  M.  Minnick,  formerly  Cleveland 
manager  of  the  Manufacturers’  Pub¬ 
licity  Bureau,  has  joined  the  Fidelity  Ad¬ 
vertising  .Agency,  Cleveland. 

Franklin  S.  Payne,  formerly  with  the 
G.  Logan  Payne  Company,  is  now  with 
Carl  S.  von  Poettgen,  Inc.,  Detroit. 

E.  B.  Schryver  has  severed  connec¬ 
tions  with  the  Joseph  Richards  Com¬ 
pany,  Inc.,  to  accept  a  position  w'ith  the 
sales  department  of  the  Electric  Service 
Company,  Asbury  Park,  N.  J.,  construc¬ 
tors  and  operators  of  electric  advertis¬ 
ing  signs.  Mr.  Schryver  was  engaged 
in  research  work  for  the  Joseph  Rich¬ 
ards  Company,  Inc. 

Clyde  B.  Smith,  advertising  manager 
of  the  Rahe  Automobile  and  Tractor 
School,  has  resigned  and  joined  the 
Smith  and  Smith  .Advertising  Agency. 
Kansas  City,  Mo.,  formed  out  of  the  old 
.Allen  C.  Smith  .Advertising  Company. 
Mr.  Smith  has  been  in  the  advertising 
business  for  20  years. 

Mason  Warner,  Secretary  of  Western 
Council.  .American  Association  of  .Ad¬ 
vertising  .Agencies,  delivered  a  lecture 
on  “Lowering  the  Cost  of  Selling  by 
.Advertising,”  to  the  classes  of  De  Pauw 
University  School  of  Commerce  of  Chi¬ 
cago,  March  8  and  March  9. 

William  J.  Noble  and  Walter  F.  Bar- 
lag  have  incorporated  under  the  title 
Noble  .Advertising  Service  in  Cleveland. 
Mr.  Noble  was  in  charge  of  the  Auto¬ 
mobile  Section  of  the  Cleveland  Plain 
Dealer  and  the  Detroit  Free  Press  and 
in  charge  of  the  New  York  office  of 
Home  Life,  1918-1919.  Mr.  Barlag  has 
been  in  the  circulation  and  business  end 
of  the  Waechter  &  Anzieger,  Cleveland. 
Offices  are  in  the  Bangor  Building. 

Fred  J.  Ross,  formerly  with  the  Chase 
Publishing  Company,  has  become  asso- 
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night  in  front  of  the  box  office 
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Opera  went  on  sale  March  3rd  shows 
that  .Atlanta  people  are  buying  what 
they  want  and  paying  the  market 
price  for  it. 
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On  .April  1st,  Grandin-Dorrance-Sul- 
livan,  Inc.,  now  located  at  151  Fifth 
.Avenue,  will  move  to  the  Bush  Terminal 
building,  130  West  42d  Street,  where 
they  will  occupy  the  18th  and  19th  floors. 

Will  Rogers  Parker,  formerly  account 
executive  with  Fuller  &  Smith,  Cleve¬ 
land,  is  now  associated  with  Albert 
Frank  &  Co.,  New  York,  in  a  similar 
capacity.  Mr.  Parker  was  for  five  years 
with  the  H.  K.  McCann  Company’s  San 
Francisco  office  as  account  executive 
and  production  manager,  and  for  four 
years  with  the  J.  Walter  Thompson 
Company  in  Boston. 

C.  P.  Constantine  has  been  elected 
president  of  the  advertising  firm  of 
Botsford,  Constantine  &  Tyler,  Portland, 
f)re.,  succeeding  P.  S.  Tyler,  who  re¬ 
cently  sold  his  interest  in  the  company 
and  went  to  California.  D.  M.  Botsford 
was  elected  vice-president  and  H.  R. 
Failing  secretary-treasurer. 

The  Campbell  -  Staley  Advertising 
Company  has  been  organized  in  Macon. 
Ga.,  by  Raymond  Staley,  of  Macon,  and 
Stanley  L.  Campbell,  of  Fayetteville, 
.Ark.  The  new  company  prepares  adver¬ 
tising  copy,  commercial  art  work,  fash¬ 
ion  drawings,  tiC. 

Collin  .Armstrong,  national  chairman 
of  Waechter  &  .Anzieger,  Cleveland. 
.American  Association  of  .Advertising 
.Agencies,  has  been  elected  president  of 


the  We.stchester  Coilnty  Chamber  ol 
Commerce  for  the  fourth  consecutive 
year. 

The  Larchar  Company,  general  adver- 
tising  agent.  Providence,  will  be  known 
as  the  Larchar-Horton  Company.  Elmer 
S.  Horton,  now  vice-president  and  sec¬ 
retary,  was  for  six  years  a  member  of 
the  advertising  staff  of  the  Providence 
Journal,  the  last  two  years  being  adver¬ 
tising  manager  and  for  the  past  year  was 
in  the  banking  business  in  Providence. 

William  H.  Johns,  president  of  the 
George  Batten  .Advertising  Company, 
New  A’ork,  has  been  nominated  as  presl 
dent  of  the  Queensboro  Chamber  of 
Commerce.  Mr.  Johns  has  been  a  resi¬ 
dent  of  the  Bayside  section  for  the  past 
25  years,  and  is  secretary  of  the  Bayside 
Yacht  Club.  During  the  war  Mr.  Johns 
headed  the  advertising  division  of  the 
Committee  on  Public  Information.  The 
Chamber  of  Commerce  election  is  sched¬ 
uled  for  early  .April. 

Robert  R.  Thein  has  been  appointed 
vice-president  in  charge  of  service  for 
Seelye  &  Brown,  Inc.,  Detroit.  Mr. 
Thein  has  been  connected  with  numer 
ous  large  agencies  in  the  East  and  had 
an  advertising  agency  of  his  own  at  one 
time. 

The  Detroit  advertising  and  sales  pro¬ 
motion  service  agency  conducted  hy 
Henry  D.  Bushnell  will  hereafter  he 
operated  under  the  firm  name  of  Bush- 
nell-MacQueen-Bushnell. 


The  largest  group  of  people 
that  it  is  possible  to  collect 
in  one  audience  in  the  city 
of  Minneapolis  are  the  fami¬ 
lies  who  read  The  Minne¬ 
apolis  Journal  every  night. 
These  54,000  families  are 
the  buying  majority  of  this 
prosperous  community  of 
70,000  homes,  and  they 
dominate  its  public  opinion. 
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ST.  LOUIS  POST-DISPATCH 

Made  New  February  Record  in  Volume  of  Advertising 

Post-Dispatch  GAINED — All  Other 
St.  Louis  Newspapers  LOST 

All  February  In  February,  1921,  the  Post-Dispatch  printed  1,450,400 

Records  Broken  agate  lines  of  Total  Paid  Advertising,  establishing  a  A'ew 

February  Record, 

Post-Dispatch  Ex-  €L  In  February,  of  this  year,  the  Post-Dispatch  alone  earned 
ceeded  the  Globe-  more  Home  Merchants’  Advertising,  also  Total  Paid  Ad- 

Democrat  and  Star  vertising  than  the  Globe-Democrat  and  Star  combined. 

Combined 

Substantial  The  Post-Dispatch  Gain  over  the  best  previous  February 

Growth  of  the  .  (1920)  was  26,600  lines.  An  achievement  made  in  28 

Post-Dispatch  days  this  year  as  compared  with  29  days  last  year. 

Post-Dispatch  <[  In  February,  the  Post-Dispatch  was  the  only  St.  Lou  s 

Gained  newspaper  to  Gain  in  Total  Paid  Advertising  over  the 

corresponding  nionth  of  1920. 

All  Other  The  Globe-Democrat  Lost  279,300  lines.  The  Star  Lost 

Newspapers  Lost  106,200  lines  and  the  Times  Xoj/  70,500  lines  compared 

with  February  of  last  year. 

These  figures  do  not  include  cheap  legal  or  exchange. 

Responsive  C,  Advertisers  have  found  by  years  of  profitable  experience 

Advertising  *  that  it  Pays  to  ‘  Stick  to  the  Post- Dispatch — ^^THE 

Result  Getter,  ’’ 

TAe  Reason  CL  POST^ISPATCH  accepts  all  advertising  with  the  guarantee 

that  its  city  circu/ation  is  greater  than  that  of  any  other  St.  Louis, 
newspaper  by  more  than  Douhle  Sunday — S0%  Daily, 

ST.  LOUIS  POST-DISPATCH 

Member  Audit  Bureau  of  Circulationa 

The  8.  C.  Beckwith  Special  Agency,  Representatives  Foreign  Advertising,  World  Bldg.,  New  York;  Tribune 
Bldg.,  Chicago;  Ford  Bldg.,  Detroit;  Post-Dispatoh  Bldg.,  St.  Louia;  Bryant  Bldg.,  Kansas  City;  .\tlanta 
Truat  Co.  Bldg.,  Atlanta. 
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TIPS  FOR  AD  MANAGERS 


Dunlop'Ward  Co.,  Union  National  Bank 
Bldg..  Cleveland.  Making  yearly  contracts  with 
newspapers  for  the  Cleveland  Auto  Company. 

Green  -  Lucas  Company,  Hanover  and 
Fayette  streets,  Baltimore,  Md.  Making  yearly 
contracts  with  newspapers  for  David  H.  Ful¬ 
ton  &  Brother. 

L.  A.  Sandlass,  2 1  7  West  Saratoga  street, 
Baltimore,  Md.  Making  yearly  contracts  with 
newspapers  for  the  Resinol  Chemical  Company. 

Wylie  B.  Jones  Agency,  107  Chenango 

street,  Binghamton.  N.  V.  Making  yearly  con¬ 
tracts  with  newspapers  for  Arrow  Chemical 
Company.  Making  contracts  for  the  Wood¬ 
ward  Products  Company. 

Erwin,  Wasey  A  Co.,  58  East  WashingtcMi 
street,  f'hicago.  Making  new  contracts  for  the 
Packard  Motor  Car  Company. 

Carl  S.  Von  Poettgen>  Kresge  Bldg.,  De¬ 
troit.  Making  S.OOO-line  contracts  with  middle 
West  newspapers  for  Berry  Bros.,  Inc. 

Massengale  Agency,  Candler  Bldg.,  At¬ 
lanta.  Ga.  Making  new  contracts  for  Coca-Cola 
Company. 

D*Arcy  Company,  International  Life  Bldg., 
St.  I»uis.  Mo.  Making  4,500-line  contracts 
with  Mississippi  newspapers  for  Meyer  Bros., 
Drug  Company. 

Lord  A  Thomas,  Mailers  Bldg.,  Chicago 

Making  new  5,0001ine  contracts  for  Baur  & 
Black. 

Benson,  Gamble  A  Slaten,  Corn  Exchange 
Bank  Bldg.,  Chicago.  Making  140-line  contracts 
to  run  2  times  w*ith  a  large  list  of  newspapers 
for  Portland  Cement  Company. 

Dauchy  A  Co.,  9  Murray  street.  New  York 
Will  make  up  lists  during  March  and  April, 
using  newspapers  for  Chichester  Chemical  Com 
pany,  2315  Madison  Square,  Philadelphia. 

Critchfield  A  Co.,  Brooks  Bldg.,  Chicago. 
Handling  a<Ivertising  and  will  use  newspapers 
for  Fitzpatrick  Brothers,  32d  place  and  Benson 
street,  ('hicago,  manufacturers  of  “Kitchen 
Klenzer.” 

Chambers  Agency,  Maison  Blanche  Bldg., 
\ew  Orleans.  T.a.  Will  make  up  list  about 
April  1  for  Behrens  Drug  Company,  Waco, 
Tex.,  manufacturer  of  “Mrs.  McCormick’s 
beauty  cream.”  soap,  rouge  and  lip  sticks;  also 
“Oxidine,”  a  chill  tonic. 

William  H.  Rankin  Company,  104  South 
Michigan  avenue,  f'hicago  Will  make  up  lists 
during  .-\pril  and  May.  using  newspapers,  maga¬ 
zines,  trade  i>apers,  direct  by  mail  and  indus¬ 
trial  films  from  E.  .\lbrecht  &  Sons,  St.  Paul, 
Minn.,  makers  of  “Albrecht”  furs. 

Wylie  B.  Jones,  Binghamton.  N.  Y 
Handling  advertising  for  Wilkenson  Mfg.  Co., 
Binghamton.  X.  Y.^  and  Shave-Rite  Corpora¬ 
tion,  Binghamton,  X.  Y. 

Grandin  -  Dorrance  -  Sullivan,  I  5  I  Fifth 
avenue,  Xew  York.  Will  use  general  and  class 
magazines,  trade  papers,  and  outdoor  and  farm 
publications  for  Smith  &  Wesson,  of  Springfield, 
Mass.  This  firm  is  re-entering  the  advertising 
field  after  an  absence  of  seven  years,  due  to 
the  pressure  of  war  work. 

BeswelUFrankel,  766  Sixth  avenue.  New 
V’ork.  Placing  advertising  for  the  “Magicoal” 
electric  fire. 

Newell-Emmett  Company,  120  West  32nd 
street,  Xew  York.  Making  1.400-line  yearly 
contracts  with  newspapers  for  Liggett  &  Myers 
Tobacco  Company. 

Street  A  Finney,  171  Madison  avenue. 
Xew  York.  Making  9,000-line  yearly  contracts 
with  newspapers  for  Rice  &  Hutchins. 

Harry  Porter  Company,  15  West  44tl 
street,  Xew  York.  Making  yearly  contracts  for 
International  Consolidated  Chemical  Company. 

Roberts  A  MacAvinche,  30  North  Dear 
horn  street.  Chicago.  Making  yearly  contracts 
for  Medco  Company  &  Intere>ts. 

D’Arcy  Company,  International  Life  Bldg., 
St.  Louis.  Making  yearly  contracts  for  Gardner 
Motor  Car  Company. 
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Guenther,  Bradford  A  Co.,  7  South  Dear- 
iMirn  street,  Chicago.  Making  yearly  contracts 
for  George  H.  Mayer. 

E.  H.  Clarke  Agency,  Steger  Bldg.,  Chi¬ 
cago.  Making  2,800-line  contracts  for  James  S. 
Kirk  St  Company. 

Nelson  Cheaman  A  Co.,  1127  Pine  street 
St.  I.ouis.  Making  3,0001ine  contracts  with 
Texas  newspapers  tor  A.  H.  Lewis  Medicine 
Company. 

Blackman  Company,  1 16  West  42nd  street. 

Xew  York.  Making  lO.OOO-line  contracts  for 
the  Butterick  Publishing  Company. 

^  Murray  Howe  A  Co.,  30  East  42nd  street 
Xew  V'ork.  Sending  out  schedules  for*Prest-o- 
lite  Battery. 

Ferd  T.  Hopkins  A  Son,  430  Lafayette 
street.  Xew  York.  Making  12-month  and  18- 
month  contracts  direct. 

Sheridan,  Shawhan  A  Sheridan,  30  East 
34th  street,  New  V'^ork.  Making  2,000-line  con¬ 
tracts  with  newspapers  for  DuPont  Motors,  Inc. 

Royal  Baking  Powder  Company,  135  Wil¬ 
liam  street.  New  York.  Making  newspaper 
contracts  direct. 


Making  newspaper 


H.  W.  Kastor  A  Sons,  Lytton  Bldg.,  Chi¬ 
cago.  Making  10,000  line  contracts  with  news¬ 
papers  for  Chevrolet  Motor  Car  Company. 

Blaine-Thompson  Company,  Fourth  Na¬ 
tional  Bank  Bldg.,  Cincinnati,  Ohio.  Making 
1,000-line  contracts  with  newspapers  for  Hy- 
drosal  Laboratories. 

Nelson  Chesman  A  Co.,  1127  Pine  street 
Making  140-line  contracts  for  Dr.  Dye  Medical 
Institute. 

Calkins  A  Holden,  250  Fifth  avenue.  New 
York.  Making  3. 000-line  yearly  contracts  with 
newspapers  for  Pierce-Arrow  Motor  Car  Com¬ 
pany. 

Barrows  A  Richardson,  Drexel  Bldg., 
Philadelphia.  Placing  advertising  for  Moto- 
Meter  Company,  Inc.,  I>ong  Island  City.  X.  Y., 
manufacturer  of  “Boyce  Moto-Meters.’’  Han¬ 
dling  advertising  for  Curtainless  Sbower  Co.. 
507  Fifth  avenue,  Xew  York,  manufacturers  of 
“Kenney  Needle”  shower.  Will  make  up  lists 
during  March  and  April,  using  newspapers, 
magazines,  painted  boards,  posters,  car  cards, 
farm  papers,  signs  and  novelties,  for  Smith 
Brothers,  Poughkeepsie,  X.  Y.,  manufacturers 
of  “S.  B.”  cough  drops. 

Zimmer-Kellef,  Inc.,  Kresge  Bldg.,  Detroit, 

Placing  advertising  for  Apperson  Bros.  Automo¬ 
bile  Co.,  Kokomo,  Ind. 

Bradfield  Company,  Kresge  Bldg.,  Detroit. 

Placing  advertising  for  King  Motor  Car  Com¬ 
pany,  Detroit,  Mich. 

James  Fisher  Company,  Toronto,  are  plac¬ 
ing  orders  in  a  general  list  of  mediums  for  the 
Sheet  Metal  Products  Company,  Ltd.,  of  To¬ 
ronto.  Also  ordering  inserting  in  a  lengthy  list 
of  daily  and  farm  papers  and  county  weeklies 
for  Maple  Leaf  Milling  Company,  Toronto, 
manufacturing  “Cream  of  the  West”  Flour. 

Milo  C.  Reynolds  Advertising  Service, 
Burlington,  Vt.  Sending  out  copy  for  the 
Crystal  Confectionery  Company,  Burlington,  to 
31  newspapers  in  Vermont,  New  York  and  New 
Hampshire.  Copy  is  being  prepared  by  Byron 
D.  Burdick  and  averages  20  inches. 

Chambers  Agency,  Inc.,  Maison  Blanche 
Bldg.,  Xew  Orleans.  Sending  out  copy  to 
.Southern  dailies  and  farjn  papers  for  the  Shel- 
cote  Manufacturing  Company,  New  Orleans, 
“Shelcote  Roofing.” 

Scott  A  Scott,  220  West  42nd  street, 
Xew  York,  are  sending  orders  to  a  list  of  On¬ 
tario  newspapers  and  class  publications  for 
Korein  tabules,  an  obesity  remedy,  and  Kotalko, 
a  compound  for  the  hair  and  scalp. 


Daily  Story 

FOIt  THE 

CHILDREN 

HY 

Howard  R.  Garis 

FEATl  IEIXti  THE  I  AMOl'S 


A  STEADY  FAVORITE 


THE  McCLURE 
NEWSPAPER  SYNDICATE 

873  Fourth  Ave.,  New  York  City 


N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Placing  orders  with  Canadian 
publications  for  Tetley’s  Tea. 

Advertising  Service  Company,  Toronto. 

Sending  orders  to  a  list  of  dailies,  farm  p^ers 
and  magazines  for  the  Dominion  Battery  Com¬ 
pany.  Limited,  Toronto,  manufacturing  “Reli¬ 
able’*  flashlights  and  batteries. 

Norris-Patterson,  Ltd.,  10  East  Adelaide 
street,  Toronto.  Sending  orders  and  copy;  to 
list  of  farm  pai$ers  and  technical  publications 
for  the  Canadian  Oil  ('ompantes,  Limited,  To¬ 
ronto,  manufacturing  “EN-AR-CO”  motor  oils 
and  “White  Rose”  gasolene.  Also  using  large 
space  in  trade  papers  for  the  Diamond  State 
Fibre  Co.  of  Canada,  making  vulcanized  fibre 
products  for  electrical,  railway,  and  industrial 
purposes. 

^  Matteson-Fogarty-Jordan  Company,  140 

X.  Dearborn  street,  Chicago,  is  now  handling 
the  advertising  of  Mills  &  Gibb  Corporation, 
textiles,  New  York  City. 

Baker  Advertising  Agency,  Bay  street, 

Toronto.  Using  technical  and  trade  publica¬ 
tions  to  advertise  “Vulcanite”  roll  roofings  and 
asphalt  shingles,  manufactured  by  the  Beaver 
Company,  Ltd.,  Thorold,  Ont.,  and  Buffalo. 

Federal  Advertising  Agency,  London,  Ont. 

Has  secured  the  advertising  account  of  the  On¬ 
tario  Equitable  Life  and  Accident  Insurance  Co. 
of  Waterloo.  Copy  will  soon  be  running  regu¬ 
larly  in  daily  newspapers  and  in  financial  and 
insurance  publications. 


WHAT  OUR  READERS  SAY 


Wants  **Cost  Clearing  House 

Oklahoma  City,  Okla. 

To  Editor  &  Publish^:  The  A.  N.  P.  A. 
Commission  on  Cost-finding  was  dismissed  last 
April  by  the  association  at  its  annual  meeting, 
because  the  publishers  were  reluctant  for  some 
reason  to  co-operate  with  the  committee  and 
give  them  the  information  they  sought.  When 
it  was  found  necessary  to  discharge  the  com¬ 
mittee  for  this  reason,  a  distinct  step  back¬ 
wards  was  taken  by  the  publishers  in  general. 

My  experience  as  controller  and  auditor  in 
other  fields  of  endeavor  has  merely  served  to 
emphasize  how  self-satisfied  many  of  our  pub¬ 
lishers  of  the  present  day  are,  with  respect  to 
cost  keeping,  accounting,  and  systematizing  of 
their  business  office. 

I  find  a  woeful  lack  of  cost  and  statistical 
information  and  much  of  that  which  I  have 
seen  is  subject  to  criticism. 

The  almost  universal  method  at  the  present 
time  for  finding  advertising  costs  is  to  deduct 
the  circulation  income  from  the  total  cost  of 
operation,  and  by  the  difference  thus  obtained. 


divide  the  lines  of  paid  advertising  in  onU  *. 

obtain  the  average  cost  per  line  at  advert 
Another  method  being  adopted  by  some  35 
larger  publications  is  to  proportion  their 
ing  costs  as  to  advertising  and  circuS!' 
Editorial  costs  would  be  charged  to  th^^ 
lation,  print  paper  to  advertising  and  ciS? 
tion  as  the  ratio  of  ads  and  news  would 
Each  of  the  operating  items  would  be^ 
cated  under  either  one  of  the  heads  menti^ 
above,  balances  struck,  and  unit  figure*? 
tained.  ^ 

Discussion  starts  immediately  as  to  e^ 
method.  Of  course  the  advertising  and  cSS 
lation  unit  figures  in  each  case  would  be^ 
ferent.  The  latter  method  tends  to  raise  % 
subscription  cost,  in  comparison  with  the  S* 
method,  while  the  first  method  places  this  ff 
den  to  a  great  extent  upon  the  advertiser  ^ 
Operating  reports  and  their  compilitia 
office  systematizing,  mechanical  bookkecoi3 
collection  methods  and  results,  I  know  wouldk 
worthy  of  discussion.  * 

It  seems  to  me  that  the  controllers  and  audit 
ors  of  our  publications  can  do  no  better  serrb 
at  this  time  for  their  publications  themself 
and  for  the  smaller  publications,  than  to  da 
cuss  whole  heartedly  and  with  some  denet 
of  elaboration,  too,  methods  of  scientific  cot 
finding  and  keeping,  and  general  accountim, 
Figures  and  graphs  that  really  show  our  ^ 
lishers  and  owners  definite,  understandable  aad 
tangible  information,  and  not  figures  on  papu 
that  in  sum  and  substance  mean  nothing.^^ 
It  would  be  my  idea  to  have  these  disc* 
sions  appear  on  the  pages  of  Editor  & 
LiSHER  for  the  benefit  of  all  readers,  but  ji 
this  is  not  feasible,  I  should  be  only  toogUdto 
undertake  to  act  as  a  clearing  house  for  tk 
discussions  of  those  interested. 

C  W.  BUGGY, 
Assistant  Business  Manager, 
Oklahoma  Publishing  Compaoy 

1920’s  Advertising  Bill 

Brooklyn,  N.  Y.,  March  1,  1921. 
To  Editor  &  Publisher:  Could  you  give  me 
approximate  amount  of  the  advertising  bill  d 
the  Ignited  States  for  the  year  1920?  I  wouU 
appreciate  it  very  much  if  you  could  divik 
the  hill  as  follows, — newspaper  advertisitg, 
magazine  advertising,  miscellaneous,  includi^ 
direct  mail,  bill  boards,  etc. 

X.  F.  MULHERN. 

Editorial  Note:  Approximate  1920  adver¬ 
tising  hill  for  all  media — newspapers,  nun 
zines,  farm  papers,  trade  papers,  hillboa^ 
direct  mail,  etc.,  was  $850,000,000.  Newspaper 
advertising  is  estimated  to  have  amounted  ti 
$700,000,000.  This  was  divided  about  $500,- 
000,000  local  and  $200,000,000  national  adw 
tising.  Magazine  advertising  ran  betweei 
$105,000,000  .and  $110,000,000.  The  rest  of  tk 
$850,000,000  was  spent  in  direct  mail  and  n 
the  other  forms  of  miscellaneous  advertisiig, 


LOOKING  for  a 

GOOD  HOE  PRESS? 


TTERE’S  a  Hoe  right  angle  press,  20  pages  straight,  40  pages 
collect,  2  to  1  impression  cylinders  with  Kohler  system  con¬ 
trol,  50  H.P,  and  71/^  H.P.  direct  current,  220-volt  motors.  With 
this  press  and  drive  are  included  a  matrix  rolling  machine,  cast¬ 
ing  box,  plate  shaver,  tail  cutter,  three-ton  metal  pot,  pump,  gas 
burners  and  10  chases.  The  press  has  a  capacity  of  24,000  eight, 
ten,  twelve,  sixteen,  twenty  or  twenty-four-page  papers  per  hour 
and  12,000  twenty-eight,  thirty-two,  thirty-six  and  forty-page 
papers  per  hour.  Eight-eolumn  pages  with  21l/^-inch  columns. 

t 

This  entire  outfit  can  be  purchased 
for  $7,500.00  and  on  terms  to  suit 

Any  newspaper  wishing  to  extend  its  press  facilities  should  write 
at  once.  Immediate  delivery. 


THE  HARTFORD  TIMES 

HARTFORD,  CONN. 

We  also  have  a  number  of  direct  current  Linotype  motors,  a  Semi-Auto¬ 
plate  and  a  Universal  job  press.  Exceptional  bargains — all  of  them. 


Editor  &  Publisher  for  March  12,  1921  ' 


In  DENVER,  Colo. 

”Out  Where  the  West  Begins” 

BUSINESS  IS  GOOD 


Denver,  Colorado,  Feb.  25,  1921. 

Mr.  Frank  I.  Carruthers, 

Advertising  Manager,  Denver  Post, 

Denver,  Colorado. 

Pear  Sir: 

The  business  and  industrial  situation  of  Denver,  which  is  the  financial  and 
distributing  center  of  the  Rocky  Mountain  Region,  is  so  well  balanced  owing  to 
the  diversified  resources  and  products  that  the  failure  of  even  one  or  two 
principal  sources  of  income  would  not  cause  excessive  depression. 

Agriculture,  livestock,  precious  metal  and  coal  mining,  manufacturing,  beet 
sugar,  oil  and  oil  shale,  packing  house  products;  hundreds  of  thousands  of 
acres  of  virgin  forests  and  our  scenic  attractions  called  “The  Switzerland  of 
America;’^  each  one  of  tremendous  potential  income  drawing  power  in  itself 
assures  a  stable  and  enduring  progress. 

While  Colorado  always  went  “over  the  top“  in  each  and  every  call  and 
demand  of  the  war,  we  never  were  unduly  disturbed  by  the  extremes  of  enthusi¬ 
asm  or  depression,  and  the  same  condition  exists  during  this  present  re-adjust¬ 
ment  period,  which  is  both  economic  and  necessary  for  the  establishment  of 
progress  and  prosperity. 

Yours  very  truly, 

GEO.  T.  WELLS, 

Chairman,  Agricultural  and  Live  Stock  Committee,  Colorado  Bankers'  Ass'n. 


Denver,  Colo.,  Feb.  26,  1921. 


The  Denver  Post,  Denver,  Colo.,  Feb.  26,  1921. 

Denver,  Colo. 

Attention  Mr.  Frank  Carruthers. 

Gentlemen: 

In  reply  to  your  inquiry  as  to  how  we  have  found  business  during  the  past 
several  months,  we  are  very  glad  to  state  to  you  that  we  are  agreeably  surprised 
the  way  our  business  has  held  up  during  the  latter  half  of  1920  and  the  first  two 
months  of  1921.  Our  business  has  been  only  slightly  less  than  during  tlK  same 
period  in  1919  and  1920. 

We  have,  of  course,  found  it  necessary  to  go  after  business  more  aggressively, 
and  might  add  that  we  believe  the  fact  that  our  business  has  held  up  so  well,  is 
due  largely  to  the  fact  that  we  have  carried  on  a  very  aggressive  advertising 
campaign  in  the  columns  of  your  paper  during  the  period  mentioned  above. 

This  situation  seems  to  us  to  be  a  case  of  increasing  sales  effort,  both  in  an 
active  and  in  a  publicity  way,  to  overcome  the  tendency  on  the  part  of  buyers 
to  postpone  action. 

We  are  looking  forward  to  an  active  spring  and  summer  season  in^our  line, 
and  you  may  depend  upon  our  continuing  and  enlarging  upon  the  advertising 
which  we  have  been  doing  in  your  paper. 

Yours  very  truly, 

THE  MILLER-RAY  MOTOR  COMPANY, 

By  Thos.  M.  Ray,  Secretary  Manager. 


The  Denver  Post,  Denver,  Colo.,  Feb.  24,  1921. 

Denver,  Colorado. 

Dear  Sir: 

The  question  frequently  is  propounded  to  this  organization  regarding 
business  conditions  in  Denver,  and  whether,  according  to  our  advices,  these 
conditions  are  comparable  to  those  represented  to  exist  in  many  of  the  industrial 
centers  of  the  East.  Based  upon  the  best  information  available,  our  reply  is  as 
follows: 

From  practically  every  standpoint  general  industrial  and  business  conditions 
arc  very  good  in  Denver  and  throujihout  Colorado  at  this  time.  We  are  and 
have  been  peculiarly  fortunate  in  having  nothing  akin  to  industrial  stagnation  or 
conspicuous  lessening  of  business  activity.  Fortunate  for  this  region  there  was 
not  that  industrial  expansion  incident  to  the  “world  war“  which  prevailed  in 
many  Eastern  centers,  and  for  this  reason  there  was  not  the  curtailment  of 
industrial  activity  which  was  witnessed  in  many  sections  of  the  East  when  the 
war  closed.  Our  business  was  somewhat  above  normal  during  the  war  period, 
and  while  there  has  been  some  decline  from  pre-war  conditions,  there  has  been 
no  serious  decline  in  industrial  orders  nor  cancellation  of  employment. 

Therefore,  we  say,  while  building  conditions  have  not  been  fully  restored  to 
normal,  and  there  is  sodfe  want  of  activity  in  these  lines,  Denver  has  been 
signally  free  from  industrial  depression,  strikes  or  curtailment  of  work  and 
wages. 

Conditions  with  respect  to  finances,  employment  and  merchandising,  there* 
fore,  may  be  said  to  be  distinctly  favorable,  and  the  outlook  is  in  every  respect 
encouraging.  This  is  true  as  to  agricultural  and  industrial  production,  wholesale 
and  retail  merchandising,  according  to  the  best  advices  we  have  for  this  Rocky 
Mountain  region,  of  which  Denver  is  the  industrial  and  financial  center. 

Very  respectfully  yours, 

DENVER  CIVIC  AND  COMMERCIAL  ASSOCIATION, 

By  Arthur  J.  Dodge,  Business  Manager. 


Denver,  Colorado,  Feb.  24,  1921. 

Mr.  Frank  Carruthers, 

Advertising  Manager  Denver  Post. 

Dear  Mr.  Carruthers: 

Replying  to  your  inquiry  as  to  the  condition  of  our  recent  business — we  are 
very  well  satisfied  indeed.  Barring  the  slight  depression  we  always  feel  just 
after  Christmas,  we  have  found  business  just  a  little  better  than  usual. 

Both  our  city  sales  (piano  and  playerpiano)  and  the  Victrola  departments 
have  shown  handsome  gains  over  the  corresponding  period  of  last  year. 

This  is  the  best  evidence  we  know  that  business  is  good,  and  we  are  very 
sure  that  if  this  is  true  of  the  music  business  in  Colorado,  it  must  be  true  of 
business  in  general. 

Cordially  yours, 

THE  KNIGHT-CAMPBELL  MUSIC  CO., 

Burt  Wells,  Publicity  Manager. 


Denver,  Colo.,  March  2,  1921. 

Editor,  The  Denver  Post, 

Dear  Sir: 

Replying  to  your  inquiry  of  recent  date  as  to  the  present  condition  and 
future  outlook  for  business  in  Denver  and  Colorado,  will  say,  that  we  have  felt 
none  of  the  depression  complained  of  in  other  sections.  We  are  very  optimistic 
as  to  the  future  out-look,  and  believe  the  un  employment  that  seems  so  general  in 
other  sections  will  be  negligible  here,  for  the  contemplated  vast  projects  in  road 
building,  irrigation  and  land  reclamation  throughout  the  West,  together  with  our 
wonderful  Mineral  and  Agricultural  resources  yet  only  partially  developed, 
assure  the  employment  of  all  who  want  to  work,  and  we  look  confidently  forward 
to  years  of  continued  growth  in  population  and  business  prosperity. 

Respectfully  yours, 

THE  MAY  COMPANY. 

Wm.  Mead,  Manager. 
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The  DENVER  POST 


it  published  at  Denver,  Colorado.  Its  circulation  daily  averaye,  128,000.  Sunday  averace,  158,000.  It  covers  Colorado,  Wyoming  and  New  Mexico.  Its  Sunday 
circulation  is  greater  than  all  the  other  dailies  published  in  these  three  states.  Member  A.  B.  C. 


Publishers’  Representatives: 


New  York,  225  Fifth  Avenue 
^icago,  72  West  Adams  St. 


CONE,  HUNTON  &  WOODMAN,  INC., 

Atlanta,  Constitution  Building 


Detroit,  American  Building 
Kansas  City,  Victor  Building 
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E  D  I 


THE  STANDING  OF  NEWSPAPER  MEN 

PRESIDENT  HARDING  is  to  be  commended 
for  re-establishing  direct  contact  with  the  public 
through  the  accredited  representatives  of  news¬ 
papers  and  news  services  located  in  Washington. 
The  continuation  of  the  practice  of  meeting  with 
these  representatives  at  stated  intervals  will  not  rest 
on  the  relations  existing  between  the  Administration 
and  their  recognized  newspapers  and  news  services, 
but  in  the  ability  of  the  correspondents  to  protect 
the  President  from  the  tipsters  and  hangers-on  who 
are  constantly  using  the  newspaper  profession  as 
a  cloak. 

There  is  no  profession  in  America  that  suffers 
more  each  day  in  the  big  and  little  cities  of  the 
countrj'  because  of  the  activities  of  unscrupulous 
parasites  than  journalism.  Newspaper  men  are 
themselves  to  blame,  in  many  instances,  because  they 
have  made  no  concerted  move  to  clean  their  ranks. 
In  other  words  they  have  established  no  recognized 
standard  of  practices  based  on  honesty.  The  black 
sheep  have  been  permitted  to  run  with  the  flock  as 
regular  members  with  immunity  and,  profit  to  them¬ 
selves  at  a  price  that,  in  many  instances,  has  brought 
distrust  on  the  entire  calling. 

The  inroads  that  the  dishonest  have  made  in  break¬ 
ing  down  the  confidence  of  men  in  high  places  within 
the  last  few  years  is  appalling.  It  is  doubtful  if 
newspaper  men  themselves  realize  the  damage  that 
has  been  done  to  them  by  the  dishonest  ones  in  their 
very  midst  who  fawn  over  them  and  call  them 
“brother.” 

Not  only  have  the  activities  of  these  men  brought 
dishonor  on  the  individual  members  of  the  newspaper 
profession  who  are  true  to  the  highest  ideals  and  best 
traditions  of  journalism,  but  also  upon  organizations 
whose  business  is  conducted  upon  the  highest  possible 
plane  of  honesty,  truthfulness  and  fairness. 

In  some  cases  the  practices  of  these  black  sheep 
have  actually  reached  the  level  of  blackmail  and 
plain  graft,  but  owing  to  the  absence  of  laws  for  the 
protection  of  the  press  as  an  institution,  they  continue 
to  carry  on  their  business  in  an  openly  brazen 
manner. 

A  man  in  position  to  know  recently  estimated  that 
one  thousand  leaders  in  the  business,  industrial  and 
professional  life  are  paying  annual  tribute  to  these 
journalistic  parasites  under  the  impression  that  it  is 
eventually  going  to  find  its  way  into  the  bank  ac¬ 
counts  of  reputable  newspaper  men  and  newspaper 
institutions.  A  favorite  method  is  to  play  on  the 
name  of  established  newspaper  institutrons  in  order 
to  deceive  prospective  customers. 

Newspaper  men  would,  themselves,  be  shocked  if 
they  would  stop  to  consider  how  widespread  this 
practice  has  become  in  recent  years. 

Many  men,  who  for  the  best  interest  of  the  coun¬ 
try  should  have  the  highest  respect  for  the  news¬ 
paper  profession,  hold  it  in  contempt  because  of  their 
experiences  with  the  tribe  that  steals  frtim  behind 
the  mask  of  its  name. 

In  many  cities  there  have  been  spasmodic  efforts 
to  stamp  out.  or  at  least  expose,  such  dishonesty 
locally;  in  St.  Louis  the  American  Journalists’  .\s- 
sociation  has  done  notable  work  along  this  line,  but 
this  is  not  enough. 

Washington  correspondents  occupy  an  enviable 
position  in  the  newspaper  profession ;  they  are 
looked  upon  as  leaders  and  they  can  render  an  un¬ 
usual  service  to  the  country  by  cleaning  their  own 
ranks  and  setting  an  example  for  the  rest  of  the 
country  by  the  establishment  of  a  standard  of  prac¬ 
tices  that  will  protect  not  only  Presidents  and 
Cabinet  members,  but  all  others  from  the  un¬ 
scrupulous. 

THE  TIME  TO  DO  IT  IS  NOW. 


k  S.M-ESM.\N  can  sell  more  goods  if  he  starts 
working  early  and  quits  late  every  day.  By 
applying  the  same  policy  to  advertising  the  wide¬ 
awake  business  bouse  finds  the  customers  for  the’ 
salesman  and  prevents  lost  motion. 


W/^E  j)rogress,  but  do  we  change?  The  subject  up 
^  for  discussion  at  the  first  dinner  of  the  Sphinx 
Ch'b.  held  twenty-five  years  ago.  was  “.Are  Adver¬ 
tising  Rates  Too  High?”  The  answer,  as  it  was  in 
18%.  is.  “No.” 


What  do  xve  plant  when  we  plant  the 
tree? 

We  plant  the  ship,  zchich  will  cross  the 
sea. 

IVc  plant  the  mast  to  carry  the  sails; 

We  plant  the  planks  to  ztnthstand  the 
gales — 

The  keel,  the  keelson  and  beam  and 
knee : 

IVe  plant  the  ship  zvhen  xve  plant  the 
tree. 

What  do  zee  plant  zvhen  we  plant  the 
tree? 

We  plant  the  house  for  you  and  me. 

We  plant  the  rafters,  the  shingles,  the 
floors, 

W e  plant  the  studding,  the  laths,  the 
doors. 

The  beam  and  siding,  all  parts  that  be: 

We  plant  the  house  zvhen  zve  plant  the 
tree. 

What  do  zve  plant  when  we  plant  the 
tree? 

A  thousand  things  that  we  daily  see; 

W e  plant  the  spire  that  out-towers  the 
crag. 

We  plant  the  staff  for  our  country’s  flag. 

We  plant  the  shade,  from  the  hot  sun 
free: 

We  plant  all  these  when  we  plant  the 
tree. — Henry  Abbey. 


J)R.  CHARLES  B.  PINKHAM,  secretary  of  .th'J» 
Board  of  .Medical  Examiners  of  California,  is 
the  latest  recruit  to  the  growing  number  of  members 
of  tbe  medical  profession  who  believe  that  adver¬ 
tising  should  be  taken  up  to  combat  present  popular 
publicity  that  is  being  used  in  an  effort  to  break 
down  public  trust  in  the  practices  of  their  calling. 
He  did  not  over-state  the  case  when  he  told  the 
members  of  the  Council  on  Medical  Education,  meet¬ 
ing  in  Chicago  this  week,  that  the  medical  profession 
should  educate  the  mas.ses.  The  more  progressive 
physicians  have  realized  this  for  some  time  and  the 
only  way  it  ean  be  done  quickly  is  through  daily 
newspaper  space. 


^HERE  are  bound  to  be  .some  failures  during  a 
general  business  readjustment  and  the  only  in¬ 
surance  that  you  can  buy  against  being  among  them 
is  used  advertising  space. 
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INTERNATIONAL  SEES  THE  LIGHT 


PRESIDENT  P.  T.  DODGE,  of  the  Internatioiai 
Paper  Company,  is  to  be  congratulated  upon 
quick  reaction  to  sentiment  among  the  publishe, 
who  buy  his  paper  that  the  International’s  doublj. 
barrelled  option  on  prices  either  for  the  second  quar¬ 
ter  or  the  remaining  nine  months  of  1921,  was  m 
calculated  to  give  them  the  benefit  of  descenduq 
prices. 

In  setting  the  International  price  for  the  month 
of  April,  May  and  June  at  the  level  of  the  Canadia 
Export  Paper  Company,  $110  a  ton,  Mr.  Dodge  hj 
acted  not  only  in  the  interests  of  his  customers  bj 
also  in  those  of  his  own  concern.  One  of  theoutstaoi 
ing  evils  of  the  1920  market  was,  not  the  extremdi 
high  price  of  paper,  but  the  fluctuations  of  the  piitj 
which  placed  publishers  not  protected  by  a  supph 
sufficient  for  their  needs  at  a  decided  disadvantag 
with  competitors  who  were  so  protected. 

This  evil,  so  far  as  it  would  have  affected  og. 
tomers  of  the  International  Company  who  are  is 
competition  with  those  of  the  Canadian  Export  fim 
is  avoided  for  the  next  three  months  by  the  Into 
national’s  latest  action. 

.As  to  Option  “B”  in  the  International’s  offer  oi 
mid-February,  which  is  set  aside  by  President  Dodpi 
March  announcement,  there  seems  to  have  been  littk 
doubt  in  the  minds  of  publishers.  Mr.  Dodge’s  stafr 
ment  that  “a  very  large  proportion”  of  the  companfi 
customers  preferred  to  remain  on  the  quarterly  at- 
justment  basis  at  $114  a  ton  for  the  second  quart? 
rather  than  tie  themselves  up  for  the  year  at  $1# 
indicates  that  most  of  the  publishers  concent; 
agreed  with  Editor  &  Publishkr  that  the  Intr 
national  was  “digging  in”  and  that  the  interests  ; 
newspapers  would  be  best  conserved  by  disrcgardiij 
the  paper  company’s  expressed  solicitude  that  pc- 
Ushers  be  in  a  position  to  definitely  calculate 
costs  for  the  remainder  of  1921. 

Reduced  costs  are  what  publi.shers,  as  well  as  a 
International,  are  seeking  and  they  can  be  seciirs 
by  neither  in  the  presence  of  agreements  to  ma:- 
tain  present  sales-price  levels  until  1922.  The  iier- 
papers,  as  well  as  the  International,  are  to  bee ^ 
gratulated  upon  the  latter’s  firm,  if  belated,  grasp" 
this  truth. 


THE  RIGHT  BEGINNING 

POST.M ASTER-GENERAL  HAYS  is  making 
very  good  beginning  in  putting  the  Po: 
Service  on  an  efficient  basis.  It  is  true  thatl»| 
has  not  yet  had  time  to  take  any  decisive  action, 
if  his  first  announcement  to  the  employees  of  tinl 
department  is  a  criterion  of  what  we  can  exprty 
many  of  the  present  .  evils  should  disappa^ 
rapidly. 

Mr.  Hays  displays  the  proper  conception  of  M 
purposes  and  functions  of  the  department  which  lij 
has  been  selected  to  head  when  he  says : 

“The  Postal  establishment  is  not  an  institution  f 
profit  or  politics,  it  is  an  institution  for  service,  a*| 
it  is  the  President’s  purpose  that  every  effort  si 
be  made  to  improve  that  service.  Every  effort  si 
be  made  to  humanize  the  industry.  Labor  is  not 
commodity.” 

If  that  is  to  be  the  new  motto  in  operating 
department,  needed  improvements  in  service  are  ss^ 
to  result  immediately.  The  present  evils  of  the 
vice  are  not  the  fruit  of  any  one  administration 
They  are  the  fruits  of  twelve  years  of  disregard 


the  public’s  right  to  service. 

That  Mr.  Hays  has  a  clear  insight  into  the  prosrt 
evils  of  the  service  is  di.sclosed  liy  his  reference* 
the  human  clement  that  is  such  an  important  elein^ 
in  the  handling  of  the  mails.  Take  the  case  of  ' 
New  A’ork  office  as  an  example.  .A  large  P***® 
second  class  mail  originates  here  and  has  been  In* 
died  under  the  direction  of  a  man  who  after 
years  of  service  has  been  steadily  superseded* 
power  and  position  and  unfairly  treated  in  » 
adjustments  during  the  last  few  years. 

In  Courtland  Smith,  the  new  First  .Assistant 
mas'er  General,  the  newspapers  have  a  man 
thoroughly  understands  their  postal 
combined  with  the  first  announcement  of  his  Bw 
they  should  have  every  rea.son  to  feel  that 
wrongs  that  have  hampered  them  in  the  condn®  BM 
their  business  will  be  obliterated,  B" 
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PERSONAL 


igflX  R.  R-^THOM,  editor  of  the 
Providence  Journal,  received  a  gold 
j  silver  loving  cup  March  5  at  a 
Luet  given  in  his  honor  by  the  direc- 
of  the  Journal  Company.  The  oc- 
liion  was  the  fifteenth  anniversary  of 
,  Rathom’s  connection  with  the  Jour- 
to  which  paper  he  went  from  the 
liagt)  Record-Herald  in  1906.  There 
ns  a  larg«  attendance  of  leading  citi- 
of  the  State.  Rt.  Rev.  James  De 
f  Perry,  Bishop  of  Rhode  Island, 
Or.  \V.  H.  P.  Faunce,  president  of 
jrown  University,  were  among  the 
peakers.  Stephen  O.  Metcalf,  president 
the  company,  acted  as  toastmaster. 
Eric  W.  Allen,  dean  of  the  Depart- 
gnt  of  Journalism  at  the  University  of 
yegon,  has  left  to  visit  schools  of 
lomalism  throughout  the  East.  He  is 
iiO  attending  the  National  Editorial 
.ssociatioii  at  St.  Augustine,  Fla.  E. 
Brodie,  of  Oregon  City,  vice-presi- 
t  of  the  National  .\ssociation  is  also 
ihh  the  party. 

Robert  Edwards,  editor  and  publisher 
the  Calgary  (Alta.)  Eye-Opener,  is 
liiitiBg  Toronto  for  the  first  time  in 
liars.  Other  prominent  newspapermen 
town  are  S.  Morgan  Powell,  dramatic 
tic  of  the  Montreal  Star,  and  John 
[elson,  managing  editor  of  the  Vancou- 
(B.  C.)  World.  The  former  is  here 
see  “Way  Down  East,”  Griffith’s 
#ctacular  film  play  which  Quebec’s 
refused  to  pass. 

J.  B.  Fleisher,  editor  of  the  Japan 
idvcniser  and  the  Trans- Pacific  Maga- 
pe,  in  Tokio,  spoke  at  a  meeting  in  the 
[alional  Arts  Club,  New  York,  Sunday 
ming.  In  copying  European  and 
■rican  methods  of  government,  he 
Klared.  Japan  has  learned  militarism 
png  with  progress. 

W.  A.  Curley,  managing  editor  of  the 
Evening  American,  delivered  a 
al  lecture  this  week  before  the  Jo- 
Medill  School  of  Journalism  stu¬ 
ns  and  their  friends  on  “The  Field 
the  Metropolitan  Evening  Newspa- 
.”  This  was  the  second  of  a  series 
lectures  arranged  to  supplement  the 
I’s  regular  course. 

Cyrenus  Cole,  editor  of  the  Cedar 
ipids  (la.)  Republican  and  Times,  has 
elected  chairman  of  the  executive 
mmittee  of  the  agricultural  bureau  of 
e  local  Chamber  of  Commerce. 

E-  M.  Carr,  editor  of  the  Manchester 
a)  Democrat,  has  resigned  as  post¬ 
aster  here,  a  position  he  has  held  for 
« last  six  years. 

\V.  Y.  Morgan,  editor  and  publisher 
the  Hutchinson  (Kan.)  News,  is  on 
trip  to  the  West  Indies,  where  he  will 
end  several  weeks. 

John  J.  Williams,  managing  editor  of 
*  Joplin  (Mo.)  Herald,  and  Mrs.  Mary 
ay  Coffee  were  married  recently.  The 
nom  is  State  commander  of  the  .Amer- 
|*n  Legion  in  Missouri. 

Clyde  E.  Mutchmore.  managing  editor 
the  Ponca  City  (Okla.)  Daily  News 
vice-commander  of  the  Oklahoma 
#ni(rican  Legion,  is  one  of  the  Sooner 
tie  newspapermen  leading  in  the  cam- 
against  the  non-Partisan  League. 
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Prank  C.  Gilchriese.  formerly  of  the 
jtinalo  Commercial  citv  staff,  is  now 
w  copy  desk  of  the  Buffalo  En- 
Vrer. 

Obenauer,  formerly  of  the 
■n  alo  Evening  News  sport  department, 
hack  into  newspaper  work  long 
'“Rh  to  cover  the  American  Bowling 
Buffalo  for  the  .Asso- 
*  Press  and  for  the  Buffalo  Ex- 
ns. 
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Hector  B.  McKinnon,  for  the  past 
eight  years  on  the  agricultural  pages  of 
the  Toronto  Globe,  is  now  representing 
that  paper  in  the  press  gallery  of  the 
Ontario  Legislature.  Gordon  Smith  re¬ 
mains  on  the  farm  pages  and  is  assisted 
by  his  father,  W.  L.  Smith. 

W.  E.  McTaggart,  of  Vancouver,  is 
filling  the  editorial  chair  of  the  Vernon 
(B.  C.)  News,  while  J.  A.  McKelvie, 
M.  P.,  its  editor,  is  attending  the  ses¬ 
sions  of  the  House  of  Commons  at 
Ottawa. 

William  Philip  Simms,  who  is  on  his 
way  to  the  Far  East  for  the  United 
Press,  was  a  guest  of  the  British  Colum¬ 
bia  Institute  of  Journalists  at  Vancouver 
recently.  Mr.  Simms,  through  his  work 
at  British  General  Headquarters  during 
the  war  for  the  U.  P.,  is  well  acquainted 
with  British  and  Canadian  newspaper 
men. 

Miss  Mae  Norton,  a  writer  on  the 
Portland  (Ore.)  Telegram,  and  Brod¬ 
erick  O’Farrell,  ati  actor  of  the  Baker 
stock  company  of  the  same  city,  are 
engaged  and  their  marriage  will  occur 
in  June. 

Dale  Wilson,  late  of  the  Minneapolis 
Tribune,  is  reading  copy  for  the  St. 
Paul  Daily  News. 

Spencer  Bull,  of  the  Chicago  Tribune, 
and  Hudson  Hawley,  of  the  United 
News,  are  recent  additions  to  the  staff 
of  .American  correspondents  in  Paris, 
and  have  joined  the  Anglo-.American 
Press  Association. 

Henry  W.  Francis,  Paris  correspond¬ 
ent  of  the  Cross-Atlantic  Newspaper 
Service,  will  arrive  in  New  York  about 
March  12  on  the  France.  He  will  return 
to  Paris  ten  days  later,  taking  with  him 
his  four-year-old  son,  Philip,  whom  he 
has  not  seen  for  nearly  two  years. 

Henry  Noble  Hall  has  been  appointed 
Paris  correspondent  of  the  Foreign 
Press  Service,  Inc.  William  G.  Shep¬ 
herd,  European  manager  of  the  service, 
IS  now  in  Berlin  organizing  the  Berlin 
bureau. 

Charles  N.  Fiedelson,  former  judge 
of  the  juvenile  court  at  Savannah,  Ga., 
and  for  the  past  year  editor  of  the  Wil¬ 
mington  (N.  C.)  Star,  expects  to  shortly 
return  to  Savannah  to  resume  the  prac¬ 
tice  of  law.  He  has  resigned  as  editor 
of  the  Star. 

H.  L.  Watkins,  who  for  the  past  sev¬ 
eral  years  has  been  editor  of  the  Pen- 
.sacola  (Fla.)  Journal,  has  resigned  and 
is  again  in  the  editorial  department  with 
the  Columbus  (Ga.)  Ledger,'  in  charge 
of  its  “Vanity  Fair”  department. 

Sean  Conway,  lately  court  reporter 
and  editorial  writer  for  the  Bridgeport 
(Conn.)  Star  has  resigned  and  will  tour 
the  United  States  under  the  auspices  of 
the  L'riends  of  Irish  Freedom. 

Miss  Elida  Bedell,  formerly  feature 
writer  for  the  Bridgeport  (Conn.)  Sun¬ 
day  Po.st  and  lately  engaged  in  special 
writing  in  New  York  City,  is  back  in 
Bridgeport  as  editor  of  the  Times’  movie 
page. 

Norman  Shannon  Hall,  former  lieu¬ 
tenant  with  the  A’ankee  division  over¬ 
seas,  has  resigned  as  police  reporter  for 
the  Bridgeport  (Conn.)  Post  and  will 
write  for  service  men’s  publications. 

Harry  Hansen,  literary  editor  of  the 
Chicago  Daily  News,  was  one  of  the 
week’s  visitors  to  New  A'ork. 

Edward  M.  Perkins,  editor  of  the  Le- 
Roy  (N.  Y.)  Gazette-News,  accom¬ 
panied  by  Mrs.  Perkins,  is  enjoying  a 
winter  vacation  in  Florida. 

■Annesly  Burrows,  blind  author  and 
former  Detroit  newspaperman,  now  liv¬ 
ing  in  Barrie,  Ont.,  has  suffered  a  para¬ 
lytic  stroke  and  is  critically  ill,  accord¬ 
ing  to  word  just  received  by  relatives 
in  Detroit. 

Thomas  F.  Flaherty,  lately  with  the 
Bridgeport  (Conn.)  Times,  has  suc- 


FOLKS  WORTH  KNOWING 


^  ,L.  PERKINS,  founder  of  the  Per- 

*  kins  Service  for  promoting  classi¬ 
fied  advertising,  has  been  appointed 
classified  adver¬ 
tising  director  of 
the  New  York 
American  and 
the  Chicago 
Herald  -  Exam¬ 
iner.  He  will 
continue  the 
Perkins  Service, 
with  main  offices 
in  New  York,  al¬ 
though  he  is  not 
yet  ready  to 
name  the  active 
manager. 

Mr.  Perkins,  who 
edits  the  classified  advertising  depart¬ 
ment  news  of  Editor  &  Publisher,  has 
seen  service  with  the  Hearst  newspapers 
before.  A  native  of  Indiana,  he  started 
newspaper  work  as  a  carrier  for  the  In¬ 
dianapolis  News,  attended  Leland  Stan¬ 
ford,  Jr.,  University  in  California, 
worked  for  the  college  daily  and  as  cor¬ 
respondent  for  San  Francisco  papers 
and  spent  his  vacations  on  daily  papers 
in  Bakersfield. 

After  being  graduated  he  started  an 
advertising  service  agency  in  Los  An¬ 
geles  and  became  interested  in  “want 
ads.”  He  joined  the  classified  staff  of 
the  Los  .Angeles  Examiner,  spent  several 
years  hs  assistant  classified  manager,  rose 
to  the  head  of  the  department  and  then 
was  called  to  New  York  to  take  charge 
of  classified  for  the  American.  While 
with  the  American  he  was  sent  on  tem¬ 
porary  missions  to  the  other  Hearst 
papers  to  build  up  their  classified  depart¬ 
ments.  After  several  years  he  joined 
the  Chicago  Daily  News  as  counsellor 
and  classified  sales  promoter,  then  went 
with  Grieg  &  Ward,  Inc.,  as  manager  of 
its  newspaper  promotion  department. 
He  started  the  Perkins  Service  over 
a  year  ago,  was  the  chief  organizer  of 
the  National  -Association  of  Newspaper 
Classified  Managers. 


ceeded  Norman  S.  Hall  on  the  staff  of 
the  Bridgeport  Post. 

Frank  Poeton,  of  Chicago,  is  now  con¬ 
nected  with  the  editorial  staff  of  the 
Eastern  Underwriter,  New  A'ork. 

Miss  Dorothy  King,  formerly  of  the 
Springfield  Republican  and  later  of  the 


advertising  department  of  Forbes  & 
W'allace  Department  Store,  Springfield. 
Mass.,  has  rejoined  the  staff  of  the  New 
Bedford  (Mass.)  Standard,  succeeding 
Celian  Ufford  on  the  copy  desk. 

Celian  Ufford,  of  the  New  Bedford 
Standard  staff  has  abandoned  newspaper 
work  to  enter  the  Unitarian  ministry. 
He  will  take  up  his  studies  at  the  Theo¬ 
logical  Seminary  at  Meadville,  Pa.,  on 
March  12. 

Charles  G.  Duffy,  of  the  -Aroostook 
Daily  News  of  Houlton,  Me.,  has  joined 
the  staff  of  the  New  Bedford  Standard. 

George  A.  Hough,  Jr.,  news  editor  of 
the  New  Bedford  Standard,  came  to 
New  A'ork  March  5  to  attend  the  annual 
New  A’ork  World  staff  dinner. 

Edward  McKernon,  New  England 
correspondent  of  the  Associated  Press, 
and  others  from  the  Boston  office  were 
the  guests  of  Benjamin  H.  .Anthony, 
publisher  of  the  New  Bedford  Standard, 
March  11.  The  Associated  Press  men 
will  be  the  guests  of  honor  at  a  dinner 
given  by  Mr.  Anthony  at  the  Wamsutta 
Club. 

Thomas  Walker,  formerly  of  the 
Brockton  (Mass.)  Times,  has  joined 
the  copy  desk  staff  of  the  Boston  Herald. 

Frank  McDermott  has  resigned  from 
the  staff  of  the  Worcester  (Mass.)  Tele¬ 
gram  and  has  rejoined  the  Brockton 
Enterprise. 

D.  Murray  Travers,  formerly  man¬ 
aging  editor  of  the  Fitchburg  (Mass.) 
News,  has  resigned  as  assistant  city 
editor  of  the  Brockton  Enterprise  and 
will  become  county  editor  of  the  Worces¬ 
ter  Telegram. 

James  H.  Burke,  sporting  editor  of  the 
Brockton  (Mass.)  Enterprise,  has  been 
forced  to  take  a  vacation  owing  to  his 
health.  Robert  Riordan  is  substituting 
during  his  absence. 

Edwin -G.  Lawrence,  at  one  time  spe¬ 
cial  writer  for  Women’s  Wear,  New 
A'ork,  and  recently  associate  editor  of 
the  Athol  (Mass.)  CFhronicle,  has  been 
engaged  as  editorial  writer  on  the  Miami 
(Fla.)  Herald.  Mr.  Lawrence  is  an 
author  of  books,  “Sidelights  on  Shake¬ 
speare”  being  his  latest  production. 

Wallace  Thompson,  former  reporter 
on  the  old  Topeka  (Kas.)  Herald,  later 
with  the  Topeka  Capital,  and  for  the 
past  ten  years  a  resident  of  Mexico,  has 
written  a  book,  “The  People  of  Mexico.” 

M  iss  Mary  Tucker,  University  of 
Columbia  School  of  Journalism  gradu¬ 
ate  and  for  the  past  year  a  writer  on  the 
A’ogue  staff,  has  been  made  Washington 
(Continued  on  page  35) 


C.  L.  Perkins 


The  Haskin  Letter 
is  preserved  in  more 
scrap  books  th^n  any 
otKer  feature  before 
the  reading  public . 
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Tliia  page  U  a  regular 
Weeldj  Feature  of 
E<litor  8l  Publisher, 
deToted  ezclushrely 
to  the  interests  of 
die  newspaper  ad- 
▼ertising  manager. 
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[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


Criticism  of  any  sr- 
tide  or  contributiosi 
should  be  sent  Frd 
Millis,  News  BuiU. 
ing,  Indianapolis. 


SHOULD  NEWSPAPER  OR  AGENCY  PAY 

FOR  THE  TELEGRAMS?  M.  E.  Foster,  publisher,  Houston 

_  Chronicle. 

|~kNE  of  the  state  vice-presidents  has  agency  has  prepaid  a  telegram,  regard-  George  M.  Burbach,  ^vertising  man 
w  .  ,  •  1  ,  r  .u  j  r  xu  ..  ager.  St.  Louis  Post-Dispatch;  Jason 

raised  a  mighty  important  question  less  of  the  need  for  the  message.'  publisher.  New  York  Globe; 

as  to  newspaper  publishers  who  are  It  has  been  my  policy  in  making  in-  „  “  p  T-^.rence  business  manaeer 

now  paying  for  telegrams  sent  by  ad-  Q^nes  of  agencies  in  fact,  practically  Star;  j.  L.  Horn,  manager] 


vertising  agencies. 


all  business  transacted  by  wire,  to  pre- 


As  he  points  out  in  a  letter  written  pay  my  messages,  but  the  reply  invari- 


Rocky  Mount  (N.  C.)  Telegram;  F.  T. 
Carroll,  advertising  manager,  Indian- 


recemly  to  ^L  E.  Foster  president  of  abjy  comes  back  collect.  This  morning 


the  Houston  Chronicle  and  chairman  of  we  had  a  request  from  an  agency  to  a.i  .  r-*  •  a 

the  committee  of  agency  relations  of  the  wire  them  whether  or  not  we  had  re-  u;., 

x.  .  ,  .  •  -  XT  J  X  ■  J  •  X  X-  X  bred  Millis,  secretary-treasurer.  National 

National  Association  of  Newspaper  ceiyed  certain  copy  and  instructions,  to  a„„-:.x;„  ’  Kewsnaner  executives 
Executive,  the  expense  in  one  instance  which  I  replied  prepaid  that  we  had  not  j  c  xv,  t  r  xt 

is  apparently  trivial,  but  in  the  multi-  and  then  had  another  wire  from  them  Indianapolis  News  organiza- 

tiide  of  cases  during  the  year,  the  ex-  collect  pving  revised  instructions  so 

pense  is  quite  considerable.  they  could  get  an  insertion  of  this  copy  .  •  x  .i  j-  .  j  ■ 

T-L-  •  r  xu  X-  X  V  _ _ _  „  vUalion  to  the  directors  and  vice-presi- 

This  IS  one  of  the  questions  to  be  tomorrow.  1  .  x  x  xu  x  r  xu  i  •  -u 

1  X  xx  ■  •  X  t  xx„  “-rx:  i„  1  X  „  1-1  -J  J  dents  to  be  the  guests  of  the  Louisville 

taken  up  at  the  joint  session  of  the  Ihis  looks  to  me.  like  one  sided  ,  1  j  xi  t  •  :ii. 

National  Association  of  Newspaper  Ex-  business,  and  while  I  think  the  pub- 

ecutives  with  the  American  Association  lishers  ought  to  pay  their  share  of  tele-  evening, 

of  Advertising  Agencies  at  the  Atlanta  gram  tolls  in  the  exchange  of  messages  J  ^lad  to  make  hotel  reserva- 

^  eo  •xiix_  -fxx  •  xx  tions  for  anv  of  the  officers  who  will 

Convention.  it  looks  to  me  as  if  the  agencies  ought  m-  r  x; 

Following  is  his  letter  to  Mr.  Foster;  to  be  willing  to  bear  at  least  a  portion  ^ 

“I  am  just  wondering  what  is  3'our  of  the  burden,  particularly  when  the  ex-  ' 

policy  with  reference  to  telegrams  to  change  of  telegrams  is  caused  by  an  RETAILERS  NEED  EDUCATION 

and  from  advertising  agencies.  Think  error  or  oversight  that  occurs  within  «  q  DOW  business  manager  of  the 

we  might  do  some  valuable  work  in  this  the  agency  itself.  Argus-Leader,  writes 

connection  through  you  as  chairman  of  This  expense  in  one  instance  is  ap-  ,^^3,  n,erchants  are  getting  together 

the  Committee  of  Agency  Relations  of  parently  trivial,  but  in  the  multitude  of  ^^ke  a  concerted  effort  to 

the  Association  of  Newspaper  Execu-  cases  durmg  a  year,  the  expense  is  quite  f^rce  reductions  in  local  advertising 

tives,  particularly  in  our  joint  session  considerable  and  I  believe  we  ought  to  ^^e  situation  in  Sioux  Falls  is 

with  the  Four  As  at  Atlanta.  In  all  ake  it  up  and  endeavor  to  get  m^-  the 

my  experience  with  advertising  agencies  bers  of  the  Four  A  s  to  instruct  their  ^^juntry.  The  New  Orleans  and  the 

in  the  exchange  of  telegrams,  I  do  not  subordinates  to  take  care  of  a  portion  (j„  )  papers  have  just  gone  in  a 

recollect  a  single  instance  where  an  of  these  tolls. _ controversy  with  local  merchants. 

- -  ^  ~  It  is  all  a  matter  of  presenting  the 

NOT  ENOUGH  SELLING  waukee  Journal ;  H.  S.  Conlon,  adver-  facts  to  the  retail  merchants.  One  must 

ORGANIZATION  tising  manager.  Grand  Rapids  (Mich.)  appreciate  that  with  decreasing  costs  in 

A  RECENT  check-up  in  the  advertis-  Press;  Battle  Creek,  advertising  man-  practically  every  other  commodity  that 


g  C.  DOW,  business  manager  of  the 
*  Sioux  Falls  Argus-Leader,  writes 
that  local  merchants  are  getting  together 
in  his  city  to  make  a  concerted  effort  to 


ing  methods  were  not  employed.  ¥N  EDITOR  &  PUBLISHER  for  January  15  an  article  on  this  page  compared 

This  condition  is  pretty  well  over  the  present  business  conditions  with  those  after  the  Civil  War.  Here  is  a  chart 
country  For  some  reason  or  other  the  *bat  graphically  illustrates  how.  following  the  Civil  VV'ar,  prices  declined,  much 
average  newspaper  advertising  manager  they  are  doing  now.  This  chart  will  be  very  similar  to  the  one  that  could  be 
u  1  «  1  ;«  made  up  for  15  or  20  years  following  the  Napoleonic  War. 

has  n  lee  i  e  o  g  .  Commodity  prices  over  the  country  in  the  next  decade  or  two  will  follow  very 

a  way  ^  to  go  after  business  aggres-  if  what  has  happened  in  the  past  may  be  taken  as  an  index  of 

sively.  There  are  very  few  cities  in  the  what  will  happen  now.  The  rises  and  falls  may  not  be  identical.  The  period  may 
country  where  the  field  is  being  actu-  not  extend  over  so  many  years.  We  may  not  find  the  sharp  changes  because  of 
ally  combed.  the  elasticity  of  the  present  financial  system. 

_  But  a  conclusion  may  safely  be  drawn  that  for  several  years  to  come  in  suc¬ 
cessive  downward  and  upward  movements,  the  downward  movements  will  be 
THAT  MARCH  20  CONFERENCE  greater  and  will  last  longer. 

Among  the  officers  of  the  .\ssocia-  Newspapers  of  the  country  should  join  in  getting  this  true  state  of  affairs 
tion  who  have  written  or  wired  “over”  with  both  the  manufacturer  and  the  retailer.  More  than  ever  before  will 


that  they  will  be  present  at  the  Louis-  quick  turnover  be  the  key  to  merchandising  success. 

^  _  _ _ _  I  hn  mr*Ql  n#>uL'CfYnn#»r  r#»fYr#*c/*ntQf i\’pc  chntiln  wrerr*  \ 


NOT  ENOUGH  SELLING  waukee  Journal;  n.  S.  Lonlon.  adver-  facts  to  the  retail  merchants.  One  must 

ORGANIZATION  tising  manager.  Grand  Rapids  (Mich.)  appreciate  that  with  decreasing  costs  in 

A  RECENT  check-up  in  the  advertis-  Press;  Battle  Creek,  advertising  man-  practically  every  other  commodity  that 

ing  department  of  a  large  news-  ^Rcr,  Banner  Publishing  Company,  merchants  naturally  would  expect  re¬ 
paper,  which  is  now'  carrying  one  of  Nashville,  Tenn. ;  Bert  N.  Garstin,  busi-  ductions  in  advertising  rates.  When  the 

the  largest  volumes  of  automobile  ad-  utss  manager,  Louisville  Courier-Jour-  facts  of  labor,  white  paper  and  over- 

vertising,  shows  how  loosely  organized  - - — — — ■ 

the  average  advertising  department  is.  _ _ _  _ 

In  this  p^ticular  paper  there  were  only  NOTHING  NEW  IN  PRESENT  PRICE  DECLINES 

112  listed  prospects  or  advertisers  w’ho  _ _ 

would  use  either  display  or  classified.  _ 

Yet  this  paper  for  a  number  of  years  m  litf  .HH  'W7  IW.  'IW.  1>7«»  '87'.  '8?^  'B73 'm  >8?y  IBTfc  IBT? '8TB. 

has  led  in  practically  every  class  in  au¬ 
tomobile  volume.  “  ““  - - 

A  thorough  analysis  of  the  field  V 

showed  that  there  were  more  than  600  ““  ““  ““ 

individuals  or  firms  in  that  particular  |  _ 

city  who  could  advertise  automobiles  or  Vr  ““  ““  “““ 

automotive  accessories  in  that  particu-  ___  ___  ^  ^ 

lar  paper  with  profit.  This  shows  that  ^ ^ 

merely  the  surface  was  being  touched  ;  - - -  ■  -— »■  —  .  -  — . .  — . 

the  newspaper  was  not  going  after  busi¬ 
ness  as  the  average  distributor  of  a  I  I  I  I  I  I  I  I  I  I  I  I  I  I  I 

food  product  would,  1921  intensive  sell¬ 
ing  methods  were  not  employed.  ¥N  EDITOR  &  PUBLISHER  for  January  15  an  article  on  this  page  compared 

This  condition  is  pretty  well  over  the  present  business  conditions  with  those  after  the  Civil  War.  Here  is  a  chart 


X  TAxu  „_1.  The  local  newspaper  representatives  should  urge  the  retailers  to  clean  out  their 

ville  conference  on  March  20th  are.  dominant  sales  coj.y  and  to  start  in  immediately  on  a 

-M.  S.  Knight,  advertising  manager,  system  of  merchandising  by  which  they  buy  advertised  goods  and  sell  in  quick 
Richmond  (Va.)  Times-Dispatch ;  L.  rotation.  The  .same  should  be  true  of  manufacturers.  Quick  sales  so  as  not  to  he 


STILL  TURNING  THEM  OVER 

¥N  a  letter  from  W.  G.  Brya, 

expressing  regret  that  he  will 
not  be  able  to  attend  the  Louis, 
ville  conference  of  the  officers  oi 
the  National  Association  oi 
Newspaper  Executives,  he  says: 
“As  you  know,  we  now  have  on 
a  national  campaign  to  stabilig 
and  revitalize  business  conditions 
through  newspaper  advertising. 
The  campaign  has  reached  tr^ 
mendous  proportions  in  that  it  is 
appearing  in  newspapers  with  a 
circulation  of  more  than  5, 000, Odd 
daily,  thus  reaching  homes  when 
necessities  and  luxuries  an 
bought  for  practically  25,000,0® 
people. 

“I  wish  you  and  the  other  id- 
lows  good  luck,  and  I  know  that 
whatever  you  do  will  be  just  tin 
right  thing.” 


head  costs  arc  presented  in  a  busia 
way  to  the  merchants  there  can  be  i 
one  an.swer  from  them  if  they  haveii 
sense  of  fairness  whatever. 

Charlie  Miller,  jiresident  of  the  \ 
tional  Association  of  Newspaper  Eik 
tives,  expects  the  rate  question  tobeti 
of  the  most  interesting  jihases  of 
paper  management  which  will  be  . 
ciis.sed  at  the  .'Vtlanta  convention. 

WANT  TO  SELL? 

^JpHh)  office  of  secretary -trcasurei 
the  National  Association  of  Xewsj 
per  Executives  has  the  name  of  a  ■ 
who  wants  to  buy  outright  a  luwsM 
or  to  conircd  it  through  a  stock  compa 
This  man  is  interested  in  a  proposia 
that  vv’ill  net  him  at  least  $5,000  a « 

PROSPERITY  IN  1921  FOR 
FIGHTERS.  SAYS  AYER  HEAD 

PORTLAND,  Ore.— h'irms  than 
sufficiently  aggressive  in  their  i 
for  business  will  find  1921  a  nrnspei 
year,  in  the  opinion  of  Wilfred  W. 
executive  head  of  the  advertising  hfl 
of  N.  W.  .Ayer  &  Son.  Mr.  Fry  has.i 
been  making  his  first  visit  to  the  Pad 
Northwest. 

“The  war  left  business  in  an  hysteri 
condition.”  said  Mr.  Fry  in  an  intent 
“Following  the  armistice  there  was  »l 
I  would  call  a  sellers’  market;  cverid 
bought  everything  wildly.  That  dent 
alized  the  sales  staffs  of  many  a  I 
institution,  for  it  was  easy  to  dispoai 
goods.  Then  followed  the  dcprei'i* 
with  a  buyers’  market. 

“I  think  1921  will  be  satisfactroj! 
the  men  who  work  for  success.  N'* 
men  in  a  jieriod  like  this  sit  still  and  «l 
for  things  to  ‘turn  up.’  Others  dert 
their  energy  towards  making  things  M 
ter.  I  meet  a  good  many  big  execu 
and  it  is  the  general  opinion  among 
that  the  man  who  is  going  to  win  a 
long  run  is  the  man  who  capitalii? 
liabilities  and  makes  assets  of  them 

- i 

ANOTHER  NEW  MEMBER 
y'HE  Shawnee  (Okla.)  News# 
other  new  member  of  the  Nad 


A.  Webster,  assistant  publisher,  Mil-  caught  in  the  falling  market  should  be  the  keynote  of  the  selling  organization.  Association  of  Newspaper  Execttli^ 
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gIGHT  OF  REPLY  LAW 

vexes  french  press 

|jy|fnor»  Work*  of  Living  Author*, 
Can  An*wer  Unfavorable 
Critici*m*  at  Length  in  Criti- 
cUing  Journal* 

special  to  Editor  &  Publisher) 
p.utis.— French  newspapers  may  re¬ 
live  to  print  tiny  notices  of  theatrical 
Liunions,  at  least  of  those  by  living 
Ithf.rs,  as  the  result  of  the  judgment 
■fi)  in  favor  of  two  joint  authors 
nit  a  critic.  The  affair  arises  out 
what  is  known  in  France  as  “the 
jjht  of  reply,”  that  is,  the  right  given 
vthe  law  to  any  one  who  has  been 

-  ntioned  in  print  to  reply  in  the  same 
Mication.  at  the  same  length  (if  he 

■irtds  more  space  he  must  pay  for  it  at 
.iienising  rates,  but  the  publication 
;nnot  refuse  insertion),  and  his  reply 
'  Jit  be  printed  in  the  same  type  and 
'  :  lear  in  the  same  place  as  the  original 
;nicle  to  which  he  replies. 

Two  authors,  one  an  actor,  the  dean 
i,i  the  National  Theatre,  the  Comedie 
r.apise,  produced  at  that  theatre  a 
I'iiiilation  of  Aeschylus’  tragedy,  “The 
Ariians,"  and  invited  the  Revue  des 
i’m  Mondes  to  send  its  critic.  This 
i  ivc  review,  in  comparison  with  which 
heaviest  .\merican  review  would  ap- 
ar  frivolous,  sent  Rene  Doumic,  mem- 
:r  of  the  French  Academy,  and  direc- 
r  of  the  magazine.  His  notice  failed 
•  1  find  approval  with  the  authors,  who 
‘  aimoncd  him  to  inseid  their  reply.  The 
jrntor  refused,  summonses  were  issued 
d  the  case  was  tried. 

The  Review  pleaded  that  the  authors 

-  ving  invited  it.  by  sending  tickets,  to 
|;ve  its  opinion  of  the  play,  had  thereby 
iicitly  accepted  its  critic’s  judgment  and 
r=''iinccd  the  right  of  reply. 


The  court  held  that  the  right  of  reply 
was  absolute  and  commanded  the  Review 
to  insert  the  author’s  rejoinder,  with  a 
l>enalty  for  non-insertion  after  a  certain 
time. 

The  Association  of  the  Paris  Press 
called  an  urgent  meeting  to  discuss  this 
judgment  and  the  probability  of  all  pap¬ 
ers  to  agree  to  abstain  from  noticing 
new  plays  was  at  once  mooted.  The 
association  however,  did  not  at  once  de¬ 
cide  in  favor  of  this  step,  but  appointed 
a  sub-committee  to  take  steps  to  have 
the  law  altered  so  as  to  limit  the  right 
to  reply,  by  a  clause  that  “any  one  who 
by  publication,  representation,  interpre¬ 
tation  or  exhibition  of  any  work,  shall  ■ 
have  ap’pealed  for  judgment  by  the  pub¬ 
lic,  can  only  exercise  the  right  of  reply 
to  a  criticism  if  the  writer  has  attacked 
his  hoiiorability.” 

The  Review,  it  is  understood,  will  ap¬ 
peal  the  case. 

Honolulu  New*paper’*  Appointment 

Chic.aco — Cruse  Carriel,  automobile 
editor  of  the  Honolulu  Pacific  Com¬ 
mercial  Advertiser,  has  been  appointed 
advertising  manager.  Mr.  Carriel  was 
for  two  and  a  half  years  retail  sales 
manager  of  the  Public  Service  Com¬ 
pany,  of  Northern  Illinois,  here. 

BIG  NEWS  PICTURES  RUSHED 
BY  PLANE 

{Continued  from  page  15) 

riences  is  harder  than  pulling  teeth. 
Like  most  people  who  have  faced  dan¬ 
ger  and  death  on  innumerable  occa¬ 
sions  and  proved  their  courage  times 
without  number,  he  is  an  exceedingly 
modest  fellow,  and  when  asked  to  tell 
something  about  his  experiences  in  the 
air,  he  is  likely  to  reply  in  some  such 
manner  as  this : 


“Yes,  indeed,  that  Airedale  of  mine. 
Dan,  is  a  great  old  dog.  Sure,  he  goes 
up  with  us  almost  all  the  time.  How 
does  he  like  flying?  Oh,  it  doesn’t 
bother  him  in  the  least.  He  curls  up 
and  goes  to  sleep  at  my  feet  and 
doesn’t  get  any  more  excited  than  when 
the  two  of  us  go  around  to  the  fire 
house  in  the  evening  and  he  stretches 
cut  on  the  floor  for  a  nap  while  I  try 
niy  hand  at  pinochle.  We  always  make 
sure  that  he  is  in  the  machine  when 
we  know  that  we  have  to  make  a  land¬ 
ing  and  get  a  picture,  because  I  leave 
him  in  charge  of  the  ‘boat’  and  there 
isn’t  anybody  who  dares  go  near  it.” 

“Dan”  is  a  good,  big,  husky  Airedale, 
and  possesses  all  the  usual  good  quali¬ 
ties  characteristic  of  a  dog.  But  be¬ 
cause  of  something  he  did  two  or  three 
years  ago,  he  is  not  only  a  privileged 
member  of  Capt.  Stryker’s  household. 


but  occupies  a  very  warm  spot  in  the 
captain's  heart. 

At  the  time,  the  captain  was  living 
down  in  Maryland;  one  summer  day  his 
five-year-old  boy,  along  with  two  other 
children,  was  playing  on  a  raft  in  a 
stream.  Thoughtlessly  the  three  chil¬ 
dren  got  over  to  one  side  of  the  raft 
and  they  were  capsized.  Dan,  the 
Airedale,  was  with  them,  and  swam 
over  to  the  Stryker  boy,  got  hold  of  the 
lad’s  clothing  in  his  teeth  and  after  a 
hard  battle,  succeeded  in  bringing  the 
little  fellow  safely  ashore.  Several 
times  during  the  swim,  the  dog  lost  his 
hold  and  in  renewing  it  tore  the  flesh 
of  the  child’s  shoulder  slightly.  But 
those  injuries  served  but  to  more  deeply 
impress  upon  Capt.  Stryker  the  courage 
and  determination  of  the  dog.  The 
other  two  children  were  drowned,  and 
but  for  “Dan,”  the  captain’s  boy  would 
have  met  a  similar  fate. 
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I  One  feature  of  Intertype  Success  is  due  to  the  economical  system  of  INTER¬ 
CHANGEABILITY  of  parts  adopted  by  our  Engineers  and  Designers  for  all 
INTERTAPES. 

This  is  of  paramount  importance  in  newspaper  and  job  print¬ 
ing  plants  where  production  must  be  maintained  at  all  times. 

Intertype  Standardization,  Flexibility,  and  Dependability  is  a  guarantee  of  maxi- 

Inium  and  profitable  production. 

We  offer  a  working  demonstration  of  any  model.  We  want  YOU  to  see 
what  makes  the  INTERTYPE  “The  Better  Machine” 
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MAKING  CLASSIFIED  PAGES  PAY 

A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Oassified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


SEND  COMPLAINANTS 
AWAY  WITH  A  SMILE 

ROW  often  have  you  heard  some  ad¬ 
vertiser  say,  “I  don’t  like  the  - , 

it’s  too  independent.”  Every  successful 
newspaper  has  been  accused  in  that  way 
»f  a  lack  of  consideration  for  its  adver¬ 
tisers.  Of  course,  the  accusation  is  false. 
Yet  the  reputation,  if  allowed  to  grow, 
can  prove  detrimental. 

Recently  the  writer,  visiting  the  clas¬ 
sified  advertising  manager  of  a  large 
Eastern  newspaper,  was  interrupted  in 
his  conversation  by  an  irate  person  flying 
into  the  office  demanding  to  know  why 
his  want  ad  could  not  be  run  in  the  way 
he  wanted  it.  In  anger  and  profanity, 
he  declared  that  as  long  as  he  paid  for 
the  advertisement  with  his  money  he 
didn't  see  any  reason  why  the  paper 
should  be  so  independent  and  refuse  to 
print  it  according  to  his  wishes. 

The  classified  advertising  manager  had 
the  visitor  sit  down — patiently  listened 
to  his  story  and  then  carefully  and  smil¬ 
ingly  explained  why  the  paper  had  a 
rule  which  prevented  its  doing  the  thing 
demanded  by  the  advertiser.  .\t  the  end 
of  ten  minutes  the  once  angry  visitor 
left  happy — he  had  a  smile  on  his  face 
and  placed  his  copy  in  accordance  with 
the  rules. 

‘‘When  possible,”  said  the  classified 
manager,  ‘‘I  see  all  people  that  come  into 
the  office  with  complaints  and  I  always 
make  it  my  business  to  send  them  away 


with  a  smile.  One  knocker  can  undo  the 
work  of  a  dozen  boosters.” 

All  of  which  forces  the  conclusion  that 
it  is  not  a  newspaper’s  rules  that  give 
it  a  reputation  for  disregarding  the  ad¬ 
vertiser’s  rights,  but  its  methods  of  en¬ 
forcing  them. 

There  are  certain  rules  and  regulations 
concerning  classified  advertising  in  force 
on  every  successful  want-ad  medium. 
Also  in  most  every  city  there  is  a  news¬ 
paper  which  deliberately  breaks  all  the 
common  established  rules  of  good  clas¬ 
sified  practice  in  an  effort  to  gain  favor 
with  its  advertisers.  These  papers  are 
the  unsuccessful  classified  mediums,  and 
naturally  one  of  the  reasons  is  that  they 
do  not  force  their  adverti.sers  to  do  the 
things  that  make  classified  advertising 
profitable. 

Some  of  these  rules  bear  on  the  sub¬ 
ject  of  classification  and  they  are  fre¬ 
quently  displeasing  to  certain  advertis¬ 
ers  who  do  not  realize  the  fundamental 
reason  for  the  power  of  want-ads — that 
is  the  fact  that  they  are  classified. 

Ju.st  at  the  present  time,  advertisers  in 
unusually  large  numbers  .seem  to  be  de¬ 
manding  various  kinds  of  mis-classifica- 
tion  apparently  in  an  effort  to  overcome 
economic  conditions  caused  by  the  pres¬ 
ent  business  adjustment. 

In  the  East,  one  powerful  want-ad 
medium  has  very  strict  rules  concern¬ 
ing  classification  and  generally  speaking 
these  are  strictly  enforced.  However, 
the  classified  manager  recently  had  to 


call  a  department  meeting  to  explain  the 
importance  and  reason  for  the  rules, 
having  found  numerous  cases  of  error  in 
classifying. 

A  salesman  of  insurance  policies,  pay¬ 
ing  accident  and  sickness  benefits,  realiz¬ 
ing  the  psychology  of  reaching  people 
out  of  employment  slipped  into  the  Help 
Wanted  columns  with  the  following: 

$25  weekly  paid  men  and  women  for  sick¬ 
ness  or  accident.  Cost  $20  a  year,  (ad¬ 
dress) 

Under  the  heading  Situations  Wanted, 
an  electrical  wiring  company  had  suc¬ 
ceeded  in  placing  ^n  advertisement  read¬ 
ing  : 

Electrician,  did  you  say?  I’ll  tell  the 
world.  Either  job  or  contract.  Price 
right.  (address) 

A  firm  of  painters  had  a  similar  ad¬ 
vertisement  offering  to  do  painting  and 
paperhanging,  which  they  had  been  al¬ 
lowed  to  place  under  the  same  heading. 

This  paper  has  a  rule  requiring  all 
domestic  help  advertisements  to  begin 
with  the  word  “Housework,”  yet  in  the 
same  issue  containing  the  above  adver¬ 
tisements  was  copy  with  the  key  word 
“Maid”  and  “Girl.” 

Advertisers  seeking  agents  to  sell 
on  a  purely  commission  basis  or  to  buy 
merchandise  outright  and  resell  it  had 
also  been  able  to  get  into  the  .Help 
Wanted  columns. 

Those  who  have  studied  classified  ad¬ 
vertising  and  uncovered  the  underlying 
principles  which  make  it  a  useful  public 
service  in  every  community  realize  that 
it  is  the  grouping  of  the  related  adver¬ 
tisements  in  logical  classifications  for  the 
benefit  of  the  reader  that  makes  Want- 
ads  profitable  to  adverti.sers.  This  is 
the  first  fundamental  of  classified,  yet 
many  advertisers  seek  to  ignore  it  and 
many  newspapers  permit  them  to  by 
allowing  mis-classification. 


when  seeking  a  position.  One  reni. 
who  followed  the  suggestion,  wrote  n 
the  paper  as  follows :  ® 

“In  a  recent  issue  of  your  pap-  , 
noted  one  of  your  own  advertismJ 
advisinR  those  seeking  employment  to  S 
your  Help  \\  anted  columns.  Beinr  ■ 
the  market  for  a  position,  my  naturd  * 
clination  was  to  consult  the  want-ad  (S 

umns  of  the  - ,  your  competitor  V. 

cause  It  carries  a  greater  volume  of 
yertising,  thus  offering  me  a  greater, 
lection  of  positions  from  which  to  choo. 
However,  as  a  result  of  vour  adverST 
ment,  I  turned  to  your  Help  Wanted 
umns.  On  reading  them  I  discoveS 
fifteen  offering  me  a  chance  to  sell  w 
rious  commodities  on  a  strictly  comiiS 
sion  basis — eight  other  assuring  me  to 
the  courses  of  instruction  they  olf3 
would  enable  me  to  earn  a  large  salart 
six  were  from  employment  agencies  m 
advising  me  to  see  them  as  they  had  ^ 
the  best  opportunities  listed  in  their  oS« 
—three  offering  to  buy  anv  old  clotheTl 
might  pos,scss — another  told  v\t  whtr.  ij 
get  my  suit  pressed,  while  two  suggeiw 
that  I  should  have  my  shoes  half  io'eT 
“And  sandwiched  in  between  all  then 
advertisements  were  seven — seven  frg, 
people  seeking  help  and  willing  to  pay  fo 
It.  _  I  had  to  read  two  columns  ei  afvtr 
tising  to  discover  if  any  of  the  sem 
l-oria  fide  positions  were  suitable  for  m 
This  letter  is  written,  not  ns  a  complair 
but  merely  with  the  idea  of  offering  a  e» 
sliuetiyc  suggestion — to  say  that  job 
advertisers  would  probably  'et  hettrr  rr 
suits  and  thus  your  volume  of  advertisM 
grow,  if  you  arranged  your  columiiss 
that  they  would  he  more  convenient  for 
your  readers.  When  seeking  position 
we  don’t  like  to  be  fore  "1  to  read  othe 
types  of  advertising.” 

This  letter  intelligently  explains 
reader’s  viewpoint  and  tells  why  a  ne 
paper  best  serves  itself  and  its  ad, 
tisers  when  it  classifies  strictly  from 
standpoint  of  the  reader.  .\nd  .ad. 
tiser.s,  when  properly  made  to  undersa 
this  fundamental  of  want-ads,  will  re.' 
ize  that  rules  concerning  classifiat 
are  for  their  own  benefit  and  be  wii 
to  abide  by  them  without  accusing 
new  spapers  of  a  disregard  for  ndve- 
ers’  rights. 


Oailp  J3cto0  RCCOtP.  Friday.  February  25. 1921 
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IMen’s  Fashion  News 
for  Daily  Papers 

Alfred  Stephen  Bryan  to  Syndi¬ 
cate  “The  Well-Dressed 
Man” 


A  considerable  number  of  dally  ,  \ 

s  ; 

-  1 

^ess^  Manr  starting  the 
pressea  nia.li.  under  contract 

^e  the  Washington  Star, 
Times-Unlon.  Syracuse  Herald,  Biff- 

burgh  q,_iK„ne  Milwaukee  Journal, 

•  New  York  theatre  programs. 

*  ‘**"“  onS”twm'pHntrd''mc4iums 

e  worthy  of  serious  cons^eraUon  the 
0  "Sr:  aSveruling.  enor- 

f;smg"ts’'^^ourfor  those  hard- 

headed  advertisers,  who  we 
about  seeing  their  goods  m  stores,  li^ 


stead  of  merely  seeing  their  names  J 

‘"“^en  it  comes  to  large  cities,  the 
magazine  comes  second 
theatres  golf,  motoring,  dining  out 
and  the  ofher  distractions  of  metro- 
^litan  living.  The  newspaper,  how- 
f^pr  comes  even  before  breakias^ 
Newspaper  advertising  has  the  sP®® 

£md  smash  of  a  telegram;  magazine  c 
advertising  is  the  slow-going  mall. 

“In  these  times  of  business  re-ac- 

!  tion  and  reconstruepon  Old  Man 

General  Publicity  (via  the  Maga-  t 
zines)  is  going  to  be  pensioned  off.  c 
and  Young  Man  Direct  Hc'sulU  (via  f 
the  Newspapers)  Is  going  to  get  the  ^ 

Job.  c 

"A  weekly  news  article  upon  rticn  a  ^ 
dress  appearing  simultaneously  ^  in  ^ 
ncorcs  of  daily  newspapers.  East, 
West.  Inland  and  overland.  Is  certain 
to  be  of  widespread  benefit  to  the  ^ 
mrn*s  wear  and  textile  trades,  i 

ing  masculine  fashions  to  the  dignity 
and  importance  which  they  deserve 
,  in  modern  life. 

“Moreover,  siich  fashion  news 
should,  in  time,  attract  a  great  vol- 
iimo  o  fmen’s  wear  advertising, 

1  1  uncaring  in  the  magazines,  where 

.*^?invsn’t  belong,,  to  the  newspapers. 

.  where  It  does^  belong. ,  and  where 
s  every  enlightened  retailer  wants  to 
■  see  it  for  the  sake  of  the  close  co- 
c;  operation  that  he  can  give  throi^b 
a  his  windows,  his  advertising  and  his 

s  salesmen.  Well- 

e  “Needless  .to  add,  ine  '•eu  | 
Dressed  Man’  will  be  absolutrty  In-. 
■I  dependent  of  dictation  or  '"Abence 
t  and  will  not  exploit  the  merchandise] 
y  of  any  particular  manufacturer  or 
1-  retailer.  Us  sole  purpose  is  to  pro- 
;a  mole  'consumer  interest  in  the  fine 
1.  art  of  dress/| _  _ 
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I  four  DAYS’  SALES  TOTAL 

'  — '«0»  '•on  rt  NtW 


SHIRT  MAN  FINDS  CALL 


“The  Well-Dressed  Man” 
Weekly  News  Feature 

Sold  On  A  Yearly  Basis  Only 
To  One  Newspaper  Only  In  A  City 
S2  Articles  A  Year — One  A  Week 


for  a  Newspaper  is  Feafures.  It  is  the  Feature,  Serioui 
or  Humorous, Type  or  Pictorial, that  has  put  the  Newspaper 
in  first  place,  that  has  put  the  Magazine  in  second  place,  and 
that  will  ultimately  put  the  “Illustrated  Weekly'*  and  the 
“Comic  Paper”  out  of  business.  Features  rob  the  Monthly 
Magazine  and  the  Weekly  Periodical  of  all  excuse  for  living. 

Specifically  For  Men 

There  are  countless  Newspaper  Features  specifically  for 
Women,  such  as  Entertainment,  Home  and  Hygiene,  and 
specifically  for  children,  such  as  Educational,  Puzzles  and 
Comics.  There  is  no  Newspaper  Feature  specifically  for  Men. 
Yet,  Men  far  outnumber  Women  as  Newspaper  Readers,  and 
men  hold  the  purse-sfr/n^s. 

Gets  The  Advertising 

The  most  that  can  be  said  of  any  ordinary  Newspaper  feat* 
ure  is  that  it  gets  circulation.  In  and  of  itself,  it  (lets  no  ad* 
vertising.  It  has  remained  for  Mr.  Alfred  Stephen  Bryan, the 
International  Authority  upon  Men's  Dress,  to  devise  a  News* 
paper  Feature.‘‘THE  WELL-DRESSED  MAN ’.which  com¬ 
bines  Circulation-Building  with  Advertising-Getting  to  a  de¬ 
gree  that  makes  the  increased  yearly  revenue  to  a  newspaper 
exceed  the  cost  of  the  Feature  ntany  times. 

We  quote  only  one  of  many  letters :  “just  to  try  out  THE 
WELL-DRESSED  MAN  one  of  our  solicitors  went  out  this 
morning  and  sold  fifteen  inches  in  two  calls.  We  expect  to 
put  three  men  on  the  canvass  tomorrow  and  clean  up  this 
week”. 

Elxclusive  Rights 

Rights  to  this  Feature  are  rapidly  being  allotted  to  News* 
papers  from  Coast  to  Coast,  on/y  one  in  a  City.  Only  bywi^ 
ing  immediately  will  you  insure  prior  acceptance  over  an* 
other  newspaper,  as  orders  are  being  entered  in  the  rotatioo 
of  their  receipt  and  even  delay  of  a  day  may  mean,  as  ods  i 
newspaper  objected,  that  *'you  shut  the  gate  in  our  face*  I 

Alfred  Stephen  Bryan  Men's  Fashion  Feature 
665  Fifth  Avenue,  New  York 
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FORTY  PER  CENT 


of  America’s  savings  is 
concentrated  in 

New  England 

while  containing  only  7  ¥2  per 
cent  of  America’s  population 

Combined  with  this  fact  that 
nearly  85  per  cent  is  urban  pop¬ 
ulation,  New  England  terri¬ 
tory  offers  the  greatest  market 
and  greatest  field  for  intensive 
advertising  by  daily  news¬ 
papers. 

Use  these  dailies  intensively  and 
you  will  get  your  goods 
called  for  by  name  all  over 


These  papers  will  introduce 
you  to  the  right  people 


MASSACHUSETTS — Population,  3,852,356 

Circu- 

2,500 

10,000 

lation 

lines 

lines 

*Attleboro  Sun  . 

. (E) 

4,805 

.0275 

.0175 

Boston  Sunday  Advertiser. ...  (S) 

397,414 

.55 

.55 

Boston  American  . 

. <E) 

301,595 

.50 

.50 

Boston  Globe . 

. . .  (MAE) 

285,189 

.40 

.40 

Boston  Globe  . 

. (S) 

349,003 

.45 

.45 

Boston  Post  . 

. (M) 

422,631 

.60 

.60 

Boston  Post  . 

. (S) 

380,461 

5S 

.55 

*Boston  Transcript  ... 

. <E) 

33,211 

.20 

.20 

*Fall  River  Herald  . . . . . 

. (E) 

10,898 

.035 

.035 

Fitchburg  Sentinel  .... 

. (E) 

6,617 

.05 

.035 

'Haverhill  Gazette  .... 

. (E) 

14,587 

.055 

.04 

Lynn  Item  . 

. (E) 

15,196 

.055 

.04 

*Lynn  Telegram  News.. 

...(EAS) 

18,083 

.05 

.05 

Lowell  Courier-Citizen  . 

. . .  (MAE) 

17,353 

.045 

.045 

New  Bedford  Standard 

Mercury 

(MAE) 

28,938 

.07 

.07 

Salem  News  . 

. (E) 

19,687 

.09 

.07 

Worcester  Telegram-Gazette  (M&E) 

74,261 

.24 

.21 

*Worcester  Telegram  . . 

. (S) 

40,031 

.18 

.15 

MAINE — Population,  768,014 

Bangor  Daily  Commercial . (E)  14,395  .042S:t  .035 

'Portland  Daily  Prea* . (MAS)  15,629  .04  .04 

'Portland  Express . (E)  24,053  .09  .07 

'Portland  Telegram  . (S)  22,136  .09  .07 


NEW  HAMPSHIRE— Population,  443,083. 

Keene  Sentinel  . (E)  3,131  .03  .02 

'Manchester  Union-Leader.(MdtE)  25,564  .08:t  .06 

Portsmouth  Times  . (E)  4,065  .02  .015 


RHODE  ISLAND — Population,  604,397 


Newport  Daily  News  . 

.(E) 

6,155 

.03357 

.02928 

"Pawtucket  Times  . 

.(E) 

23,404 

.06 

.06 

Pawtuxet  Valley  Daily  Times 
(Arctic)  . 

.(E) 

2,130 

.021429 

.021429 

*Providence  Bulletin  . 

.(E) 

56,416 

.135 

.135 

'Providence  Journal  . 

(M) 

31,885 

.08 

.08 

'Providence  Journal  . 

.(S) 

48,224 

.12 

.12 

^Providence  Tribune  . 

.(E) 

24,633 

.10 

.09 

Westerly  Sun . 

.(E) 

4,529 

.025 

.025 

Woonsocket  Call . 

.(E) 

13,201 

.04 

.04 

VERMONT — Population,  352,428 

'Barre  Times  . (E)  6,930  .025  .02 

Brattlehoro  Daily  Reformer. . .  (E)  2,802  .02  .015 

Burlington  Daily  News  . (E)  7,010  .04  .04 

'Burlington  Free  Press . (M)  10,328  .05  .05 

St.  Johnshury  Caledonian-Record  (E)  2,790  .013  .013 


NEW  ENGLAND 


CONNECTICUT — Population,  1,360,631 


*Bridgeport  Post-Telegram 

(EAM) 

51,638 

.145 

•14 

'Bridgeport  Post . 

....(S) 

19,858 

.085 

.08 

'Hartford  Courant . 

.(MAS) 

29,393 

.07..094: 

.07- ( 

*  Hartford  Times . 

....(E) 

38,064 

.14 

.14 

New  Haven  Register 

(EAS) 

29,861 

.09 

.08 

'New  London  Day  . 

....(E) 

10,468 

.06 

.045 

Norwich  Bulletin  . 

...(M) 

10,755 

.07 

.05 

^Norwalk  Hour . . 

,...(E) 

3,829 

.025 

.025 

*Stamford  Advocate  .... 

....(E) 

7,705 

.0375 

.03 

*Waterbury  Republican  . . 

...(M) 

12,158 

.05 

.04 

'Waterbury  Republican  . . 

....(S) 

12,301 

.05 

.04 

Government  Statements, 

October 

1st.  1920 

*A.  B.  C.  Publishers*  Statement,  October  1st,  1920. 


i^Rate  on  3,000  lines. 

**A.  B.  C.  Auditor's  Report,  Oct.  1,  1920. 
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FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  feature  of  EDITOR  &  PUBLISHER.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling.  Editor  &  Publisher,  1116 
World  Building.  New  York. 


IDEAL  DINNER  FOR  BOYS 

¥  OWELL,  Mass. — Nearly  100  Courier- 
Citizen  newspaper  carriers  enjoyed 
a  dinner  as  guests  of  the  Courier- 
Citizen  Newspaper  Company,  March  5, 
at  M.  C.  A.  hall.  The  occasion  was 
arranged  in  recognition  of  faithful  serv¬ 
ice  and  with  the  idea  of  a  more  intimate 
relationship  between  employer  and  the 
employed.  It  was  the  first  annual,  so 
the  program  stated,  and  for  nearly  three 
hours  Young  .\merica  was  “Johnny  on 
the  Spot.” 

Sidney  K.  Fleet,  city  editor  of  the 
Courier-Citizen,  performed  as  toast¬ 
master,  and  in  opening  he  spoke  briefly 
on  the  various  features  of  newspaper 
organization.  He  emphasized  the  value 
of  each  link  in  tlie  chain  from  news 
gathering  to  the  finished  and  delivered 
product,  and  he  stressed  the  point  that 
the  entire  process  would  fall  down  but 
for  prompt,  efficient  and  thorough  dis¬ 
tribution.  He  wanted  the  boys  to  un¬ 
derstand  their  value  in  the  general 
scheme  of  newspaper  production.  Then 
he  introduced  William  E.  Potter,  cir¬ 
culation  manager  of  the  Manchester 
Union,  and  a  recognized  expert  in  his 
branch  of  the  business. 

Mr.  Potter  got  down  to  brass  tacks 
very  soon,  and  his  talk  wa's  deeply  in¬ 
teresting  to  the  carriers.  He  got  ’em 
at  the  start  with  a  reference  to  his  own 
original  position  in  newspaper  work — 
that  of  selling  papers  in  Boston  streets. 
Then  he  startled  them  by  the  announce¬ 
ment  tnat  in  the  crowd  present  might  be 
a  governor  or  two,  certainly  many  lead¬ 
ing  business  and  professional  men,  and 
by  way  of  illustration  he  mentioned  a 
few  who  had  come  up  from  the  ranks. 
In  fact,  he  declared,  practically  all  of  the 
country’s  leading  men  had  at  some  time 
carried  news]>apers,  a  pursuit  which  he 
considered  the  foundation  for  success. 

Mr.  Potter  spoke  of  the  Manchester 
Union’s  system  and  its  results  in  the 
distribution  department.  A  fine  of  25 
cents  is  imposed  for  every  out-and-out 
miss.  lie  said,  and  this  fine  is  paid  over 
to  the  boys’  organization ;  and  the  ac¬ 
cumulated  fines  go  for  a  general  good 
time  at  stated  intervals.  He  said  it  was 
always  the  aim  to  stand  by  the  boys 
while  earnestness  of  purpose  and  hon¬ 
esty  of  intent  were  evident,  and  his  ex¬ 
perience  had  been  that  practically  all 
carriers  are  dispo.sed  to  be  fair  with 
employer  and  with  subscribers.  He 
pointed  out  the  fact  that  in  many  in¬ 
stances  misses  were  due  to  confusion 
in  addresses  for  which  carriers  were  in 
no  way  to  blame;  also  a  disjiosition  on 
the  part  of  some  people  to  help  them- 
‘^elves  to  papers  not  their  own. 

Mr.  Potter  said  he  was  anxious  to 
have  the  boys  ask  questions.  One  of 
the  carriers  adv'anced  the  following 
proposition  : 

“Suppose  a  house  has  no  protected 
piazza,  no  letter  box,  no  letter  slide  in 
the  door  and  complaint  is  made?” 

“Take  it  to  the  back  door.” 

“But  this  house  has  no  back  door.” 

This  was  indeed  a  tough  one,  and  it 
was  agreed  that  a  subscriber  under  such 
conditions  should  take  his  chances, 

A  pleasant  surprise  was  staged  for 
Willard  G.  Parker,  superintendent  of  the 
delivery  department,  when  Harry  Moz- 
ley  presented  him  with  a  solid  gold 
fountain  pen  in  behalf  of  the  carriers 
and  mailing  department.  Mr.  Mozley 
said  the  carriers  appreciated  painstak¬ 


ing  effort  and  the  spirit  of  fairness  in¬ 
dicated  on  the  part  of  the  official,  and 
they  wanted  him  to  know  it. 

NEWS  AND  NOTES 

'T’HOM.AS  A.  McCUE,  who  was  for 

thirty  years  connected  with  the  cir¬ 
culation  department  of  the  old  New 
York  Sun.  has  embarked  in  business  for 
bim.self,  with  his  son  William  as  a  part¬ 
ner.  They  have  formed  the  T.  .\.  Mc- 
Uue  Comjiany,  with  offices  in  the  World 
Building,  New  York,  specializing  in 
loose  leaf  stationery,  printing  and  book¬ 
keeping  supplies. 

Birmingh.vm,  Ala.,  March  8. — The 
Southeastern  Circulation  Managers’  As¬ 
sociation,  meeting  here  today,  elected  J. 
B.  Stuard  of  the  Mobile  Register,  presi¬ 
dent  ;  Lee  Willamson,  Memphis  News- 
Scimitar,  vice-president ;  and  W.  L.  Har¬ 
ris,  Columbus  (Ga.)  Sun,  secretary- 
treasurer.  The  next  annual  meeting  will 
be  held  in  Mobile. 

Walter  Bryan  has  joined  the  Calgary 
(Alta.)  Morning  .Albertan  as  circulation 
manager.  For  seven  years  he  was  with 
the  London  (Eng.)  Times  and  in  recent 
years  he  has  been  with  the  Calgary 
News-Telegram,  Calgary  Canadian  and 
Calgary  Herald. 

Mrs.  Flora  McNeil,  of  Bridgeport, 
Conn.,  has  gone  to  Buenos  -Aires,  South 
.America,  to  join  Mr.  and  Mrs.  J.  .A. 
McNeil.  Mr.  McNeil,  who  formerly 
was  circulation  manager  of  the  Bridge¬ 
port  Telegram,  is  now  circulation  man¬ 
ager  of  La  Nacion. 

PoRTL.sND,  Ore. — The  Little  Journal, 
published  by  the  Carriers’  Association 
of  the  Oregon  Journal,  will  hence¬ 
forth  be  sent  to  Journal  carriers  and 
agents  in  all  parts  of  the  state.  In  the 
past  it  has  been  distributed  only  among 
the  Portland  carriers.  The  circulation 
department  believes  that  it  will  prove  a. 
valuable  aid  in  the  outside  territory  as 
well. 

St.  Paul. — The  Sunday  Pioneer  Press 
offers  three  prizes  through  the  children’s 
page  for  suggestions  as  to  the  observ¬ 
ance  of  St.  Patrick’s  Day.  Ideas  as  to 
games  appropriate  to  the  day  and  out- 
of-the-rut  invitations  are  called  for. 

Shawnee  New*  on  Active  List 

The  Shawnee  (Okla.)  Morning  News 
has  been  transferred  from  associate  to 
active  membership  in  American  News¬ 
paper  Publishers’  Association. 
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Best  References  among  Publishers 

Maine  Piilp'&  Paper  Co. 

Skowhegan,  Maine 


Sole  Selling  Agents 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 
Phone  Rector  9957-8*9 


iNmiNi 

Localized  National 
Advertising  Pays  Best 

National  Advertisers,  after  all  is  said 
and  done,  are  local  advertisers — for 
they  have  local  dealers  in  communities 
representing  them. 

Intensified  cultivation  of  a  given  ter¬ 
ritory  pays  better  than  hit  and  miss 
general  distribution  and  popularizes 
merchandise  much  more  satisfactorily. 

Indiana,  as  a  state,  presents  many 
attractive  points  worthy  of  consider¬ 
ation  on  the  part  of  National  Ad¬ 
vertisers. 

Nearly  three  million  population,  ex¬ 
ceptional  transportation  facilities, 
prosperous  cities,  well  edited  daily 
newspapers.  Indiana  will  pay  you 
for  any  effort  you  put  into  winning 
the  state  through  daily  newspapers 
and  local  dealers. 
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fFort  Wayne  News  and  Sentinel. 
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. . . . (E) 

6,095 

.035 

Goshen  News-Times . 
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jfTUMWA  COURIER’S  NEW  HOME 

Claim*  Fineat  Office  in  City  of 
under  100,000 

Ottumwa,  la. — With  the  modest  claim 
dit  is  has  the  finest  and  most  modern 
liily  newspaper  office  in  any  city  under 
110,000  in  the  country,  the  Ottumwa 
(Ijorier  is  now  comfortably  established 
jg  its  new  home.  The  building  is  63  by 
170  feet,  on  a  lot  which  allows  for  an 
ll-foot  driveway  on  each  side,  with  a 
driveway  and  garage  for  mail  trucks  at 
the  rear.  It  is  absolutely  fireproof. 

Offices  occupy  one  side  of  the  build- 
H  and  are  separated  from  the  mechani- 
nl  department,  directly  opposite,  by  a 
|lass  partition.  A  48-page  straight  line 
Gojs  press  is  situated  in  the  front  of  the 
building  on  a  level  with  the  sidewalk, 
rte  composing  room  is  50  by  60  feet 
and  without  a  post  in  the  space.  One 
ol  the  features  on  the  mezzanine  floor 
is  a  small  auditorium  for  the  use  of  the 
public. 

REAL  SPECIALIST  IN  BIG  NEWS 

{Continued  from  page  16) 

the  United  States  is  going  to  cut  an 
immense  figure  in  world  affairs.  To¬ 
day,  though  not  in  the  League,  we  are 
nuescapably  concerned  in  regions  as  far 
aMd  and  as  diversified  as  Siberia  and 
Mexico,  Japan  and  Mesopotamia,  to  say 
nudiing  of  half-a-dozen  different  spots 
iu  Europe.  That  makes  me  feel  that  my 
long  exile  and  experience  abroad  may 
nut  have  been  in  vain,  after  all. 

"Whether  we  are  members  of  an  asso¬ 
ciation  of  nations  or  not,  we  are  mem¬ 
bers  of  the  existing  family  of  nations. 


Family  duties  are  not,  and  do  not  need 
to  be  prescribed  by  pact.  They  are  per¬ 
formed  as  a  matter  of  course.  America 
will  fulfill  hers,  as  she  always  has, 
whether  pledged  by  a  parchment  cove¬ 
nant  or  not.  To  do  so  means  that  we 
shall  be  incessantly  and  inextricably  in¬ 
volved  in  virtually  every  international 
episode  of  consequence.  We  are  going 
to  maintain  a  mighty  merchant  marine. 
We  are  going  to  wage  an  intensive  cam¬ 
paign  for  world  trade.  We  shall  un¬ 
doubtedly  build  up  a  powerful  navy. 
We  have  billions  of  dollars  due  us  in 
both  hemispheres.  Our  citizens  are 
spreading  out  in  strenuous  activity 
wherever  the  foot  of  enterprising  man 
may  penetrate.  All  this  denotes  ‘inter¬ 
nationalism’  with  a  vengeance. 

“Politicians  may  preach  a  stay-at- 
home  policy,  but  statesmen — there’s  a 
difference,  you  know — understand  per¬ 
fectly  that  stay-at-home-ism  is  a  relic  of 
Colonial  times.  It  is  incongruous  and 
impossible  to-day.” 

Wile  is  trying  to  specialize  in  big  in¬ 
ternational  news  at  Washington.  He 
thinks  there  is  going  to  be  a  “gold-mine” 
of  it  henceforward.  He  has  a  cozy 
number  of  big  foreign-news  scoops  to 
his  credit  during  his  first  year,  now  end¬ 
ing,  in  Washington.  What  he  says  he’s 
proudest  about,  however,  is  the  fact  that 
in  “Bob”  Barry,  Norman  Baxter,  “Sam” 
Bell  and  “Joe!”  Farrington,  he  com¬ 
mands  the  speediest  team  of  news- 
sleuths  and  news-writers  anywhere  to 
be  found  in  Uncle  Sam’s  capital. 
Wile  has  found  time,  during  an  excep¬ 
tionally  busy  ne'wspaper  career,  to  write 
some  books.  One  of  them  is  inter¬ 
nationally  celebrated,  “Men  Around  the 
Kaiser,”  produced  in  the  year  before 
the  war. 


V  Bureau  of 
Canadian 
5  Information 

PJ 

'/  '~r  HE  Canadian  Pacific 

_ ^  *  Railway,  through .  its 

Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 


165  E.  Ontario  St. 
Ckicaao 


335  Windtor  Station 
Mont  -eal 


1270  Broadway 
New  York 


I 


OWA 


Food  is  the  greatest  essential 
in  life.  This  industry  is  Iowa’s 
greatest  industry.  Iowa  is  a 
Food  State.  It  produces  four 
per  cent  of  our  national  crops 
and  eleven  per  cent  of  all  our 
live  stock. 


Iowa  in  1918  was  second  in  the  production 
of  corn,  but  in  1919  had  forged  ahead  and 
produced  416,000,000  bushels  of  corn  valued 
at  $499,200,000,  ranking  first  in  production 
of  corn. 

Iowa’s  income  from  crops  alone  amounts  to 
nearly  a  Billion  per  year. 

To  reach  Iowa  buyers  with  your  message  regu¬ 
larly  you  must  advertise  in  daily  newspapers. 

Use  this  representative  list. 
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Des  Moines  Sunday  Capital . 
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.035 
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.035 

Ottumwa  Courier  . 
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. . .  (MAE) 

52,808 

.11 
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MORRISON  DEAD  IN  SHANGHAI 


Portland  Telegram  Chief  Editorial 
^Writer  Was  Touring  Far  East 

\(.Special  to  Editor  &  Publishes) 
Portland,  Ore. — David  F.  Morrison, 
chief  editorial  writer  of  the  Portland 
Telegram,  died  on  March  2,  in  a  hospital 
at  Shanghai.  China.  His  death  was  due 
to  pneumonia.  In  the  last  message  re¬ 
ceived  from  Mr.  Morrison  by  the  Tele¬ 
gram  he  said  that  he  was  ill,  but  recov¬ 
ering.  Then,  on  the  same  day,  came  two 
cablegrams,  one  telling  of  his  serious 
illness  and  a  second  announcing  his 
death. 


Mr.  Morrison  had  been  in  the  Orient 
since  last  summer.  He  was  sent  there 
by  the  Telegram  to  write  a  series  of 
articles  on  conditions  in  Japan,  China 
and  other  countries.  Some  of  the 
articles  had  been  printed,  but  the  bulk 
of  the  material  collected  was  in  the 
shape  of  notes  which  Mr.  Morrison  in¬ 
tended  to  extend  for  the  use  of  his 
paper  after  his  return  to  America. 

Mr.  Morrison  had  been  employed  on 
the  Telegram  since  1903.  His  previous 
newspaper  experience  had  been  in  New 
England  and  San  Diego,  Calif.  He  had 
specialized  in  writing  on  economic  sub¬ 
jects.  The  body  will  be  shipped  to  Port¬ 
land. 


S.  C.  WILLIAMS  DEAD  AT  74 


Pioneer  Special  Repreaentative  and  First 
President  of  6-Point  League 


Between  A.  B.  C.  state¬ 
ments  of  September  30, 

1919,  and  September  30, 

1920,  THE  SUNDAY 
NEWS  gained  32,955 
circulation,  while  its  only 
Sunday  competitor  lost 
circulation. 


Leased  Wire  Service 
Foreign  News  Reports 
"Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services 


Speed — Reliability — Quality 


International  News 
Service 


lOth  floor.  World  Building, 
New  York 


‘Mr.  Leach”  of  Cleveland  Dead 


Cleveland. — Cleveland  newspaper  of¬ 
fices  will  miss  a  familiar  character  who 
hung  about  their  editorial  rooms  and 
libraries  for  20  years.  He  was  an  “unat¬ 
tached  editor.”  He  is  Timothy  Leach, 
aged  86,  who  died  after  a  short  illness. 
Nobody  knew  enough  about  the  old  gen¬ 
tleman  to  write  a  connected  obituary 
notice,  but  editorial  writers  and  other 
news  workers  knew  “Mr.  Leach”  well. 
He  had  a  habit  of  going  to  the  Plain 
Dealer  office  every  evening  and  remain¬ 
ing  until  late  at  night,  looking  over  ex¬ 
changes.  He  was  well  informed  regard¬ 
ing  the  older  set  of  newspaper  editors 
and  others  and  loved  to  discuss  the  com¬ 
parative  abilities  of  well-known  national 
politicians.  He  was  taken  for  granted  in 
newspaper  offices,  just  as  were  the  tel¬ 
ephones  and  chairs. 


(Pbtiuary 


Samuel  C.  Williams,  of  the  special 
agency  firm  of  Williams.  Lawrence  & 
Cresmer  Company,  New  York  and  Chi¬ 
cago,  died  March  8  at  his  home  in  Sum¬ 
mit,  N.  J.,  aged  74  years.  He  had  been 
living  in  retirement  for  the  past  four 
years. 

Mr.  Williams  was  a  native  of  Syra¬ 
cuse,  N.  Y.,  and  engaged  in  newspaper 
work  immediately  on  being  graduated 
from  college.  He  was  connected  with 
the  St.  Paul  Pioneer  and  the  Pioneer- 
Press  for  21  years  and  opened  that 
newspaper’s  first  New  York  office.  Sub¬ 
sequently  he  engaged  with  W.  H.  Law¬ 
rence  and  Will  T.  Cresmer  in  the  busi¬ 
ness  bearing  their  names.  Mr.  Williams 
was  one  of  the  founders  of  and  the  first 
president  of  the  Six-Point  League  of 
New  York. 
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Dispatch-Pioneer  Press,  died  at  the 
Mayo  Hospital  in  Rochester,  Minn.,  on 
February  28,  after  an  illness  of  six 
months. 


been  in  the  newspaper  business  fj, 
twenty-eight  years. 


William  Bartholomew  Hennessv, 
familiarly  known  as  “Brad,”  died  on 
March  4  in  a  Minneapolis  hospital.  He 
had  been  ill  for  several  months.  Mr. 
Hennessy  was  at  various  times  employed 
upon  New  York  and  Chicago  papers, 
and  was  managing  editor  of  the  Su¬ 
perior  (Wis.)  Telegram,  St.  Paul  Globe 
and  Fort  Worth  (Tex.)  Record.  He 
was  a  member  of  the  original  staff  of 
the  St.  Paul  Daily  News  when  that  paper 
was  started  in  1^,  and  was  a  represen¬ 
tative  in  the  Minnesota  Legislature  in 
1899.  He  was  the  author  of  numerous 
magazine  articles  and  books,  including 
histories  of  Minnesota  and  North  Da¬ 
kota,  and  was  taken  ill  in  Indianapolis, 
where  for  a  year  or  more  he  was  a 
writer  on  sociological  subjects.  Mr. 
Hennessy  was  born  in  London,  England, 
and  in  childhood  came  to  the  United 
States,  the  family  making  their  home  in 
Providence,  R.  1.  His  wife  and  two 
sons  and  brother,  Joseph  E.  Hennessy  of 
the  St.  Paul  Daily  News,  survive  him. 


Edward  A.  Knight,  publisher  of  the 
Lake  George  (N.  Y.)  Mirror,  died 
March  3,  following  an  operation. 

Frederick  F.  Franquer,  formerly 
with  the  Worcester  (Mass.)  Telegram, 
Springfield  Union,  Brookfield  Times 
and  Brookfield  Union,  died  at  Worces¬ 
ter  March  4,  aged  47  years. 

Axel  Borchfenius,  vice-president  of 
the  Union  Alliance  Corporation,  paper 
manufacturers  in  Norway,  died  March  8 
in  New  York.  The  corporation  con¬ 
trolled  twelve  of  the  largest  paper  mills 
in  Norway.  His  widow  and  a  son  sur¬ 
vive.  The  remains  were  cremated  and 
will  be  taken  to  Norway. 

Ernest  D.  Craig,  until  about  a  year 
ago  a  member  of  the  Detroit  Times  ad¬ 
vertising  staff,  died  March  2  after  an 
operation.  He  was  also  at  one  time  ad¬ 
vertising  manager  of  the  old  Windsor 
(Ont.)  Record. 

Mrs.  E.  J.  Bright,  74  years  old, 
mother  of  F.  E.  W.  Bright,  copy  reader 
on  the  Detroit  News  and  former  man¬ 
aging  editor  of  the  Detroit  Times,  died 
recently  at  Windsor,  Ont. 

W.  H.  Ellis,  former  manager  of  the 
Victoria  (B.  C.)  Colonist,  and  a  well- 
known  Western  Canada  newspaper  man, 
died  in  Victoria  March  1,  aged  61. 

Charles  McDonald,  for  many  years 
“information  man”  on  the  third  floor  of 
the  Chicago  Tribune  building,  died  a 
few  days  ago  from  pneumonia. 

Isaac  Gerson,  circulation  manager  of 
the  Jewish  World.  Philadelphia,  died 
March  2.  He  was  50  years  old  and  had 


J.  Newton  Nind,  president  of  tht 
Periodical  Publishing  Company  jj 
Grand  Rapids,  managing  editor  of  tk 
Grand  Rapids  Furniture  Record,  Furji. 
ture  Manufacturer  and  Artisan,  and  tin 
American  Funeral  Director,  died  at  hj 
winter  home  in  St.  Petersburg,  Fh, 
March  5,  following  a  stroke  of  paralysis, 
the  third  within  two  years.  Before 
into  the  field  of  trade  journalism,  Kj 
Nind  held  editorial  positions  on  the  old 
St.  Paul  Pioneer,  Minneapolis  Mail,  Qj. 
cago  Times  and  Minneapolis  Tribune 
Frederick  Pearce  Delgado,  head  oi 
the  publicity  department  of  the  Fread 
Steamship  Line,  died  in  New  YoA 
March  8. 


Tried  and  Found  True 


Whether  as  a  household  necessity  for 
the  family  or  a  productive  salesmu 
for  advertisers 


pitwburfi  l^ijspatc^ 


has  stood  the  test  for  generations. 


Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  lU. 


FIRST 


in  automobile  advertising 


For  tut  years  The  News  has  earned  a  Urgv 
volume  of  automobile  advertising  thsa  uif 
other  paper  six  da^  a  %veek,  monung  cf 
evening.  In  1919  The  Ne%vs  carried  mon 
than  any  other  Indiana  paper.  Resuhl 


HENDERSON,  N.  C. 


Samuel  Kauffman,  long  connected 
with  the  advertising  staff  of  the  St.  Paul 


One  of  the  progressive*  wide  awake  busi¬ 
ness  towns  of  eastern  N.  C.  Population 
11,000.  Business  and  industrial  interests 
that  surpass  other  towns  of  larger  size. 
3 1  manufacturing  plants,  value  yearly 
products  $20,000,000.  Diversihed  in¬ 
dustries. 


[NDiANApolis  News 


Frank  T.  Carrolt,  Advertising  Managgr 
Dan  A.  Carroll,  New  York  Representeim 
J.  B,  Lut^  Chicago  R^esentatirt 


Use  Newspapers  on  a  3  Year  Baiii 


The  daily  Dispatch  covers  this  territory 
thoroughly. 


Represented  by 


The  Mount  Vernon,  N.  Y; 


Frost,  Landis  &  Kohn  DAILY  ARGUS 


CHICAGO  NEW  YORK  ATLANTA 


Few  Paper* — (if  any) — surpate  the 

TRENTON  TIMF^ 

NEW  JERSEY  ^ 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto 
pages.  Tuesday.  Music  Page. 

Circulation  26,649,  Member  A.  B.  C. 


carries  more  display  sd* 
vertising  than  any 
newspaper  in  Westchetb^ 
County. 

This  is  an  acknowledf* 
ment  of  its  power  that  At 
advertiser  should  heed,  if 
desirous  of  reaching  tU 
-  people  of  Mount  VemoBi 


GEO.  B.  DAVID  &  CO. 


KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


Foreign  Representative 


171  Madison  Are.  NEWYC 


Circulation  sells  in  New 
York  for  50%  more 
Dsuly  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


“The  African  Worid” 

& 

‘Cape-lo-Cairo  ElxprtS 


Published  every  Saturday 
London. 

SOLE  AGENTS  FOR  UNIT® 
STATES 

The  World  Wide  AdvertlsW 
Corporation 

No.  1  West  Thirty-fourth  SL  |  j 
NEW  YORK  CITY  JJ 
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(Continued  from  page  27) 


^jndent  for  several  New  York 

p,tJ  Henney,  city  editor  of  the 
■hinson  (Kas.)  News  and  a  veteran 
jiit  World  War,  is  editor  of  the  war 
rt  of  Reno  County,  Kan. 

(jl  Slratton,  editor  of  the  Kansas 
,  Agricultural,  College  alumni  paper 
I  former  Topeka  and  Washington 
naperman,  is  the  proud  father  of  a 
-  Lee  Monroe  Stratton,  born  Febru- 
-.11 

;ed  Smith,  correspondent  in  the 
of  the  Chicago  Tribune,  has  ar- 
i  in  Chicago  for  an  extended  sick 
to  get  rid  of  an  oriental  fever 
1)  he  contracted  while  participating 
the  rescue  from  Chinese  bandits  of 
r  Shelton,  the  American  missionary. 
•Smith  found  the  Chinese  tropics  far 
(dangerous  than  the  Western  front, 
•the  served  the  Tribune  during  the 
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.Valter  Washburn,  city  editor  of 
(Chicago  Evening  Post,  has  been  ill 
h  an  attack  of  grip. 

','1  McGivena,  who  for  the  past  four 
;rshas  been  with  the  Chicago  Trib- 
:  has  gone  to  New  York  to  take 
•je  of  promotion  work  for  the 
ly  News. 

r:ink  J.  Dolan,  formerly  of  the  Bos- 
r  Globe  and  more  recently  a  member 
the  editorial  staff  of  the  Shanghai 
Vna)  Post,  and  the  Manila  Bulletin, 
,  luined  the  local  staff  of  the  Phila- 
rhia  Record.  Mr.  Dolan’s  newspaper 
.rtience  in  the  Drient  came  as  a  part 
a  trip  around  the  world  following 
!  war.  He  had  been  in  the  Service 
France  and  decided  to  see  a  little  of 
!  Far  East  before  he  came  back  to 
:.'ization.” 

[ok  P.  Dwyer,  managing  editor  of 
[Philadelphia  Record;  Merritt  Bond, 
r  editor  of  the  Evening  Ledger,  and 
"les  Israel,  assistant  city  editor  of 
Bulletin,  were  among  a  party  of 
uijipcrmcn  who  were  guests  of  the 
«  York  Shipbuilding  Company  on 
trial  trip  of  the  “Wenatchee,”  one 
the  ships  recently  built  for  the  Emer- 
sy  Fleet  Corporation, 
cscpl  R.  Heckel,  real  estate  editor  of 
St  Louis  Times,  is  a  candidate  for 
Republican  nomination  for  alder- 
r.  of  the  Thirteenth  Ward.  He  for¬ 
th  *as  with  the  Post-Dispatch, 
tsneis  A.  Tissier,  secretary  of  the 
sois  Retail  Merchants’  Association, 
been  appointed  editor  of  the  asso- 
lion's  official  organ,  the  Illinois  Retail 
ichants’  Journal,  to  fill  the  vacancy 
by  the  death  of  George  A. 
Krer. 


&C0.j 


the  business  OFnCE 

Considine  is  a  busy  man  these 
>s  icknowledging  the  .congratulations 
"eted  on  him  by  tbe  fellow  mem¬ 
's  of  the  Poor  Richard  Club  on  the 
t’sion  of  the  arrival  at  the  Considine 


rorid" 


■'  of  a  baby  boy. 


G.  H.  Tyndall,  wbo  has  been  man¬ 
ager  of  eastern  territories  on  Mac- 
Lean’s  Magazine,  Toronto,  for  the  past 
three  years,  has  been  made  director  of 
advertising,  taking  over  work  which  up 
till  now  has  been  handled  by  H.  V. 
Tyrrell,  general  manager.  R.  B.  Hues- 
tis,  who  was  for  several  years  in  charge 
of  the  New  York  office  of  the  Mac- 
Lean  Company,  leaving  two  years  ago 
to  become  sales  manager  of  the  David¬ 
son  Tool  Company,  has  returned  to 
MacLean’s  as  manager  of  Elastern  terri¬ 
tories,  with  headquarters  at  Toronto. 

David  W.  Howe,  for  the  past  year 
advertising  manager  of  the  Syracuse 
Post-Standard  has  left  that  paper  to 
join  his  father  in  the  management  of 
the  Burlington  (Vt.)  Free  Press. 

T.  A.  D.  Weaver,  formerly  with  the 
Chambers  Agency’s  New  York  office,  is 
now  in  charge  of  advertising  promo¬ 
tion  work  of  the  Bridgeport  (Conn.) 
Post  and  Telegram. 

Walter  F.  Hopkins  has  resigned  as 
assistant  advertising  manager  of  the 
Brockton  (Mass.)  Times  and  will  join 
the  advertising  staff  of  the  Boston  Eve¬ 
ning  Record.  Ernest  W.  Lawson  will 
succeed  Mr.  Hopkins  on  the  Times. 

Chester  James  LaRoche  has  been 
placed  in  charge  of  advertising  in  The 
Mentor  by  the  Crowell  Publishing 
Company. . 

G.  W’.  Brett,  of  the  E.  Katz  Special 
.\gency,  has  returned  from  a  business 
trip  of  several  weeks  to  the  Pacific 
Northwest.  A.  Dorris  of  the  same 
company  has  returned  from  a  Southern 
trip. 

William  M.  Wrightman,  formerly  su¬ 
perintendent  of  the  Buffalo  Commer¬ 
cial,  has  been  appointed  field  secretary 
of  the  North  Carolina  Master  Printers 
Association  with  headquarters  at  Ra¬ 
leigh. 

J.  W.  Zorna,  who  has  been  manager 
of  the  New  York  office  of  Frost, 
Landis  &  Kohn,  newspaper  representa¬ 
tives,  for  the  last  several  years,  has 
been  elected  vice-president.  He  will 
continue  to  have  bis  headquarters  in 
New  York  City. 


WITH  THE  AD  FOLKS 

Ward  H.  Marsh,  advertising  manager 
of  the  Burroughs  Adding  Machine 
Company,  Detroit,  has  resigned  to  be¬ 
come  sales  and  advertising  manager  of 
the  Lincoln  Motor  Car  Company,  De- 


OF  THE  SHAFFER  GROUP 


The  Indianapolis  Star  had  the  larg* 
est  gain  in  local,  foreign  and  classi¬ 
fied  advertising  during  the  Arst  ten 
months  of  1920,  of  any  Indianapolis 
newspaper. 

THE 

INDIANAPOLIS 

STAR 

Largest  Morning  and  Sunday 
Circulation  in  Indiana 


OF  NEWSPAPERS 


troit.  Mr.  Marsh  first  joined  the 
Burroughs  staff  as  a  member  of  tbe 
creative  division  of  the  advertising  de¬ 
partment,  and  rose  to  assistant  adver¬ 
tising  manager  and  then  manager. 

Manfred  Ekarmstadter,  previously  on 
the  staff  of  the  Martin  V.  Kelly  Com¬ 
pany  at  Toledo,  has  been  appointed 
advertising  manager  of  the  Audit  Bu¬ 
reau  of  Circulations,  Chicago. 


BULLEN  HEADS  CORRESPONDENTS 

P.  W.  Wilson  Succeeds  Him  as  Secre¬ 
tary  of  Foreign  News  Association 

The  annual  election  for  officers  of 
the  Association  of  Foreign  Press  Cor¬ 
respondents  in  the  United  States  has 
resulted  in  the 
choice  of  Percy 
S.  Bullen  of  the 
London  Daily 
Telegraph,  for 
president;  W.  F. 
Bullock  of  the 
London  Times, 
and  Marcel 
Knecht  of  the 
Frftich  Bureau 
of  Information, 
for  vice-presi¬ 
dents  ;  P.  Whit- 
well  Wilson  of 
the  London  Daily 
News,  secretary-treasurer,  and  S.  J. 
Clarke,  of  the  London  Daily  Telegraph, 
assistant  secretary-treasurer. 

W.  W’.  Davies  of  La  Nacion,  Buenos 
Aires;  Dr.  Nawench  of  the  Polish  Bu¬ 
reau  of  Information,  Leonce  Levy  of 
L’Ouest  Eclair,  France;  M.  Takata  of 
the  Osaka  Mainichi,  Japan,  and  F. 
Douglas  Williams  of  Reuter’s,  Limited, 


Tile  North  Jersey  Shore  draws  its  in¬ 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys,  uniform  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent 
on  one  industry. 

ASBURY  PARK  PRESS 

tboroughijr  covers  this  territory  and 
through  it  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 

Standard  Rate  Card  Member  A.  B.  C. 

Frank  R.  Northrup,  Special  Representative 
303  Fifth  Avenue,  New  York  City 
Association  Bldg.,  Chicago,  III. 

J.  LYLE  KINMONTH,  Publisher 
Asbury  Park,  N.  J. 


Tha  Family  incoma 

Over  $3,000.00 

In  Buffalo  the  percentage  of  fam¬ 
ilies  with  incomes  over  $3,000.00  is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  95 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  80  per 
cent  of  the  English  reading  families 
in  the  Buffalo  market. 

KELLY  SMITH  CO. 

Foreign  Repreientativee 

Marbridge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  Ill. 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  cov¬ 
ered  by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Representative 
303  FIFTH  AVE.,  NEW  YORK  CITY 


become  members  of  the  executive  com¬ 
mittee. 

Sir  Auckland  Ge'ddes,  British  Ambas¬ 
sador  at  Washington,  has  accepted  an 
invitation  to  be  tbe  guest  of  the  asso¬ 
ciation  at  dinner. 

Mr.  Bullen,  the  new  president  of  the 
Association  of  Correspondents,  is  a  son 
of  the  late  Captain  Bullen  of  the  British 
Navy  and  a  grandson  of  Admiral  Sir 
Charles  Bullen.  He  was  born  in  Hast¬ 
ings,  England,  but  bas  resided  in  New 
York  for  nearly  twenty  years.  During 
the  war  he  organized  the  Dollar  Christ¬ 
mas  Fund  for  Belgian  children  and, 
with  Henry  Clews  as  treasurer,  collected 
over  $300,000  which  was  administered 
through  the  Committee  for  the  Relief  in 
Belgium. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 


241  W.  58th  ST..  NEW  YORK 


U  aU  of  N.  Ohio 


The  Pleiin  Dealer 

Clevdand 


IN  NEW  ORLEANS 
IT’S  — 

THE  NEW 
ORLEANS  ITEM 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Copeba 
iiatl^  Capital 

Sworn  Govemmoit  Report 

for  6  Months  snding  Sopt.  20,  1920 

34,222 

Its  sales  promotion  department  is 
•t  the  service  of  advertisers.  And 
it  really  promotes. 

Member  A.  B.  C.  Publisher. 
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8  COLUMNS  ON  68-INCH 
ROLLS  IN  ATLANTA 


All  Papers  of  City  Now  on  Standaril 

Basis — Means  Big  Economy  in 
Newsprint  and  Protection  in 
Emergencies 

The  Atlanta  newspapers  have  gotten 
together  and  by  adopting  a  common 
economical  size  have  done  more  to  re¬ 
duce  manufacturing  costs  and  make 
their  plants  speedy  and  efficient  than 
have  the  newspapers  of  any  other  city  in 
the  country.  ITiis  statement  was  made 
to  Editor  &  Publisher  this  week  by 
Benjamin  Wood,  vice-president  of  the 
Wood  Newspaper  Machinery  Company, 
in  the  course  of  a  talk  over  possible 
newspaper  production  economies. 

“The  Journal  and  the  Constitution  some 
time  ago  changed  from  7  columns  13 
ems  to  8  columns  12  ems,  and  by  taking 
advantage  of  the  shrinkage  of  the  dry 
mat,  are  now  printing  on  68-inch  rolls, 
four  pages  wide ;  in  short,  they  are 
printing  8  columns  on  7-column  rolls 
and  by  getting  the  same  matter  in  fewer 
pages  are  saving  approximately  14  per 
cent  of  the  print  paper  required  with  the 
seven  columns  makeup,”  explained  Mr. 
Wood. 

“Mr.  Hearst’s  paper,  the  Georgian,  is 
now  arranging  to  change  to  12  ems  and 
will  also  use  68-inch  rolls,  so  that  every 
car  of  newsprint  that  reaches  .Atlanta 
will  go  into  a  common  jackpot  for  the 
use  of  any  of  the  three  plants.  One  of 
every  seven  cars  will  in  effect  cost  noth¬ 
ing,  and  be  in  the  nature  of  a  gift  from 
the  mills,  forced  from  them  by  the 
sagacity  and  foresight  of  the  .\tlanta 
publishers.  Furthermore,  the  equipment 
of  all  three  plants  will  be  interchange¬ 
able,  so  that  in  an  emergency,  caused  by 
fire  or  strike,  any  plant  can  instantly  get 
out  another's  paper  without  the  slightest 
inconvenience. 

“Expressed  in  dollars  the  owners  of 
the  Journal  and  the  Constitution  by 
adopting  this  new  standard  size,  and 
automatically  raising  advertising  rates 
by  having  eight  columns  to  sell  instead 
of  seven,  as  formerly,  are  each  saving 
upwards  of  $50,000  per  annum. 

“I  predict  for  the  .Atlanta  plan  its  ulti¬ 
mate  adoption  in  cities  throughout  the 
country  where  two  or  more  newspapers 
are  published.  Publishers,  for  their  own 
protection,  must  forget  petty  differences 
and  jealousies  and  work  together  for 
the  mutual  good.  They  are  in  the  same 
iKiat.  and  when  the  boat  is  being  dan¬ 
gerously  rocked  by  the  high  cost  of  print 
paper,  pulling  in  opposite  directions  gets 
nowhere. 

“The  three  newspapers  of  Utica,  N.  Y., 
have  already  adopted  the  .Atlatita  plan. 


NEWSPRINT 

Publuheri  by  placing  their  or¬ 
der*  with  u«  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  price*  that  war¬ 
rant  our  being  favored  with  the 
business. 

Before  contracting  ASK 

J.&J.  scon,  Ltd. 

Pulp  St  Paper 

33  W.  42R<i  St..  New  York  City 

Phone  Vanderbilt  1057 


Simultaneously  on  January  15  the  Press, 
the  Observer  and  the  Herald-Dispatch 
discarded  7  columns  13  ems  in  favor  of 
8  columns  12  ems  with  dry  mats.  In 
Nashville  the  Tennessean  has  already 
made  the  change  and  the  Banner  will 
follow  just  as  soon  as  its  present  stock 
of  longer  rolls  is  exhausted.  Other  cities 
in  which  all  newspapers  either  have  or 
are  about  to- adopt  the  new  size,  whether 
previously  7  columns  13  ems  or  8  col¬ 
umns  121^  ems,  are  Evansville.  Ind., 
Macon,  Ga.,  Charleston,  S.  C.,  Augusta, 
Ga..  etc. 

“It  will  be  noted  that  Southern  pub¬ 
lishers  have  been  particularly  progres¬ 
sive  in  this  important  matter.  I  regard 
this  as  being  largely  due  to  the  untiring 
efforts  of  the  sectional  publishers’  asso¬ 
ciation.  the  S.  N.  P.  A.,  whose  officers 
have  been  especially  active  in  saving 
print  paper  and  in  keeping  their  mem¬ 
bers  fully  posted  on  economical  proc¬ 
esses. 

“The  mills  like  to  furnish  68-inch  and 
34-inch  rolls,  and  the  newspapers  calling 
for  these  sizes  now  find  available  many 
sources  of  supply  of  print  paper.  The 
paper  machines  built  to  make  seven- 
column  papeT,  which  were  abruptly 
called  upon  to  produce  73-inch  rolls  by 
the  mistaken  and  foolish  advocacy  of 
the  8  columns  IZ'/'i  ems  size  by  the  A.  N. 
P.  officials,  can  now-  return  to  100  per 
cent  efficiency  in  delivering  68-inch 
paper. 

“It  is  difficult  to  under,stand  why  the 
publishers  of  metropolitan  dailies,  about 
fifty  of  which  consume  more  print  paper 
than  do  all  the  other  dailies  in  the  coun¬ 
try  put  together,  continue  to  use  73-inch 
paper  instead  of  68-inch,  especially  when 
there  are  and  can  be  no  objections  to 
the  12-em  column,  as  demonstrated  by 
its  use  by  upwards  of  one  hundred 
newspapers  at  the  present  time.” 


Newspaper  Not  a  Factory 

Lincoln,  Neb. — A  newspaper  is  not  a 
manufacturing  establishment  and  is, 
therefore,  not  required  to  obey  the  pro¬ 
visions  of  the  state  law  prohibiting  the 
employment  of  women  after  10  p.m., 
under  a  decision  handed  down  by  the 
Supreme  Court.  An  Omaha  newspaper 
won  a  decision  on  the  appeal  of  the 
prosecuting  attorney  of  Douglas  county, 
who  appealed  from  a  decision  of  the 
county  district  court,  which  held  that  the 
newspaper  was  not  a  manufacturing 
establishment. 


Sunday  Elgin  Courier  Suspends 

Elgin,  Ill. — The  Sunday  morning  edi¬ 
tion  of  the  Courier  was  discontinued 
with  the  issue  of  March  6.  The  high 
cost  of  publication  is  given  as  the 
reason. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case’’ 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansu  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Lot  Angelet 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland  g 
Atlanta  St.  Louis  Spokane 
Buffalo  Minneapolis  Winnipeg 


Rock  bland  Argus  to  Build 

Rock  Island,  Ill. — Purchase  of  a 
building  site  by  the  Rock  Island  Argus 
has  been  completed.  Erection  of  a  mod¬ 
ern  newspaper  plant  is  planned,  but  no 
date  has  been  set  for  beginning  the 
work.  The  building  will  be  of  two  or 
three  stories,  it  is  declared.  The  site 
has  a  frontage  of  77  feet  on  Fourth  ave¬ 


nue  and  a  depth  of  150  feet 
teenth  street. 


On 


Tampa  Times  On  Eight  Colm,^ 

Tampa,  F'la. — The  Daily  Times 
changed  from  a  seven-column 
paper  to  an  eight  column  12-em.  It  J 
tinues  to  use  wet  mats.  ^ 


SUPPUES  &  EQUIPMENT 


For  Newspaper  Making: 


FOR  SALE 


classification.  Cash  with  order* 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders'  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City. 


For  Sale 

Duplex  Tubular  Plate  Press,  only  two  years 
old;  an  unusual  opportunity  for  the  publisher 
who  needs  a  press  faster  than  his  Flat  Bed; 
prints  4,  6  and  8  pages,  half  or  quarter  page 
fold  and  as  held  develops  additional  printing 
units  can  be  added. 

4.  6  and  8-page  Duplex  Press;  this  is  an  Angle 
Bar  Flat  Bed  Machine  in  hue  running  condi¬ 
tion. 


Take  It  To 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  og 
the  Eai^ 


Powers  Photo  Engraving  Ct 

154  NastAU  St.,  Tribune 
New  York  City 


Goss  Comet  4.  6  and  8-pagc  press;  this  ma¬ 
chine  has  printed  daily  with  small  circulation 
and  always  received  good  care.  Prices  reason¬ 
able.  John  Griffiths,  41  Marshall  St.,  Pough¬ 
keepsie,  N.  Y. 


For  Sale 
One  fully  equipped  matrix  roller, 


Perfect 

condition.  Will  sell  reasonable.  The  Beacon 
Journal  Company,  Akron,  Ohio. 


For  Sale 

.12  pp.  Hoe  straight-line  with  extra  color  ;  20  pp. 
Duplex  Metropolitan;  16  pp.  straight-line;  12 
pp.  Hoe  Unique;  8  pp.  Goss  Clipper — all  with 
stereo,  equipment;  8  pp.  Goss  half-tone  elec¬ 
trotype  press;  8  pp.  Duplex  angle-bar  flatbed 
press.  Details  and  prices  on  request.  Baker 
Sales  Company,  200  Fifth  Avenue,  New  York 
('ity. 


For  Sale 

Eight-page  Goss,  straight  line,  web  perfecting 
press  with  complete  stereotyping  equipment. 
First  class  condition.  Cheap  for  quick  sale. 
The  Herald,  La  Porte,  Indiana. 


FOR  SALE 


Goss  Strai^t  Line  Quadruple  Foe- 
Deck  Two-rage  Wide  Press.  Pran 
4,6,8,  10.  12,  1 4  or  1 6  page  papens 
24,000  per  hour,  20,  24,  21  or  32  pi|i 
papers  at  12,000  per  hour,  folded  l 
half  page  size.  Length  of  page  22V 


This  Press  May  Suit  Yoa 


WALTER  SCOTT  *  COMPANY 
PLAINFIELD,  NEW  JERSEY 


For  Sale 

Goss  Comet  Press,  splendid  condition.  Con¬ 
solidation  throws  it  on  the  market  for  $1,000, 
on  hoard  car;  includes  motor,  full  set  chases, 
belting,  etc.,  half  and  quarter  fold.  Good 
Model  8  and  Model  14  Linotype;  complete  job 
equipment;  much  type  for  both  job  and  news¬ 
paper.  Address  Martinsburg  Journal,  Martins- 
burg,  W.  Va.  Quote  check  by  mail,  Martins- 
imrg  Evening  Journal. 


For  Sale 

One  Gamewell  Fire  Alarm  Bell,  size  S'A 
inches,  $40.00.  Two  new  fonts  Mergenthaler 
Linotype  matrices  7  point  No.  2  with  Bold 
Face  No.  1,  Price  $85.00  each.  Address  Box 
C-895,  care  Editor  &  Publisher. 


FOR  SALE 


Two  curve  plate  casting  boi& 
rocker  type,  will  cast  7  column  21  odj 
plate. 

One  three  platen  steam  tabic  witbetj 
steam  generator. 

One  matrix  roller,  with  motor. 

All  in  first  class  shape  (Gom  Pris 
ing  Press  Company  equipment).  Ud 
seven  years,  displaced  by  moving.  Ful 
fair  offer  received  takes  them. 


Peoria  Star  Compam 


PEORIA,  ILL. 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 


complete  with  Cutler-Hammer  Control,  extra  rollers,  motoiA 
etc.,  all  in  splendid  running  condition.  Presses  print  / 
columns  20  inches  up  to  32  pages  with  one  set  of  plate*. 


also 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-1  conditwa- 
Will  be  sold  reasonably,  immediate  delivery  to  roak* 
room  for  our  new  plant. 


pox 
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THE  DULUTH  HERALD 


DULUTH 


MINN. 


ence 

%sk, 


light 


‘mill, 


Editor  &  Publisher  for  March  12,  1921 


37 


feet  on 


it  ColttMai 


Introduction  to  Employer  and  Employee 


ly  Times  || 
:oluiiui  IJ, 
2-em.  It  a, 


SITUATIONS  WANTED 

A  WORD  for  advertisement*  under  this 
3c  dsuification.  Cash  with  order.  For 
I  P  oiMBployod  one  insertion  (adv.  not  to 
SO  word*)  FREE. 
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jSJnrtisinf  Solicitor 

idtertUinr  solicitor  and  writer  posted  in  com- 
basiness  end  of  dady  newspaper  work, 
Lres  position  with  small  city  paper  in  central 
” -them  New  England.  Schooled  with  best 
*[  papers,  is  healthy,  active,  dependable, 
rill  consider  moderate  salary  and  give  good 
Strence.  Address  Box  C-902,  care  Editoh 

i  POSUSHER.  _ _ 


Mvtrtisiof  Man 

t™  years  experience,  executive  ability,  con¬ 
vincing  copy  writer,  A  1  salesman,  desires  con- 
MCtion  live  wire  newspaper  or  agency,  salary 
„  commission.  Led  in  sales  past  two  years 
lith  largest  newspaper  industrial  advertising 
»cncT  in  United  States.  Best  references. 
Hud  worker.  I.a't’s  communicate;  I’m  man 
ion  need.  Address  Box  0-898,  care  Editor  & 
h'BlISHEn. 


Assistsat  to  Business  Manager 

Or  job  selling  advertising  where  it  is  possible 
to  work  into  an  executive  position  on  a  small 
djily  newspaper.  I  am  23.  Have  been  in 
newspaper  game  for  two  years.  Have  had 
(lirience  both  at  copy  writing  and  selling. 
College  graduate,  npw  selling  advertising  on 
piper  of  200,000  circulation.  Willing  to  start 
11  moderate  salary  where  there  is  an  oppor- 
tnnitj  for  advancement.  Box  0-907,  care 
Eniioi  &  Publisher. 


Bstlstss  Manager 

Eiperienced  business  manager  and  advertising 
BU,  exceptionally  well  ciuali^ed  to  system- 
ire  and  handle  foreign  advertising,  seeks  an 
opening  in  Texas,  Arizona,  New  Mexico  or 
Southern  California;  thoroughly  competent  to 
Hire  full  charge  of  publication,  handling  all 
ends;  can  satisfy  interested  parties  by  refer¬ 
ence  to- present  employers  as  well  as  former 
employers;  would  require  30  days  or  more  to 
make  change;  health  is  excellent.  Address 
C-886,  Care  Editor  &  Publisher. 


Rtviewing 

Iffinted— experienced  literary,  consumer,  trade, 
idverlising.  Box  C-904,  Care  Editor  &  Pub- 

USBII. 


lasiiiess  or  General  Manager 

rapablf,  thoroughly  experienced  result  produc- 
ng  all  round  newspaper  man,  aggressive,  good 
ixecotive,  one  who  understands  business,  ad¬ 
vertising.  circulation,  and  mechanical  detail 
horonghly  of  both  small  and  metropolitan  dail- 
hs,  desires  position  as  General  Manner  or 
Business  Manager  of  real  live  daily.  Best  of 
reference.  Now  eitmloyed.  Address  Box 
C901,  care  Editor  &  Publisher. 


prculttion  Manager 

Wanted  position  Circulation  Manager;  have 
™  several  years’  experience;  can  furnish 
on  the  best  of  references;  one  who  is  not 
ilraid  to  get  out  and  work.  Member  of  I.  C. 
».  A  Address  Box  C-876,  Care  Editor  & 
rUILISHER. 


liter 

iThorough,  Reliable  editor  of  eleven  years  train- 
ig  seeks  permanent  connection  with  respon- 
.  . .  paper.  Age  30,  married,  good  personality 

31TipftnK'"‘  to  the  needs  of  any  editorial  depart- 
™nent.  Capable  of  assuming  full  charge.  Best 
derences.  Wire  P.  Schaffer,  716  Post  Build¬ 
ing.  Battle  Creek,  Mich. 


^P*it»rl*l  Executive 


ipenenced  executive  in  editorial  departmeni 
lesircs  clmnge  about  May  1,  for  persona' 
,f^"ows  mechanical  department  well 
innnrslands  business  end  also.  Has  demon 
watfd  both  personal  ability  and  leadership, 
uard,  steady  worker,  15  years  experience 
[ood  organizer;  strong  writer;  plenty  of  initia 
J'' Correspondence  con 
ki'J’r  priced  and  worth  it.  Address 

»ox  C-899,  care  Editor  &  Publisher. 


'PsiY  Cost  Analyst 

Bpen  for  proposition;  ten  years  present  posi- 
,  good  business  manager,  financier,  credit- 
"larricd;  present 
would  make  some  conces- 

i  Puilisbm” 


Vaperienced  Editor 

tvrial  City,  Philadelphia  or  vicinity- 

py  newspaper  or  magi 

FtvfrS^v-  k'**!  make-up  and  interv 

jHirwiifo-  plays,  stage  and  sc 

fcoxronE  public  health;  educa 

gr  ^  Care  Editor  &  Publisher. 
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SITUATIONS  WANTED 


Wanted 

A  new  job.  Paper  about  to  change  hands; 
am  not  in  sympathy  with  incoming  regime. 
Can  qualify  for  almost  any  executive’s  berth 
in  editorial  room.  American,  29,  with  brass 
tacks  experience  from  cub  reporter  to  news 
editor.  Able  to  handle  staff  and  get  results 
without  friction  anywhere.  Address  Box 
C-893,  care  Editor  &  Publisher. 


Wanted 

Editorial  connection  wanted  by  well-bred  man 
of  exceptional  education.  Back  ground  of  four 
years  teaching,  six  years  social  work  requiring 
rapid  writing  of  everything  from  leaflets  to 
book.  Address  Box  C-892,  care  Editor  &  Pub¬ 
lisher. 


Reporter 

Reporter  wants  position  with  Daily,  Morning 
or  Evening,  in  city  oi  about  75,000.  Graduate 
of  school  of  journalism,  and  now  with  evening 
paper  in  small  city.  Can  furnish  best  of  refer* 
ences.  Available  May  1.  Address  Box  C-862, 
Care  Editor  &  Publisher. 


HELP  WANTED 

A  WORD  for  advertisements  under 
this  classification.  Cash  with  order. 


Advertising  Manager  and  Salesman  Wanted 

Must  be  experienced,  capable  taking  charge 
and  personally  developing  merchants  into  real 
advertisers.  Evening  daily  in  largest  city  in 
Eastern  Oregon.  The  largest  paper,  best  plant 
and  good  lead  in  circulation  over  morning 
competition.  Write  to  George  Huntington, 
Mgr.  Editor,  Baker  Herald,  Baker,  Oregon. 


Desk  Man  Wanted 

Massachusetts  Evening  Newspaper  outside  of 
Boston,  edited  with  Metropolitan  standards 
requires  a  competent  copy  reader  at  once. 
Ability  to  edit  copy  intelligently  and  thor¬ 
oughly  is  as  essential  as  the  knack  of  putting 
the  news  in  beads  with  a  snap.  A  young  man 
who  can  develop  executive  ability  sought. 
Write  Box  C-856,  Care  Editor  &  Publisher. 


We  Connect  the  Wires 

Bringing  into  quick  communication  the  em¬ 
ployer  and  the  position  seeker  in  the  Adver¬ 
tising,  Printing  and  Publishing  fleld,  east, 
south  and  west.  Our  lists  include  men  and 
women  fitted  for  positions  up  to  the  highest 
responsibility,  with  newspapers,  cliss  journals, 
advertising  agencies  and  the  publicity  depart¬ 
ments  of  mercantile  and  manufacturing  con¬ 
cerns.  No  charge  is  made  to  employers; 
registration  is  free.  Established  1898.  Fer- 
nald’s  Exchange,  Inc.,  Third  National  Bank 
Bldg.,  Springfleld,  Mass. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

A  Good  Fellow 

with  clean  record  for  integrity  owns  Magazine 
four  years  old,  growing;  will  let  Editor,  Ad¬ 
vertising  Man,  or  Office  Man  share  profits  who 
has  ability  and  capacity  to  help  make  the  busi¬ 
ness  still  bigger;  a  splendid  opportunity  for 
reasonably  small  investment,  not  all  down. 
Box  C-903,  care  Editor  &  Publisher. 


CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

0^  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


Special  Articlea 

Prominent  Engineer  writes  interesting,  enter¬ 
taining,  instructive  articles  on  subjects  in  field 
of  Engineering,  Economics,  Industrial  Rela¬ 
tions,  Assignments  or  will  provide  own  sub¬ 
jects.  Address  Engineer,  c/o  Mr.  Cox,  Room 
312,  30  Church  street.  New  York  City. 


Courier-Inquirer  Garage  Bum* 

Buffalo. — Fire  discovered  in  the  early 
morning  of  March  5th  did  $25,000  dam¬ 
age  in  the  garage  of  the  Buffalo  Courier 
and  Enquirer  in  Chicago  street.  Eight 
motor  delivery  trucks  and  two  touring 
cars  owned  by  the  Courier-Enquirer  pub¬ 
lishers  were  destroyed.  Firemen  who 
tried  to  take  cars  from  the  burning  build¬ 
ing  were  driven  back  by  flames  and 
smoke.  Insurance  covers  the  loss. 


Deute  Six-Point  Speaker,  March  15 

The  next  monthly  luncheon  of  the  Six 
Point  League  will  be  held  on  March  15 
in  the  Colonial  Room  at  the  Hotel  Mc- 
Alpin.  The  speaker  will  be  Arthur  H. 
Deute,  general  sales  manager  of  the 
Borden  Sales  Company,  Inc. 


UTERARY  DIGEST  WON 
BY  ADVERTISING 


Annual  Newspaper  Appropriation  of 
$4,000,000  Has  Given  It  Circulation 
of  Over  Million  in  5  Years,  Says 
F.  C.  Little 


(.Spreial  to  Editor  &  Publisher) 

Portland,  Ore. — One  of  the  most  tan¬ 
gible  and  conspicuous  examples  of  re¬ 
sults  attained  through  newspaper  adver¬ 
tising  is  the  Literary  Digest.  From  a 
comparatively  small  publication  it  has 
built  itself  into  a  great  national  periodi¬ 
cal,  and  is  so  strongly  convinced  that  the 
newspapers  have  been  a  big  factor  in  its 
success  that  it  intends  to  continue  its 
advertising  policy  indefinitely. 

Such  is  the  statement  of  Frederick  C. 
Little,  western  advertising  manager  of 
the  Digest.  On  a  recent  visit  to  Port¬ 
land  he  asserted  that  his  firm  now  spends 
$4,000,000  annually  with  the  newspapers 
and  it  has  been  found  a  sound  invest¬ 
ment. 

“A  man  of  great  vision,”  said  Mr. 
Liitle,  “once  nfhde  the  statement  that  if 
you  have  a  business  that  you  cannot  ad¬ 
vertise  then  advertise  it  for  sale.  Ad¬ 
vertising  to  my  mind  is  to  business  what 
oxygen  is  to  the  blood,  in  view  of  the 
fact  that  84  per  cent  of  the  failures  of 
1920  were  made  by  firms  that  did  not 
appreciate  the  value  of  advertising. 

“In  our  New  York  office  five  years 
ago  a  staff  conference  was  held  to  find 
out  why  the  circulation  and  prestige  of 
the  Literary  Digest  could  not  be  in¬ 
creased.  At  that  time  the  circulation  of 
the  periodical  was  350,000.  One  of  the 
directors  pertinently  inquired,  ‘What  do 
we  sell?’ 

“Someone  answered,  ‘advertising,’  and 
the  director  then  asked  if  we  believed  in 
the  value  of  advertising.  Everyone 
agreed  that  we  did. 

“  ‘All  right,’  was  the  director’s  laconic 
reply,  ‘let’s  buy  some.’ 

“From  that  day  we  have  bought  adver¬ 
tising.  Immediately  after  our  decision  a 
campaign  of  newspaper  advertising  was 
started  and  continued  with  the  result 
that  in  one  year  we  spent  with  400  se¬ 
lected  daily  papers  $4,000,000.  We  have 
increased  our  circulation  to  1,300,000, 
and  indications  are  that  the  number  will 
be  swelled  to  more  than  1,500,000  before 
the  present  year  is  out.  During  this  time 
our  revenue  has  increased  more  than  360 
per  cent.  It  all  came  about  because  we 
had  the  courage  to  buy  what  we  sell — 
advertising. 

“We  plan  to  continue  for  an  indefinite 
period  our  great  newspaper  advertising 
campaign,  for  there  has  never  been  a 
year  in  our  history  when  it  is  so  neces¬ 
sary  to  advertise  as  in  1921.” 


CORRESPONDENTS  DINE 


N.  Y.  Representatives  of  Out-of-Tovm 
Paper*  Have  Merry  Evening 

The  Correspondents’  Club  of  New 
York,  whose  members  are  representa¬ 
tives  of  out  of  town  newspapers,  held 
its  annual  dinner  at  the  Hotel  McAlpin 
Annex  on  March  7  of  this  week.  James 
M.  Allison,  .correspondent  of  the  Cin¬ 
cinnati  Times-Star,  and  piesident  of  the 
club,  presided,  and  there  was  a  large 
attendance  of  both  the  active  and  asso¬ 
ciate  members. 

Among  the  guests  present  were 
George  Edward  Smith,  president  of  the 
Royal  Typewriter  Company,  who  spoke 
at  some  length  upon  economic  subjects; 


$50,000  Cash 

for  first  payment  on  an  attractive 
daily  newspaper  property.  East¬ 
ern  locations  preferred.  Proposi¬ 
tion  V.  P. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
225  Fifth  Avs.,  New  York 


WEEKLY  NEWSPAPERS 

We  have  available  for  purchaie  eev- 
eral  exceptional  WEEKLY  NEWS¬ 
PAPERS  located  in  Eaetern  States. 
These  are  important,  staple  proper¬ 
ties,  well  equipped,  serving  good 
fields.  Are  reasonably  priced  on  a 
basis  of  earnings,  and  fair  terms  will 
be  considered. 

HARWELL  &  CANNON 

Hewspsper  and  Hagaziae  Properties 
‘Times  Bldg.  New  York 


PRESSES  FOR  SALE 

24-p«ge  High  Speed  Straightline  Got$»  New  io 
1916.  7  or  8  cols.  Type  length  only  20  in.  Tapeleee 
folder.  Simplex  control.  Complete  etereotype 
equipment,  including  new  dry  mat  proceaa. 
16-page  Straightline  Goes.  7  or  8  cola.  Type 
length  21^  in.  Complete  etereotype  equipment, 
including  motors. 

Standard  make  Presses  from  8  $o  40  page  capacity. 
Also,  1  Model  8  Linotype,  practically  brand  new; 
1  Model  5;  1  Model  1;  and  a  Ludlow  Casting 
machine  with  complete  out6r. 

Immediate  Deliveries 
Wire  or  Writs 

SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporatod 

Newspaper  Properties  and  Equipment 
12  North  9th  St.  P.  O.  Box  1597 

Richmond*  Virginia 


THE 

Scranton  Republican 

expects  to  be  able  soon  to  use  an* 
other  display  advertising  solicitor. 
Our  preference  is  for  a  grown-up, 
seasoned,  steady  man,  who  would  be 
content  to  work  for  moderate  wages 
until  he  would  prove  himself  worth 
more.  He  would  be  one  of  four  men 
doing  general  display  canvassing. 
Most  of  the  men  in  the  better  posi* 
tions  on  The  Republican  have  been 
with  the  paper  for  periods  ranging 
from  ten  to  forty  years.  This  is  a 
good  job  for  the  sort  of  man  who 
wants  to  settle  down  and  work  for 
a  paper  that  appreciates  the  results 
gotten  by  the  persistent  plugger  quite 
as  much  as  or  more  than  the  ’’flashy” 
stunts  of  the  spectacular  fellow. 
There  are  only  two  papers  in  Scran* 
ton  and  each  runs  in  the  neighbor¬ 
hood  of  ten  million  lines  a  year.  The 
R^ublican  has  a  circulation  of  more 
than  33,000  and  the  population  of 
Scranton  is  150.000.  Write  fully  and 
enclose  photo  and  references  to  Ad* 
vertiaing  Manager, 

REPUBLICAN 

Scranton,  Pa. 


Col.  Bozeman  Bulger  and  Martin  Green, 
of  the  Evening  World;  Lew  Dockstader, 
the  comedian,  and  Toto,  the  clown.  Col. 
Bulger  entertained  the  company  with  an 
interesting  account  of  his  experiences 
overseas,  speaking  especially  of  his  con¬ 
nection  with  the  work  of  the  correspond¬ 
ents,  of  whom  he  had  charge  for  a  time 
previous  to  the  signing  of  the  armistice. 

Mr.  Dockstader  and  Toto  entertained 
the  company  in  their  usual  humorous 
style. 
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NOTES  OF  THE  CLUBS  AND 
ASSOCIATIONS 


Bri[k;ki*<)RT,  Conn. — Drafted  and  fos¬ 
tered  by  the  Advertising  Club  of  Bridge¬ 
port,  with  concurrence  of  the  advertis¬ 
ing  clubs  of  Hartford  and  New  Haven, 
a  bill  is  before  tbe  Connecticut  Legisla¬ 
ture  now  in  biennial  session  aimed  at 
fraudulent  and  misleading  advertising. 
There  is  hope  the  bill  will  pass.  Con¬ 
necticut  has  no  fraudulent  advertising 
law  at  the  present  time  and  has  lately 
experienced  much  advertising  of  a  na¬ 
ture  that  this  bill  would  prevent  in  tlie 
future. 

Ci.KVELAND. — The  Photographers’  As¬ 
sociation  of  America,  witli  headquar¬ 
ters  here  is  offering  a  prize  of  $250  for 
a  slogan  that  can  be  used  by  professional 
photographers  in  their  advertising  and 
on  their  stationery  to  popularize  por¬ 
traiture.  The  offer  is  open  to  members 
of  advertising  clubs  affiliated  with  the 
A.  A.  C.  W. 

Br(kkto.n,  Mass. — An  association  of 
the  employing  printers  of  Brockton  and 
vicinity  has  been  formed  known  as 
the  Old  Colony  Employing  Printers’ 
.Association.  The  purpose  of  the  organ¬ 
ization  is  to  promote  matters  in  general 
for  the  good  of  the  industry.  There 
will  be  regular  meetings  with  special 
programs  planned,  including  speakers 
who  will  talk  on  the  trade.  The  officers 
elected  are:  President,  F.  Harold  Tol- 
man ;  of  the  Tolman  Print,  Inc. ;  vice- 
president,  Lester  S.  Howard;  treasurer, 
Ernest  E.  Leonard ;  secretary,  Herbert 
C.  Nichols. 

St.  Louts,  Mo. — A  delegation  of  mem¬ 
bers  of  the  Advertising  Cluh,  headed  by 
President  D.  A.  kuebel,  went  to  Jeffer¬ 
son  City  March  8  to  officially  notify 
(iovernor  Hyde  of  his  election  as  an 
honorary  member  of  the  club. 

Pnii..\i)ELfHiA. — The  Poor  Richard 
Club  has  under  way  a  campaign  to  enlist 
members  in  the  contingent  of  delegates 
to  go  to  the  annual  convention  of  the 
Associated  Advertising  Clubs  of  the 
World  in  .Atlanta,  June  12-16.  The  Poor 
Richardites  have  formed  an  On-To-At- 
lanta  Committee  of  which  Lee  E.  Hood 
is  chairman.  To  date  the  following  have 
signed  up  for  the  trip:  Rowe.  Stewart, 
Karl  Bloomingdale,  Irvin  F.  Paschall, 
Lee  IC  Hood.  W.  F.  Therkildson,  Sid¬ 
ney  H.  Weiler,  Norbert  A.  Considine, 
John  H.  Cross,  Howard  C.  Story,  Wal¬ 
ter  A.  Fox,  J.  B.  Mackenzie,  John  M. 
Fogelsanger,  Charles  Paist,  Charles  .A. 
Stinson,  Walter  J.  Munro. 

Springfield,  Mass.  —  The  Publicity 
Club  has  appointed  J.  A.  Priest  as  gen¬ 
eral  chairman  of  the  local  committees 
in  charge  of  the  1921  Direct  Mail  Ad¬ 
vertising  .Association  Convention,  which 
is  to  be  held  at  the  Springfield  Audi¬ 
torium  Octolier  25  and  28.  Mr.  Priest 
is  advertising  and  sales  director  of  the 
J.  H.  Bordeaux  Company,  was  formerly 
advertising  manager  of  the  Worcester 
Cazette,  and  more  recently  director  of 
advertising  and  publicity  of  the  Hcndee 
Manufacturing  Company,  Springfield. 


World  Wide 


advertising  corporation 


Advertising  Counsel 


One  West  34tli  St.,  New  York 


Telephone*  Fitzroy  {  ^| | 


Cable  Address: 


SCHOLZEM,  NEW  YORK 
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Edmund  Kcough  of  the  American  Writ¬ 
ing  Paper  Company,  is  chairman  of  the 
publicity  committee. 

Topeka. — Kansas  newspaper  men  con¬ 
nected  with  the  State  Legislature  organ¬ 
ized  a  Gridiron  Legislative  Press  Club, 
following  a  banquet  here  last  week. 
Senator  R.  C.  Howard  of  the  .Arkansas 
City  Traveler  was  chosen  president,  and 
Charles  R.  Mann,  of  Osborne,  secretary. 
There  are  ten  members  of  the  Legis¬ 
lature  who  are  newspaper  owners  or 
publishers.  Those  present,  besides 
.Messrs.  Howard  and  Mann,  were  .Sen¬ 
ator  J.  M.  Satterwaite,  of  Douglas;  Rei>- 
resentatives  A.  A.  Gilli.spie,  Rexford; 
Clark  Conkling,  Lyons;  H.  W.  Shiedler, 
Girard;  J.  C.  Mack,  Newton;  Mrs.  Ida 
B.  Walker,  of  Norton  and  Mrs.  Noble 
Prentiss. 

Detroit. — J.  B.  Mills,  publicity  direc¬ 
tor  of  the  J.  L.  Hudson  Company, 
was  elected  president  of  the  .Adcraft 
Club  March  3.  He  is  the  first  retailer  to 
hold  the  office.  Others  elected  are :  First 
vice-president,  Arthur  W.  Winter ,  vice- 
president,  Evans-Winter-Hebb,  Inc. ; 
second  vice-president,  Edward  R.  Grace, 
vice-president  of  Michigan  Manufac¬ 
turer  and  Financial  Record ;  treasurer, 
Elmer  P.  Grierson,  advertising  manager 
.American  Boy ;  secretary,  Lawrence  J. 
Brubaker,  assistant  secretary  Board  of 
Commerce. 


Justice  Clark.  “Mr.  Berger’s  paper 
vehemently  denounced  the  Constitution, 
under  which  he  now  claims  protection. 
He  claims  that  the  section  of  the  espion¬ 
age  law  under  which  the  Postma.ster- 
General  acted  was  unconstitutional. 
This  court  has  repeatedly  upheld  the 
act.” 

The  decision  of  the  court  was  7  to  2. 
Justice  Brandeis  and  Justice  Holmes 
dissenting  in  two  opinions. 


New  Daily  in  Gainesville 

Atlanta,  Ga. — With  the  inauguration 
of  tbe  Gainesville  (Ga.)  Eagle  as  a 
daily  newspaper  the  latter  part  of  Feb¬ 
ruary,  Georgia  now  has  thirty  daily  pa¬ 
pers,  twenty-one  of  which  are  published 
afternoons.  Dr.  1.  M.  Merlinjones  is 
editor,  and  R.  H.  Quattlebaum  is  busi¬ 
ness  manager.  There  are  also  two 
weekly  papers  at  Gainesville,  the  Herald 
and  the  News. 


DANIELS  WELCOMED  BY 
RALEIGH 


(Continued  from  page  14) 


POST  OFFICE  BAN  UPHELD 


Supreme  Court  Rules  Closing  Mails  to 
Milwaukee  Leader  wsis  Legal 

(.Special  to  Editor  &  Pubusher) 

Washington,  D.  C. — The  Supreme 
Court,  March  7,  upheld  the  action  of  ex- 
Postmaster-General  Burleson  Septem¬ 
ber  17,  1917,  in  withdrawing  from  the 
Milwaukee  Leader,  Victor  L.  Berger’s 
paper,  its  second  class  mailing  privilege, 
because  of  articles  which  the  Post 
Office  Department  held  violated  the 
Espionage  act.  The  action  affirms  the 
judgment  of  the  lower  courts,  in  which 
.Mr.  Berger  sought  to  force  the  Postmas¬ 
ter-General  to  restore  the  privilege. 

Justice  Clark  read  the  decision  of  the 
court,  declaring  that  for  forty  years  the 
Post  Office  Department  had  had  the 
right  to  revoke  second  class  mailing 
privileges, 

“The  right  of  the  Postmaster  General 
to  revoke  mailing  permits  is  not  a 
dangerous  or  arbitrary  power,  since  it 
is  subject  to  review  by  the  courts,”  said 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 


THE  DAY 


THE  WARHEIT 


brings  into  being  the  most  powerful 
advertising  medium  in  tbe  Jewish  field 


spar 


The  National  Jewish  Daily 


Nearly  every  person  in  Richmond  reads 
The 


NEWS-LEADER  The  New  York  Times 


The  Niws-Lbaobr’s  circulation  in 
Richmond  is  greater  than  that  of  all  the 
other  Richmond  papers  combined. 

Tbe  Nbws-Lbaobr’s  circulation  in  Vir¬ 
ginia  is  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
papers  _  show  the  Nbws-Lbadbr  has  a 
daily  circulation  in  Richmond  which  is 
more  than  three  times  greater  than  its 
nearest  competitor. 

Foreign  representatives 
The  Kelly-Smitb  Co.,  Chicago,  III. 
Marbridge  Building  Kelly-Smith  Co. 

B’way  at  34tb  SL  I.ytton  Building. 

New  York  City. 

J.  B.  Keough,  Candler  Bldg.,  Atlanta,  Ga. 


REQUIRES 

BANK  and  BUSINESS 
REFERENCES 


Business  Opportunities 
Advertisers 


The 

Pittsburgh 
Post  ^ 


We  can  increase  your  business — you 
want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  bus!- 
ness'builder  for  you. 


hat  the  second 

largest  mom- 

ing  and  Sunday  circulation 

in  Pittsburgh. 


BURRELLE 


1 45  Lafayette  St.,  N.  Y.  City 


Established  a  Quarter  of  a  Century 


justice  and  equality  of  opportunb' 
work  with  you,  and  to  have  you, 
which  I  covet  above  all  things.” 

Dll  tlic  eve  pf  his  retirement  as  na 
head.  Secretary  Daniels  address^* 
farewell  message  to  all  naval  persom 
ashore  and  afloat.  The  message^ 
in  part: 

“It  has  been  an  honor  and  a  privii, 
to  he  associated  with  the  personnd 
our  navy  in  the  days  of  its  greatest  s 
pansion  and  its  large  contribution  inf 
World  War.  The  glory  that  came 
the  navy  in  those  crucial  years  canim 
he  dimmed.  In  private  station  my  d, 
interest  in  all  that  will  add  to  nai 
efficiency  will  not  he  less  than  duri 
tlie  period  in  which  I  have  directed] 
policies  and  its  operations  in  peace 


embarrassed,  is  trying  to  make  him  feel 
really  welcome.” 

“I  have  not  come  home  from  a  larger 
job,  but  I  am  back  to  take  up  again  the 
greatest  work  in  the  world — fighting 
for  the  man  who  has  unequal  oppor¬ 
tunity,”  said  Mr.  Daniels.  “I  lay  down 
an  office  in  which  I  was  privileged  to 
serve  during  the  most  critical  years  of 
our  history.  And  I  served  under  a 
great  man,  the  most  illustrious  man 
living  in  all  the  world  today. 

“I  have  come  home  to  fight,  to  be 
your  comrade,  to  stand  with  you  for 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 


has  the  largest 
circulation  of 
any  daily  ne’ws- 
paper  in  Amer- 


FIRST  IN  1000 
NEWSPAPERS 


A  National  Advertiser  with  31 
years’  experience  recently  tUld 
that  his  records  show  that  hr 
the  money  expended  the  renk 
produced  by  the  Washinftw 
Star  placed  it  FIRST  H 
AMERICA  among  a  thouitid 
newspapert. 


Wester:!  Representative,  J.  E. 
First  Nat’l  Bank  Bldg^  Chicaso,  HI 
Eastern  Representative,  Dan  A.  Ctmll 
Tribune  Bldg.,  New  York,  N.  Y.  I 


for  Your  |N  RjiSE] 
Sporting  n  1  I  1 1^ 
Page  dALL 

By  J.  B.  SHERIDAN 


The  International  Syndic 

BALTIMORE 


Million 
Dollar 
Hear  st 
Features 


The  World’s  Greatest  Circahli^ 
Builders 


International 
Feature  Service, 

New  York 
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“OHIO 


Produced  in  1919  a  corn  crop  valued  at 
$196,988,000;  the  wheat  crop  was  valued 
at  $115,413,000;  oats  at  $37,338,000; 
potatoes,  $17,856,000;  tobacco,  $26,- 
084,000;  hay,  $86,611,000. 

Most  people  think  of  Ohio  as  one  of  the  great  industrial  States— and  it  is.  In 
many  industries  it  is  first.  But  Ohio  produces  crops,  too!  The  State  ranks 
seventh  in  crop  value— which  fact  indicates  that  the  soil  still  figures  as  one  of 
Ohio’s  dependable  sources  of  wealth. 


There  are  over  270,000  farms  in  Ohio— 
not  one  of  them  too  remote  from  a  city  to 
benefit  by  regular  visits  of  a  daily  news¬ 
paper.  The  Ohio  newspapers  listed  here 
are  market  finders  for  manufacturers. 
They  conform  to  the  Ohio  requirement 
that  the  State  institutions  and  enterprises 
must  be 
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Wren  Beacon-Journal . 

Akron  Times  . 

Athens  Messenger  . 

Bellaire  Daily  Leader  . 

Mlefontaine  Examiner . 

Cembridfe  Daily  Jeffersonian 

Qscinnati  Enquirer,  5c . 

utveland  Plain  Dealer  . 

Uneland  Plain  Dealer  . 

uliunbua  Dispatch  . 

uliuabus  Dispatch  . 

Miunbus  (O.)  State  Journal 
Mlunbus  (O.)  State  Journal 

Dayton  News  . 

"•yloa  News  . 

TDover  Daily  Reporter . 
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Ironton  Irontonian  . 

*Lima  News  and  TImes-Democrat 

'Lima  Republican -Caxette . 

Middletown  Journal  . 

Newark  American-Tribune  . 

New  Philadelphia  Daily  Times  . . . 
Piqua  Call  and  Press-Dispatch  . . 

Portsmouth  Times . 

Portsmouth  Times  . 

'Springfield  News . 

'Springfield  News  . 

Toledo  Blade . 

Warren  Daily  Chronicle  . 

Youngstown  Telegram  . 

Youngstown  Vindicator  . 

Youngstown  Vindicator  . 
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Government  Statements,  October  1st,  1920.  tPublisber's  Statement. 
'A.  B.  C.  Publisher's  Statement,  October  1st,  1920. 
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IN  ewspap 

is  the  only  kind  of  advertising  which  can  he 
used  with  anywhere  near  100  per  cent, 
efficiency  for  trade  stimulation  in 
the  present  economic  situation. 


Price  Inducement 

today  plays  a  most  important  part  in  selling  goods.  There  may 
come  a  period  where  comparative  prices  are  considered  question¬ 
able  by  some,  but  today  people  can  be  made  to  buy  most  heavily 
if  offered  an .  attractive  price,  ^ 

Today* s  Price  and  Tomorrow* s 

Of  course,  every  manufacturer  insists  that  his  prices  are  not  going 
lower;  but  unless  he  creates  a  heavy  demand  for  his  goods  at  reason¬ 
able  present  prices,  through  newspaper  advertising,  he  will  find  it 
increasingly  difficult  to  maintain  them.  Today's  prices  may  be 
ancient  history  tomorrow.  The  daily  newspaper  provides  the 
only  medium  through  which  copy  can  be  changed  overnight. 

Unreasonable  Criticism 

has  been  cast  upon  the  newspapers  by  individuals  who  object  to 
their  publishing  news  regarding  industrial  conditions.  The  local 
retail  shops  which  do  the  bulk  of  retail  selling  occasiotmlly  join  in 
the  chorus,  but  are  doing  an  enormous  volume  of  traffic  with 
price  inducement  as  the  magnet. 


Every  business  man  of  wide  experience  realizes  the  ‘difficulties  in 
readjusting  his  traffic  downward.  It  was  much  easier  to  mark 
up  when  demand  exceeded  supply.  The  big  ones  of 
tomorrow  will  be  those  who  have  the  nerve  to 
seek  maximum  traffic  at  reasonable  profit. 

Newspaper  advertising  can  do  marvelous  things  for  people  inclined 
to  give  the  public  the  biggest  value  for  the  dollar.  The  big 
ones  of  tomorrow  will  be  those  who  have  done  so. 
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